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ABSTRACT ? . - . 

" < Intended to supplement the fifth grade textbook 
"Young Consumers" (part of , the "Law in Action Series" by West 
Publishing Company, I960), this guide contains 22 lessons each of 
which includes a .classroom visit from a ^coijimurjity resource person. 
The„ guide is a product of the Urban Consumer Education Project, a 
cooperative program petween the St. Louis Public Schools and the * 
Missouri Attorney General's office. The lessons were developed and 
field tested by the 40 iifth-grad# teachers and 40 community resource 
persons who participated in ;the project. Community persons give # 
presentations? on a variety o^topics including advertising/ how to - 
save money riding the bus, cr^ime, ways to conserve. energy , consumer 
problems^ contracts, Tiling a complaint, insurancer,*ixtil-ities , police 
department, using the telephone wisely,, fraud, toy satety, and 
reading food labels. Each lesson includes the following Information : 
consumer objectives; .skill objectives;' a listing of related lessons 
from the text "Yoang Consumers" ; a listing of presentation materials 
needed by the teacher and resource pqrson; vocabulary worsts to know; 
pre-vi.sit activities; for the teacher "to do with the students; an 
outline of, the resource person's classroom presentation; and 
follow-up activities that the teachers, can use' to reinforce the 
'lesson's consumer and basic skills objectives. Also ifrs.Juded .in the 
guide is a "supplement containing materials such as worksIiSets and 
discussion aids which can ,be Used with each lesson and a description 
of additional community resources in the St. Louis area. ^j*M) 
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INTRODUCTION - '-•**•: 

This guide i\s a product of the Urban Consumer Education Project, a • 
cooperative. program between the St,'. Louis Public Schools and Missouri's 

■ — v' . 

Attorney .'General . The program offers to all the system's -fifth-grade 

*■ * » • 

teachers training in consumer education skills-/ teaching strategies, and 

ways tq use community resources to supplairent and enhance the school t S 4 , 

consumer education curriculum. The program offers training also to 

resource persons in over 40 governmental agencies, businesses, educational 

institutions, and civic organizations to provide>th§m with skills for 

bringing their consumer expertise into fifth-grade classrooms . 

This book consists of 22' lemons vfhicfi supplement the St. Louis . 

Pufepic Schools, 1 consumer education program usually taught at/t*he # fifth- 

§'rade level, The lessons "have been developed by fifth-grade teachers 

working closely with community resource persons over a tWo-year pefiod. 

Resource- people, all of whom are experts working in their owp specialized 

areas of consumer education anfcl consumer protection, have'^donated many 

hours of their time to work with teachers>to construct thes'e lessons. AH 

•of the lessons have been pilot-tested by teachers 1n .fifth-grade classrooms 

in. public schools across the city. It has"been a cooperative effort . 

•resulting in valuable learning experiences' for all who' participated: / ^ 

V . . • ' . * ^ 

. Teachers increased their knowledge of consumer topics and % 
became more proficient in teaching* consumer efducati&n 

- ; * , . • ' 

. Resource people became more proficient in communicating their topic 
, to wider audiences # * 

. Students Teamed important consumer skills and competencies and * % 
, ' also became more proficient in reading and math. * ^ - ; 



' In constructing the lessons teachers were careful to choose activities 
that teach' important consumer education .objectives. In, addition, lessons 
are designed to give' students real-world opportunities to practice basic 
skills learned in language arts, math, reading, and using reference material 

9 

Ea.ch lesson includes consumer education objectives and identifies the basic 
skills which are r.einforced in that lesson, as measured in the California 

Achievement Test and the Missouri Basic Essential Skill Test, 

■ ' 
The evaluations conducted during the pilot-testing conclude that: 

• Students d£ lear*n from experts who v^'sit their classroom 

• Students do learn the basic skills through the consumer education 
program 

*. Students <to 3earn 'to become better informed, more responsible 
consumers. . 

- The use of community resources in the classroom will provide an 

'exciting dimension to any consumer education program and we hope this 

gujde yiirl ,prbyide ycru .with many useful ideas. ^ 



i 

HOW TO USE THIS GUIDE 



The most important factor in t^e use of community resources, is 
TEACHERS and resource persons 

WORKING TOGETHER 

Tbe lessons in this guide'emphasize a team approach to using the 

community resources in the classroom. For this .reason, each son in the 

guide includes: 

/activities that must be done by the teacher, and 

. activities that must be done by the resource person. 

Each lesson has three segments: 

1. Pre-Visit— activities to be taughtN™ the teacher 

2. The Visit— an .outline of what the resou^e person will present in 
the classroom 

3. FoUow-Up-.-actiVities to reinforce the concep^5 v in^roduced c 'in x the 



visit 



\ 



It is important for the Teacher to do the, pce-visit activit^^^rfilTnned 
in the lesson. - * ^ . 

It is imRQrtant for ttk Resource Person to present .his/her ftiaterial\as 
outlined in the lesson. , . 
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THE LESSONS ^ • 

. The gu-ide contains £T lessons designed 'to supplement the text, Young * 

Consumers , Usually taught at £he fifth-grade level. Each lesson includes 
• • «■*■ ■ 

a visit from a resource person--an expert whose daily work is related to ^ . 

serving the St. Lou\s consurtfer. Each lesson xonta ins: 

Consumer Objectives * ^ 

Basic and Competency Ski 1*1 Objectives (as measured by CAT ^nd BEST) 

Text- a listing of related lessons in^ Younq Con sumers 

Presentation Needs - a listing of, materials needed by the teacher 
and resource person s % 1 

• "'Words to "Know - a listing of words the resource person will probably use 

fn his/her presentation * 

; Pre-Visit - activities ^for the teacher. to'do with students ir\advanceof 
* • t\xer visit , 

The Visit - an outline of the resource person's classroom presentation 

" Follow-Up - suggestions for ways the' teacher can reinforce consumer and 
basic skills objectives. 

* . * * * *. 

Some lessons include ideas for bulletin boards and fi^ld trips. In 
addition, the supplement to this guide contains materials for each lesson 

which, can be reproduced to use in the classroom as worksheets, discussion 

, ' \* • ^ y 

aids, bulletin boards, overhead transparencies, and homework.. 



/ 
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how: to get resource* persons' for your classroom 

Representatives from each organization in this* book have 'agreed to make 
<a specified -number of presentations in fifth-grade classrooms throughout the 
school ^ear . ' \ ; - 

To request a visitor to your classroom', obtain a request form from the 
Urban Cc>nsumer Education Project .Office, 4130Le£ington, Telephone: 531-2000. 
Ci.te yo^ur 1st, 2nd/ and 3rd choice. If you want one resource person, send 
one form*, if ^ou want two, send two; if you want three, send three. Be sure 
to list your 1st, 2nd, 3rd choice ori~each request form. . It is a good idea, 
to, send in t'he forms ear\y in the schooj year. Resource people generally 

book their calendars months in advance. . 

* 

Do not call the resource person directly. '-All visits will be scheduled 
through the' Urban Consumer Education Project Office, 41 30 Lexington, 63115, 
Telephone: 231,-5000. x 

\ 

Orice the visit has been scheduled /keep in mind that you have just 
entered into a team arrangement with the resource person. The key to a 

.successful learning experterfce is workiftg together. The individual lessons 

10 * ** i » * 

include many, strategies which reinforce the team approach. In' addition, 

there are some general -guidel ines for .teachers an'd resource* persons which 

pertain to all the lesions in this guide. , " . 



A -NOTE TO ThIE TEACHER: • , . 

^ Ihe^teacher 's involvement in the lesson .is of utmost importance "to the 

* t . , ' ' . 

successful .use of resource persons in the cJas:sroom--particularly at the 
elementary graded levels. The tea£fter who prepares students for "a visit frpm 
a resource person will feeVthat the visit is % educationally worthwhile. The t 
. 'teacher who-does no preparation will find that the vocabulary is aver the 
students 1 heads and that they may have difficulty relating to the- visitor 
and becoming involved in the presentation. 

w The following list of suggestions were developed by teachers who pilot - 
, tested the lessons in this guide. * 
Before the Visit • ■ \ • 



1, Do 'the pre-vi^it actT\TKies outlined in the lesson.^ 



lesson. 



. 2 Be sure students understand the vocabulary words tfTcluded for each 
* * lesson. Som$ idea$<for vocabulary activities are included' on 
* pages .12-13.' , " ' * ^ > 



3. Have students toake nameTtags or^desk plates* to use. when a resource 
person, visits "the cHssroom. Dor&t let students "over-decorate . • 
The name tags-shoipci £e readable'from a- diStanc*. 



4. (Optional) Invite parents 'to the ctas^room for the resource person 
presentation * * * * * < • ' x 



During the Visi.t * . • 

. 1. Resource persons ar> experts in their pwn fields. They, are not 
' I experts in teaching or <in classroom management. They may needa lot 
< of helt fronvthe teacher. The teacher should N0T* leave them in 
charge of the class by leaving the-roijm. t . 
. * * . * <* . 

*2. Have one or two students meet the resource person at the entrance 
to the school. This makes, him or her feel especially welcome, - 

/ , • .... ' 

3. If there is a bulletin board in the room pertaining to >he "subject 
. of the visit, be sure to point it out to the resource .person -when 

he/she arrives . .•«..' 

4. * Have a few question* ready to stimulate discussion, if. necessary . 



During tip' Visit (continued) . 

5, A resource persorNnay' need help iri ending, the visit. Somelmay 
stay as/long as even on% student continues to ask questions. 
It is up to^the teacher to hejp the resource person 'depart. , 
gracefully. Resource persons should be told to restrict their 
presentations to 30 minutes. In most cases, 45 minutes , would 
be the optimum limit for a visit. 



After the Visit , 

1. Conduct the follow-up attivities outlined in the lesson. 

2. " Have students write thank you letters to the resource person. 

3.. (Optional) Have students keep a consumer education journal which 
includes information about visit,s frorp resource persons. 
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A' NOTE TO THE RESOURCE PERSON: 

, ' / ' . 

Working with younger students fs a new and, different experience 

for most resource persons. Even those who have a great deal of school ... 

experience generally visit secondary classrooms and rely on a straight 

lecture format. Younger students respond test to a format that is more 

interactive and to topifcs that are within their realm of experience. 

The lessons jn this guide have been designed to involve students in 

your presentation and to provide them with information and skills which 

r 

relefte to their everyday "lives. The resource persons who pilot-tested 
the lessons in this guide reported a great deal of satisfaction from 
working with young people. The students 1 Creativity and fresh approach 
often gave a new perspective to the topic and a sense of gratification 
to the presenter. . 

The following list of suggestions were developed by resource persons 
who pilot-tested the Vessons in this guide. 

9 

Before thg Visit 

1. Call the school" 2 or 3 days in advance to re-confirm your visit. 

During the Visit 

1. Keep yquc presentation to 30-40 minutes. 

2. Structure your presentation so that you involve students right away. 
You may want to begin by asking them what they already know about 
you and your organization . 

3. Comment about bulletin boards or other displays in the room which 
relate to your topic. 

4. Call on several students. Don 't let'lJn'fc^^two monopolize the 
discussion . 




Be mobile. Circulate around <the classroom. Walk up and down the 
rows . • 

Involve the/teacher, For example, ask tfoe teacher to write important 
points on the board. Or, have the teacher choose students to 
participate in activities with you. 

Make sure the' entire class hears a student's questions and responses 
Either repeat the comment to the total group or ask the student to , > 
repeat it louder so that everyone can h£a^. 

If you plan to exhibit brochures, forms, or other prirvted material,* 
bring 35 copies with you to pass around. Tell students you will be 
collecting them at the end of the class, tell' students not to write 
on materials. * « 

If you bring material for students to kfeep, give out only those 
materials needed for your presentation. Leave the rest with the 
teacher for distribution after ^our visit. 



SOME "NOTES ABOUT CANCELLING/. POSTPONING, RESCHEDULING 

. T. Teachers who must cancel- or postpone the visit should call the 
resource person directly or send a- notj/ to- his/her address. 

2. .Resource persons who must cancel or postpone should notify the 
teacher by phone or letter. * • 

3. There are two ways to reschedule: 

' a. direct contact between teacl/er and resource person A 
b*. call Urban Consumer Educat/on Project Office, b31 -2000 . 



/ 



Finally, it does happen 
appointment. So 






Occasionally, a resource person msses an- 
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WHAT TO DO WHEN THE RESOURCE PERSON DOESN : T SHOW? 

*tr * si 

TRY TO REMEMBER* , .J m 

that resource people are human and something could Rave happened . . 

1. flat tire on the way to work, 

2. mother-in-law's mother-in-law suddenly took M 1 1 , ' 
• 3. roof caved in at the office, } \ 

4. .sudden illness. 

« * 

Try to remember also that your visitor may hav£ tried to call your 
^school . . . and this was the day the school bus was late and 42 
'parents cal led. • - * 

V ' " 

KEEPVYOUR COOL ... 

1./ You are the instructional leader of the classroom. 

2/ Your students have .already had a positive educational experience 
simply by preparing for the visit. 



NOW 



... 



You become the resource person ... 

Let students know that they have prepared^?' SOMETHING SPECIAL and 
that they are still going to do SOMETHING SPECIAL: 

1. Move on to some other activities in the lesson plan. Seethe 
section on follow-up activities for ideas. 

2. Have students make pLStersor brochures about the resource person |s 
organization or about consumer problems the resource person can help 
with. Send .these to the resource person. 

3. Have students make cartoon drawings illustrating consumer problems 
they or their parents may have which tie in to the resource person's 

* area of expertise. Send these to the resource person. (See Young 
Consumers for an .example of a. consumer problem that is depic 
cartoon format. Lesson 16, 1st edition; Lesson 27, 2nd edition.) 

4. Have students write to the resource person outlining how thqftjiave 
prepared for the visit and expressing their desire to have the visit 
rescheduled. 
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Vh. LEARNING THE VOCABULARY: ACTIVITIES TO HELP THE STUDENT 



Each lesson incl udes - vocabulary words to help students better understand' 
information presented by the resource persons. In addition, there , are long-rajige 
benefit's t<r learning the vocabulary. It will broaden students' understanding of 
their rights and responsi bil ities agd will help them make consumer decisions, now 
and in the future'. The teacher, therefore';- may find it useful to consider 
teaching consumer-related vocabulary as. an ongoing activity. • * ' 

Below are some idea's fo"r developing and reinforcing an understanding of 
consumer-relat'ed. terms and their meanings: 

1. Yry to, use the vocabulary words in everyday class situations, when possible. 
For example, the word "consequences" can be used frequently*while discussing 
the results of positive or negative situations. ' The word also appears on 
students' report cards. 

Z. Hang a chart of words and meanings in the classroom several days before the 
resource person's visit. Accumulate these charts in the back of the room for 
students to use during independent activity -time. Students can team up in 
pairs or "play .teacher" with a group of 3 or 4. 

3. As a class project, make a consumer education^ocabulary notebook. For each 
lesson, have*a student add to t/ie notebook the name of the resource person, 
his or her ( organization, and the words and definitions students learned/ 

4. Have each child keep his or her own consumer education vocabulary notebook 
made with qplored pap6r, lined paper, and tied together with yarn through 
punched holes. 

, 5. Make a matching game by writing each. word and each meaning on a separate card 
Pla^e in a pocket chartfor independent activity, small group, or class work. 
• Add new cards for each visit. 

6. Give the definition orally; ha\? the student give the word. 

7. Write sentences with blank words to fill in. Students should provide the 
vocabulary word that makes sense . 

8. Make up Trtue and^False sentences using consumer education words. 

9. Devise a simple code, such as A = 1 ; B =» 2; C = 3, etc. Write numbers on the' 
- board to correspond to letters that make up c6nsumer education words. Have 

students decode the words and write them on paper. For example, 1, 4 = <AD7 

10. Make^a^'seek and find" for one lesson. Teach students how to make "seek and 
find", and use the best one for each new lesson. 



V 



71. Teach the clasps to play Consumer Hangman. Choose a word, kee}) it^to' yoursel f , 
and draw one line for each letter* Choose a partner to guess one letter at a* 
time until he or she cart' guess the word correctly. If a letter is repeated, 
you must write it on the line as ma'ny times as it is used. For each wrong 
guess, draw part of a body. On the eighth incorrect guess, your partner is ' 
hanged. See figure for 'correct order of drawing. 
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ADVERTISING FEDERATION OF ST* LOUIS ADVERTISING CLU&-OF GREATER ST. LOUIS 

52 Maryland Plaza- - • 41ff Mansion House .Center 

St. Louis, Missouri 63T08 - * ' ^^O-'VuisJ Missouri 63102 



The Advertising Club of Greater St. Louis ari$"tR$ Advertising Federation 
of St. Louis are organizations made up of professional ,meh and women working 
jn advertising in the St. 'Louis Metropolitan Area. *Both "organisations promote, 
high standards (truth and accuracy) of practice by tho^se jn the advertising . 
industry. These two organizations offer programs^ for those in the advertising 
industry'and consumers, as well, which stress the importance: crf > advertising , in 
the economy. , ' . . * 



Advertising serves the consumer as well as serving bysfrjess. For instance 
(I) it* helps lower the * cost of consumer products *. .. . keefl$? the pr>cfes 
Hown Sfl-Jthe average individual can afford the' products . 

EXAMPLE:- Suppose your mother wants to make $2 .,00.. ^SSbe decides. 

to bake cakes. , She estimates her cdst*of tb^ ingredi- ' 
ents, gas for cooking and her time.**, this all comes 
to $3.00. Ijf she bakes one cake, She .must sell that 
cake for $5.00 in order to make her $2.00 profit ...» ^ 
" % * - " the $2.00 she .wanted to- earn (that is, the $3.£0 : for\ 
* the costs involved Shd thfe $2.00 far. her)., ' * m - 

However, 'if she bakes 4 cakes (her costs wpulcT be 
$12.00), she can sell each cake for $3^5p. and still ^ 
make her $2.00 (*$3,50 times 4 equals 00 which is • 
the cost of her four cakes plus her ^2". 00). She can 
do this IF sbe advertises ... that is , ; Iq'ts ; 4 V people * 
-»know that she is making cakes and sells" 6a£h.of those' 
people a cake. By making 4 y cakes rathjer. than^ / 
1 cake (mass producing), she can Jower the cost per ** 
take from $5.00 each to $3.50 each ... but J she has , 
to get 4 buyers in order to do thif,. She can ad- 
vertise to get 4 buyers... (by mouth or* through a 
medium) . ~ * a ' ' : - 



( 2 ) it, encourages, the development -of new and* improved* products ... 
yoiu aet a better product . ; t . 

EXAMf*lE: .Suppose someone else 1 s mother is making cafkes, also.« 
s Your mother is competing. Your mother might come 
up with a new recipe, a new cake decoration or some- 
thing else that the other lady i$ not doing. She 
can advertise this difference to make»a sale.' 

* • * 

(3) «it helps assure new product availabil ity at the ^retail leyel . 

EXAMPLE: Ypur mother, is selling her cakes through some grocery 
% store. Someone has heard how good'her calces are but- 



j 



he/she trades at, another store/ That personal 
• x tell his/her grocer about the cake advertised and ask 
them to try and carry that'item. Or, the other 
^grocer may see the ad and think it mi ght be a good 
"item to carry. This keeps new protluctf coming into 
stores which gives the consumer new choices from 
which to buy* - 

• 

(4) it also helps insure consistent product quality.- 

_ — ■ \ 

£XAMPLE:' Your mothe'r has built up a following for her cakes. 

No one has "ever received^ bad cake that your mother 

has made. When youj^mother advertises her cakes, 

•she is going to make certain that they all have that 

# .good taste thfet has made her so* famous. 

(5) ariti advertising supports our free £ress.> magazines , radio , television , 
etc . . Without advertising .income, these communications media would^ 

' -not have reached their, present* level of development or be able to 
offer their services at suoh a low cost to the consumer. 

EXAMPLE: -YotLen joy reading-the-fun"n->^s-nM:he daily paper; y<?u . 
' ' enjoy watching yogr favorite program over television. It 
would not be possible for you to do this without the ad- 
• vertising carried by these media. 

» 

About 70% of your local -newspaper costs (the costs of 
putting the paper out each day) are paid by advertising. V 
The biggest bargain you get every day is when, you pay 
20 cents for your newspaper. Look wl^t you get. Yqu 
get "news from all over the worjd, the fu.nny papers, 

the sports news, the stock news and you get adyer- » 

- tising which shows you where you can buy products you 
want or peed and the prices yoii will pay. You do not, 
have td spend time running all over town- to find an 
item. You will- have a pretty good fdea from your news- 
paper where to go and find it. 

Even though there are many godd things about advertising, there are also 
some not-so-good things . Advertisements are prepared by professional and non- 
professional people, alike. And, there are unscrupulous people who get into 
the advertising business just as ^there are unscrupulous people in other pro- 
fessions. Therefore, you will find advertisements which are untrue, mis- 
leading, deceptive, fraudulent^... some' containing untruthfully disparaging , 
remarks toward competitors ../some^with insincere offers to sell and some with 
misinformation. , . % * • 

• 5 ** 
You as a. consumer-,, hawever, will not know whether an ad misrepresents 
is fraudulent or insincere until after you have had some dealings With the com- 
pany or have purchased the. product mentioned "in the advertisement-. If you find 
an ad does not Ijwe up to whatsit claims, you may rep.ort your findings to the 
advertising cTubs, the Better Business- Bureau and/or the Office of the Attorney 
General. All of these organizations are as interested as you are in keeping 
the advertising industry tree .ofWich advertising. 'One of the main purposes of 
advertising is to advise consumers of honest facts and qualities of a product, 
thereby dl lowing the consumers to make an intelligent choice. , ^ 



CONSUMER OBJECTIVES' 

' < ' V 

1. Students will list three positive reasons for advertising. / 

e 2. Students. will ipply critical thinking skills to recognize negative aspects 
! of advertising. I % 

3: Students will identi fy^and label various advertising appeals. 

4. Students will learn how professional advertisements are-'clreated and judged 

■ » t 

*>5. Students will prepare and present their own advertisements. ^ 



BASIC AND COMPETENCY 
SKILLS OBJECTIVES 



CAT - Reading Vocabulary anrl 'Comprehension 

BEST - Reading/Language Objectives 6, 7, 8, 10, 13, 15, 16 

CAT - Spelling . , 

CAT - Language x Mechanics and Language Expression '« 

CAT - Mathematics Computation, Coritepts and Applications 

BEST - Mathematics Objectives 1, 2, 3, 4* 5 , 

CAT - Reference Skills 

BEST - Government/Economics Objectives 2,' 3,- 4, 7, 8, 9, 11,. f2, 13 



TEXT 



i -Young Consumers , 1st* edition, lessort 4 
Young Consumers , 2nd edition, lesson 9 



\ 



1 



( ' 

PRESENTATION NEEDS 

By the Teacher: , * 

name, tags % . , 

chalk and chalkboard ' - . 

film projector . ^ * 

magazines and newspapers (see #3 in' pre-visit and #3 in follow-up for their use.) 
By the Resource Person: . ^ 

film and samples of advertisements 
handouts (giveaways) for the students 



WORDS TO KNOW 

1. - adjective - a word that describes a noun ■ , 

2. advertisement - to call attention to desirable qualities in order to arouse s 
3 ^a desirfe to buy or use % \ , - 

3. audjence - a group of listeners, watchers, or readers i s 

4. competition - a contest to win; in advertising, to v^j'n the public busit^s by 
offering the most favorable product 

5. deception - misleading . , 

6. ego - self esteem * * * 

7. evaluate - to determine the worth of something by stucly < • , 

8. influence - the act or power of producing an effect without using force or command 

9. * j i nglfe - a short verse or song using attention-gettinq (catchy) words over arid oveh 

10. media - ways to bring news, advertising; or other messages to the public 
(examples: newspapers, magazines, radio, television) 

11. merchandise - articles which can be-bought or sold 4} m 
.12. persuade - convincing sorfleone to agree witfh you or do what you want him/her .4% do 

13. product - something that is made^for use. 

14. regulation - a governmental order having the^force of law " ^ 

15. * slogan - a brief group of attention-getting words used to advertise , ^ 

16. superlative - to the utmost- degree of something (the best, biggest, largest^ mo0 
dej iciuus, etc.) ' . ; 

17V ^technique - a way of accomplishing a desired aim j 



*****Teacher : The subject of' advertisingis of great interest to students.. ^More 
pre-visit and follbw-up activities afce presented f in this less6n to take 
advantage of students enthusiasm, Allow^extra djfys intyour schedule 'to 
adequately cover the material. / 




PRE-iVISIT 



4 * N lfc s 

1. Have a vocabulary lesson with "WORDS TO KNOW."' See front .of th-is -book for i'deas. 



2. Think and Talk. (Questions to stimulate discussion.) 

When you buy tennis shoes is thejre a certain brand you Usually" get?* Why? 
Why not? If you need to -buy a* new pair of jeans, what brand would you buy? 
. # WhyZ Did you ever try a new kind of candy bar, or 9 new kind of anything because 
you saw or' heard it advertised? I have. Have you every Been disapp.oijited when 
. you've tried something new?* l\ha\te. Have you been^ pleased about something 
•you bought becausje ItM^as advertised?* I have. Tell about some of ypur " 
experiences. Hqw are wkinfluencedyto biiy things that arfe advertised? Is the 
. pryice importaht? (Students >wi,l 1 kno^^some^ types of advertising appeals and^ 
tell you. Aside from a ppeaU mentioned in* the text, you can hel p them communicate . 
reasons they recognize fyit ctn't Mbit t -siich&as economy,* status, brand' loyalty,.* 
convenience, and health.)' 

x • * . • ■ , 4 

3. Have students decide what types of magazines hav^the„best ads^-^htf ones for 
news? homes? families?' Why wouldn't 4 new^a'gazine have many a & of \ 
intefest to theml-^Call several students* at atime ±0 choos^a ."magazine* of their 

, choice from your'sfel action. Thenar e to dtfP o^t ad? and past^them an pnejarge 
, pcfcten'or individual pieces of, construction paper; fHe^stud^rit^ should study, 
tKeir ads, find the most important word describing t'hje. pgoduct, aT*d prirft that, 
vyprd in m large letters- above the picture^. Nfext?, the>-should decide what type«'of-^ 
appeal the afr is using and. print that word in large letters belowc$^>picture: 
<(ExampJes: bandwagon, sex appeal , -tes£4fflcmial') For Ampler a C&ke ad faigfot • 
.hav ^ejresMng for the descriptive" / ^tford 3 and the Appeal could be bandwagon . : 
.(Save this wcftk-for display , .in the/classropmA and when the resource person vjsjts, 
for comments to b£ given 'sojtfetime dur.ing\t^p # resentation. ^ , ^ * : 

4. Usinfpthe- finis^d poster project, the "cla^y cou\d vote on which, ad usgd the 
mo.sJtMescriptive word, , and if t height appeal wa^indenti fied.« Appoint, a 
x student to be the recorder at the chalkboard.* ' Have other students help cal# 
' out the various identified appeals/ The recorder' should tally the ads 1n 
each category. Which a pp^T was "used .more tharf any other?' 0.0/ students think 
• r thaf-this appeal is used more o-f^en by afdverti-sars? Which appeal *had the 
fewest number of tallies*? ^ Can they decide why this would be? , * 



5. Become better decision makers. Pass out a piece of lined paper 4 to each child. 
Ask the students to pretend they are two people. F9ld the paper once the long 
way. the top of one column put their own name. At the top of the othef 
column put the word "Mother". Now on their side of the paper *aye them write 
five things they would* like to have which they've see?l advertised in an * ^ 

.^"interesting or funny way. On the other side of the paper' hava them give a 
^ reason why 'their mothers would not want them to have these things. Give a 1 

reason for each item. Have some of the students read their papers to the class-. 
Are therd any similarities in student wants and why mothers say n no u to them? 
Lead students into a discussion where they realize that some advertising makes 
them want things which may not be obtainable or may not be good for them. 
Examples: expensive products/ unsafe toys, sugared cereal?, soda, candy, etc. 
Since parents .and children recognize there is a great deal of advertising aimed 
.at children, this is a good time to ask students who should be responsible for 
evaluating worth and benefits of a produ'ct. Help them to understand that the 
consumer has <a responsibility to choose wisely. 

6. Invite parents to the resource person's visit. Have the class design the 
invitation in the form" of an ad that would create* a desire to attend. Before 
the class makes the final decisjjwron the wording, the students should ask 
themselves, "Would this- make mfwant to attend?" Would this persuade, my 
parents to attend?* 

0 

BULLETIN * > . 

BOARD , ' , ■ 

IDEAS 

'* * ). 

■■ Have class decide on one product almost every student would buy, such as gum,*> 
potato chips, or candy. Make up a new brand name for it and decorate the, 
bulletin* board like an outside billboard. Keep it simple with a large picture 
and few, but large, words. An example would be: "BUY SUPER POTATO CHIPS, „ 
MADE THE ST. LOUIS WAY - JUST RIGHT, - AND YOU GET MORE FOR YOUR. MONEY, T0(H> 
, Students can exaggerate their claims by using superlatives, but they can't 
make false claims, even if this is not a real product. 

2. Make "WHAT'S'ON YOUR MIND?"\see supplement) and jisjlay on a l arge halj 

bulletin board.' * — — r — -- ---- . . 



THE VISIT 




l— - ( d j aOnie ndnx, of 



Artwork: Leon Smith 



give brief summary of where you work, what you do, and what 



1. Introduce self and 
an ad agency does. 

2. .Interact with students and ask for raised hands of any stucients who would like 

to tell why we need advertising,. Try to call an different students. Some' 
of the concepts 4 they may need help with arer^plpslto lower prices Ogives 
consumers more choices, influences quality of jTroducts when in competition, 
helps consumers make wiser decisions when they have the information I and provides 
consumers with knowledge of new products on the market. r** 

3. .Recognize student efforts by making comments and^asking questions about their 

poster display. Here are some suggestions. Do you believe what this, ad says? 
Why or why not? I see this person could recognize the type of appeal on ; this ad. 
Wou^d you buy what's advertised here?-. Why or why not? This person recognized 
the best descriptive word for this ad. 11 Get across that ads have the power to 
influence our decisions to buy, but that the choice and res pons i bi 1 ity^are ours. 

Ask if someone knows the most expensive kind of advertising. Explain the. different 

5. 



"^edia used, the length of time, costs, and preparation involved in creating ads, 

Show awards filmaskitfg the. students to be ready after the film to tell 
which ad they liked best and why. Bcplain why these ads were chosen to be, a 
winners.- , . v 

Finish presentation by commenting- that there are some deceptive ads. Explain that 
there are government regulations (FTC) to control mis-information and lack of 
information, but the consumer could' suffer before these ads are taken out of 

-circulation^ Therefore^ the consumer must learn to question and- think before 
malting the decision to buy. They should also question themselves whether they 

Jl^eji^wan±^^r--xan-a-ffdVd^the -product. • , 

Show the giveaway item awn example of a form of advertising. Have the 
teacher supervise "thejj^ if you wish. * ; . v - 

OPTIONAL. If/ffie :lass shows* promise, and if you would be available, you 
could offer /to return and help be a judge *of ads^for an advertising 
campaign the class would like to create to promote a* neighborhood endeavor 
or school parent club project. 
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FOLLOW UP 

. -IN THE CLASSROOM 

1. . See supplement for copy of the TV Commercial Evaluation Form, make a > 
thermofax master and ryn off on ditto machine. What did evaluate mean? Are^ 
we learning how to evaluate advertising? Tell class that tonight they will • 
evaluate TV commercials, fess olit two forms per child and make sure they 

v . understand the v/ords on the form, and what they are supposed to do. Have 
them returned the next day, and assign a student to sort them according p * 
to the project, or brarfd, or time. Another tally "project can be done on 

# the board using time-slots, or food ads evaluated, or toy ads evaluated, 

td decide which time, food, toy, or appeal is the most popular and the least 
popular. Or have students read their evaluations to find how many watched ' 
the same ad and gave, it the same or different evaluation*, the importance, 
of this activity is that students are using critical thinking skills. Tffl&re 
are no "right"* answers. Did the students enjoy being evaluators? 

Z. Students could develop an imaginary product, draw a picture of it, make up a 
slogan, make up ads using di fferent appeals/ and ^put on display. Here is 4 
what one £lass did: Product: ;A Penguin Pencil. Slogan: It Skates Through 
Homework. ^Students drew -a picture of a penguin with the pencil lead coming 
owt of Ms bill and an eraser between its iceskates. Identification of 
product: Look for the Bird on Skates. Testimonial Appeal: "I sign all. my 
autographs with a Penguin* Pencil Bandwagon Appeal: "Everyone at school 
uses Penguin Pencils." Sex Appeal: "Oh, I love using Penguin Pencils,* 
darling." 

3. Use the Newspaper: 

a. Have each student cut out three ads and tell the class the following facts 
about each ad: What-4s the ad selling? At What audience js if aimed? 
What descriptive words-is it using? Why would the student buy the product? 
Why would the student not buy' the product? 

b. To make a collage, have students cut out superlative words such as biggest, 
best, gigantic, etc., and special attention-getting words such as free, just 

^arrived, rebate, etc., and arrange them in a pattern on a big piece of 
colored paper, "^hen the'pattern looks interesting, glue down with a glji^ 
sticK or pasteC"r:iQollage can be displayed in room or hall with the title: 
!f How Advertising'^fluences Us. ^ 

c. Find the food ads; ' Label two large pieces of newsprint, FOODS WE NtiED and 
FOODS WE WANT. Have groups of students cut out ads of foods they really-, 
like. Have class decide on which paper each ad should go.* The differences 
between food^necessities and food luxuries are not. always clearly defined 
in minds of students. He o lp the class come to a consensus, but don't tell 

/ your opinion. /Do the ads use words that make the food sound more * < 
interesting? Examples: vitamin enriched, fresh, personally selected, fresh, 
frozen, juicy, Grade A, first of the season. Do any of the ads use words 

, that make the product seem reasonable in price? Would this appeal to 

' almost every Consumer? t 
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d. Using food, clothing, appliance., stereo, automotive or toy ads, find the 
same item? advertised at different stores. Compare prices. Is one store 
selling the item cheaper than other stores? Is that store also reasonable 
/on other Items? How far away is the store? Wodld the savings on 
pricS be worth rthe cost of transportation? By studying, the newspaper ads, 

m r could we save time and money? - < * \ 

•IN THE COMMUNITY: . . 

Have a poster contest even if the resource person is unable to return. Your 
students. have knowledge 'about* techniques of advertising that other students 
don't have. Choose a school- related project, such as JJTA membership .drive, 
food sales, [or picture* day. Or choose a neighborhood endeavor such as a 
beautifiqation project, a community center happening, or a neighborhood 
fair. Decide on how v the posters should be judged before they £re begun-- 

slze, neatness, ~catchiy slogans, clever. designs, whatever, the class decides. 
Then the students should work 'within these guidelines to create a' product 
that Will -give people a desire to do whatever 4s being advertised. Ask a 
'panel of impartial judges, two or thre$ adults, to decide the three best 
ads,* following the original guidelines. Have prizes and/or ribbons ready 
for presentation. Display winners in hall. If the resource person is able 
to return to judge, jnftke'tps into,an awards .ceremony alid invite parents. 

Investigate the feasibility, of 'creati 03 -a catchy slogan about your school 
that could be printed on T-shirts or book bags as a money-making project 
for theschool or a parent group. Coutd your slogan create a desire to 
buy the J-shirt 6r.T)oo.k bag? s * • • 

Take a public opinion poll. # (See supplementafor a suggested sample.) Have 
the class answer the statements about -advertising. Stress that they aVe giving 
their opini.o'n, there are no. right or^wrong answers. Remind them, not to 
put their names on them. Then senda copy of the same form home, telling 
the students to^ask a pare^to/give their opinions on the .same statements. Keep 
the sets of answers separated T-nto 'student', pile and 'parent 1 , pile. Have 
students tally the answers to*' compare frow the two groups >feel a^bout the same 
statement, and give a report to the .class-. Are there any differences? Do 
some statements have the same answers? Have students volunteer to tall how 
they feel abput an item. Send a report of thfe results home to the p/rents. 

, - 
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CONSUMERS PAY FOR VANDALISM 
AND 

SAVE MONEY RIDING THE BUS 



BI-STATE DEVELOPMENT AGENCY 
f 

818 Olive 'Street t ) 

St. Louis, Missouri 63101 

. " ] \ . 

• ( Bi-State Development Agency is perhaps best known to St. Louisians as the 

operator of the bus system which serves the metro area. The potential for 
Bi-State far exceeds its transit interests, however, since it is empowered to 
t Plan, construct, maintain-, own- and operate specific properties. These include 
bridges wharves, doCks, grain elevators, and air, water, rail, and other 
terminal and community storage facilities. B1-State is a "development" agency, 
serving the people of the Bi-State area as the regional port coordinator and 
owner /operator of the Gateway Arch transportation system and Bi-State Parks 
Airport. In addition, -it is the promoter of an innovative trash-to-enerqy 
program. \ SJ 

By providing an alternative to the use of private automobiles-, Bi-State 
offers consumers a way to reduce expenditures for local transportation. It is 
not only the bus rider who has a consumer interest in Bi-State. Because the 
transit system is supported by'sales,tax revenue, all local residents—whether 
they are users or not-have an interest in keeping operating costs to a minimum. 
Vandalism on buses is a cost of doing business that is passed along to the 
consumer and tax payer Tn the form of higher taxes. 
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CONSUMER OBJECTIVES 



1. Students will learn that vandalism of a'Bi-State bus is a crime for which 
they pay costs as taxpayers. 

2. Students will apply map-reading skills and' reading timetables to plan 
trips on the bus . 



3, Students will apply math skills tor compare the cost of public and private 
transportation. - 



BASIC AND COMPETENCY 
SKILLS OBJECTIVES 



CAT - Reading Vocabulary and Comprehension / 
CAT - Language Mechanics and Expression / 
BEST - Reading/Language Objectives 4, 6, 16, 17, 
CAT -Spelling 

CAT - Mathematics Computation, Concepts and Application 
BEST - Mathematics Objectives 1, 2, 5, a 
CAT - Reference Skills 

BEST - Government/Economics' Objectives 4, 11, 12 , 



TEXT 



' c ft> v 



Young Consumers , 1st .edition, lesson 23 
Young C onsume rs, *2nd edition, lesson 3.4 

a v 
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PRESENTATION NEEDS 

■)■'.■ 

By the' Teacher: 

name tags . 

chalk and chalkboard ~\ 

By" the Resource Person: 

pamphlets, "How to Ride the Bus" 
large route map 
souvenir giveaways 



WORDS TO KNOW 



1. 'courteous - respect for and consideration of others 

2. crime - an act forbidden by law \ m 

3. deliberate - done as 9 result of careful thought 

4. impulsive - acting on thoughts of the moment 

5. nuisance - annoying or unpleasant • . * • 

6. passenger - a "traveler in public or private transportation 

7. prank - an annoying act 

8. public transportation - a service supplying a means of travel for all 
members of a community. 

5^— route — an-es-t a bH shed- Ti ae 0 f ~t r a v el 



10. 'timetable - a printed list of times Showing arrivals'and departures. 

(schedule) 

11. vandal - onre who deliberately 3estroys or mars* property 
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PRE-VfSiT 



Think and Talk (some questions to stimulate introduction of subject about 
which ;|he guest will speak)." , .' . 

What are the various ways- to get from one place to another? In the 'city 
what types of transportation are available? If you do not have a car, or 
if it breaks down, how can you get somewhere? How many of you go places- 
on B1«St.ate buses? Why? How-many don't use the bus? Why? (some reasons 
' • gjverucoiild be unfamiliarity with routes, schedules, n&t allowed to travel 
without adults who don't use the v bus, etc.) ' t 

2. Ha.ve a vocabulary lesson' with "WORDS TO KNOlfc." See front of this book for 
ideas/' )• , 

3. Make Cartoons. Have each student mak\ a stick- figure cartoon on large 
paper about a positive or negative aspect of riding on Bi-State. .Enclose 
the words in balloon shapes. Display for answers or comments :by the Vesource 
person. * ^ 

» OR ' . . 

Have students do some research in the daily newspaper, and ask theK to -bring 
in- ads and/or stories about Bi-State. Make a poster or collage for the ro'om 
with them. > •»#"•.'• 

4. Use the student-made caftoo'ns'or newspaper posters,' or see supplement for 
work sheet, "Wise Consumers Use Public Transportation.'^ 



L 



BULLETIN 
BOARD 
IDEA 
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Use the student-made. cartoons or newspaper posters, oi*see supplement 
■for worksheet, "Wise Consumers Use Public Transportation." 
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1. The resource person jshould write name and title on the board and describe 
briefly his/her job. * ^ * ^ * 

2. Ask students to tell you what they know about Bi-State. Comment on posters 
or other displays in the room. After students have shaded what* they know 
about Bi-State, tell them about some of Bi -State's ope^atrions tfiey might 
not have mentioned (e.g. that Bi-State runs*the elevator system in the arch, 
and/or the' trash-to-energy program)'? ' # - ' * 

3. Explain to students that Bi-State is supported by tax dollars in addition 
to fares. Ask students whether they buy potato chips, -soda, ice cream cones . 
Inform them that when they fiu^t&ese tteros:, tjtey* must sales, tax. Part of. ' 
the sales tax goes to Bi-State. Have studerfts understand that ihey are 
taxpayers who support Bi-State. ' # * " • < 

4. Develop the idea "that vandalism costs money and theyV as taxpayers, must 
pay the bill. Have a student come x to the board to compute the^ctist of 
replacing a vandalized* seat . Give the student: a \ ' * * 

a°. cost, of new seat " J m % % V • 

b. cost of labor for replacing seat * \ y I ' 

Ask all students to add the costs to find out how much- they as taxpayers • * 
must pay for a new seat. Help students to understand that fr^on) a consumer, - 
standpoint, they save money if people do not vandalize the buses. (Students 
should also know that vandalism is a crime'and if caught, 'the v wjl-l be 
prosecuted.) 
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THE VISIT (continued) s < " 

5. Jfc^elop the idea that students can save money «by riding the bus. Have a 
student come to the 'board to work a problem comparing the cost~of a family^ 
riding the bus to a specified location, as compared to taking a cab. Give' 
♦students the How-t'o-Ride handQut and have them look on page 1 to fibure 
out the^fare for elderly grandmother, mother, father, sister (age <4) and 
himself r 6nJ*fifrself / Have students work the problem at their seats to check 
the work Of the student at the bdard. The' resource person should write on 
the board the fare for a similar trip by cab. Ask students, to tell you 
which costs less money. 

6. At this point, ask" students to share some personal experiences about 
rid-ing the bus. If problems or suggestions are mentioned, refer students 
to page 9 of the handout regarding complaints and compliments. 

7. Leave route map and any souvenirs with the teachfer. 





FOLLOW UP 

•IN THE CLASSROOM 



2; 



'3. 



To help students recognize that vandalism is a crime, whether deliberate 
or impulsive; help them make wise decisions in. the face of losing friends; 
and to realize that vandalism has financial ramifications, ask students to 
-identify types of .vandalism in the school, neighborhood, or public places. 
(A .good example of the latter is that visitors are scratching t>heir 
initials in the Gateway Arch.) Have them describe their feelings about 
seeing something marred or destroyed. After identification, have an open- 
ended discussion us^ng questions requiring them to think about 'themselves. 
Some exampl^: .Why do you think students don't want to/tell on others who 
have committed vandalism? .What do you think students/could do to prevent 
vandalism? what happens when people get caught destroying property? Have 
you known anyone who got caught?' What happened? What do you, think should 
happen? Are there jtivenile laws about vandalism? (yes) Who is responsible 
for student vandalism and«Tn«t pay for it if the student is guilty? 
(parents) Dolyou think riding the Jdus might be l ess expensive if there was, 
less vandalism? Can you thtnk of anything else that might cost lesfs if 



there were less 



vandalism? 



Conduct a map-readi,ng lesson, using 1;he larqe route map. Divide the class 
into-two-groupr. -Have- each grtfup decide where it would l ike to go .on tha 
bus.. HaVe eac ) group plan the route from s 
have a spokespmrspn frpm each group describ 
The t 



group. must tako including^transfers. 
compute the faije for the group/ 



hool . When the class regroups, 
tb : the class the route the 
acher may want to have students ' 



Conduct a lesson to help students 1 
for a simple timetable and worhshee 
handout and secure some timetables 
correspond to the trips planned during the map-heading lesson. If so, 
"-have students determine the departure' and arrival tkmes for. their trips 



arn to read a timetable. See 'suppl ement 
Refer to page 7 of the How to Ride . 
rom !fi -State. You may want these to 



9 
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rIN THE COMMUNITY 



." Design and producers or posters for display in the school which encourage, 
•*» passengers to observe^bus-riding courtesies'. See page 9 of the How-to-.Ride 
handout -for ideas. 



FIELD 

TRIP 



Visit the Bi-Stat*e facilities at 39th and Park ^fco tour the main shops. To - 
-make an appointment, call Fred Douglas, 982-1440. 



ir 



/ 





> 



stolen .goods are hot a good buy, 
. crusade" against grime , 



L 
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CRUSADE AGAINST CM 



4158 Undell Boulevard 
St. Louis, M1s60u>i\ 631 Q8- 



. Crusade Against Crime is ^^not-for-profit volunteer organization which 
identifies problems "and works .toward .solutions in four major areas of the 
criminal justice* system: police, courts, corrections, and youth . ' Crusade 
volunteers work with over 30 key cooperating* civic organization^ in the city 
and state, ranging from. bar .associations to^specialized crime agencies.-- 

^.-"Stfrne of the Crusade's accomplishments include introducing WhistleSTOP, 
•a distress signal system; stimulatin|f interest inVecruitment of female- 
police officers; helping achieve better police treatment of rape victlims, ' 
initiating the "SEND HELP" progryun vfhich provides signs to display in 
automobiles when in distress.. it ion, Crusade volunteers are on 8uty 

^veryday at the Municipal Courts, to provide informatiojn services. '. 

, Crusade has a* special interest in information programs which address 
shoplifting and purchasing stolen goods. Both o*f these crimes contribute to 
increased costs which, are passed along to the consumer ' in the form' 6V higher 
prices for goods and services. 



00 



CONSUMER OBJECTIVES 



1. Students will learn that buying stolen goods causes problems for the consumer 

« 

2. Students will learn that a consumer has a resfjon^ibility to aEvoid- purchasing 
stolen goods. ^. 

3. Students v^ill recognize that buying stalen goods is a form of stealing, 



4. Students will describe conflicting feelings of having a personal possession 
stolen vs. opportunity to buy a stolen item at low cost. t 

5. Students will apply math skills of estimation, to wort ; h of stolen goods. *' 



BASIC AND COMPETENCY 
SKILLS OBJECTIVES 



CAT - Reading Vocabulary and Comprehension 

CAT - Language Mechanics and- Expression 

BEST - Reading/Language Objectives- 6, 7, 15, 16, 17, 19 

CAT - Mathematics Computation, Concepts and Application 

BEST - Mathematics Objectives 1, 2, 5, 15 , 

CAT - Reference Skills 

BEST - Government/Economics Objectives 2-, 3,- 4, 5, 8, 11, 12 



TEXT 



Young Consumers » Ist^eda^on, lesson 15*, 21. 
Young Consumers , 2nd edition, lesson 24, 30. 



PRESENTATION NEEDS 

f - * 

* - 

By the Teacher: > i y 

* * t . • * 

1 , name tags 

* chalk and chalkboard . e 

(optional-) Skit, "For Eight Pucks, How Can You Go Wrong/' See supplement 
(optioned). Filmstrip? Street Vendor , PS 672-105 • « 
8y the Resource Person: ^ 

brochure on fencing stolen goods 



WORDS TO KNOW , 



1. consumer - someone who uses something 

2. goods - merchandise;, products that are sold * 

3* fence one who receives and sells stolen goods v 

4. fenced goods - stolen merchandise that is offered for sale by a -fence 

5. responsibility r obligation," trust, duty ^ *\ 

6. warranty - a statement, usually written, made' by *the seller or manufacturer 

whjch promises certain things about the- quality of the product 
or how long it will last.. A warranty may also promise what will 
be done if the product, breaks or fails to do what c it was bought 
. to do. 



PRE-VISIT 



1. Have a vocabulary lesson with "WORDS TO KNOW." See front of this book'for 
ideas. ' ' 

2. A few days before the vTsit, explain that the class will have a visitor' 
from Crusade Against Crime,' an organization of citizens whose purpos.e is- 
to stop crime. Ask students to share any experiences they or family members 
nave had wi.tn possessions being. stolen, from them. Ask students to identify 
the items stolen and make a-list on the board. Have«studehts estimate the 
dollar value of each item, write the amount next to each item, and total 
the list. Leave the list on the board for the resource person's visit 

3. (optional) ^Have student's learn the skit, "For Eight Bucks, How Can You Go 
wrong? (see supplement) and perform it when the resource/ person visit the 
class. If you decide to have students perform the skit, be sure to* let 
the resource person know when she or he arrives. 



\ 




1., The resource person should write his or. her name on the board and explain 
that he or she is a, volunteer in the Crusade Against Crime. 

2. Refer tp the list of stolen items written on, the board. Ask studenXs to 
describe how they felt when these items were stolen from them. Call on 
several students "to write their feelings on^the board. 

3. If students have learned the skit, have them perform it for you. Conduct 
a discussion ^U^ing as a guicfe the questions included at the end of this 
section. * 

4. If s'tudents do not perform the skit, choose one item from the list of 
stolen goods written on* the board. Ask students whether they would be 

' willing to purchase that item for half the dollar amount listed on the board. 
After they have given their answers, ask students to clap their hands 
every time -you count to three. Then count to three 4 or 5 times'! Explain 
that every time they "clap their hands, a crime against property has 
occurred—some item has been* stolen. Some people try to sell, these stolen 
. goods to 'others. Set up a role play with a student. Try to sell the'* 
student one of the stolen items listed on the board. Offer to sell it a J 
a fraction of the doJlar amount ,1 isted. A^c students to tell you theword 
we use to describe a person who sells stolen goods t (fence) In the 
roVeplay situation,- you were playing the role of the fence. Ask the class . 
to identify the rightful owner of the item you used in the roleplay. Ask 
that student how he or she feels about a fence selling his or her possession 
to a stranger at a low cost. Ask students to give some of their ideas 
about what should happen to someone who sells stolen goods. What should 
happen to people who buy stolen goods? • ' 



4K 



THE VISIT (continued) 



5*. If brochures are available, give them, to students and explain the fencing 
law. Note: The law is reprinted from the brochure at the end of'this 
section. m . % 



6*. Explain to students that you know they afe learning to be good consumers 
and that you know they try to shop wisely. Ask them what .problems bliying 
something stolen causes them as individuals. For example, hopefully a 
Student would answer that there is no warranty and the item would not be 
repaired-or replaced, if broken. * 

7. Explain to students that buying stolen goods makes problems for the con- 
sumer. It encourages people to steal and it helps to raise prices. 
Using the brochure,. conduct £ discussion on how consumers can protect 
their property from being stolen. 




/ 
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FOLLOW UP 

. -IN THE CLASSROOM 



1. Using ;tjxe brochure, diave students make a bulletin board about fencing and 
Crusade's 'fencing hotline. 

2. Students can make posters which encourage people not to buy' stolen goods/ 

3. Ditto and distribute to students copies of "Buying Stolen Goods $killbui\Tde v r" 
(see supplement). Use a reading and study skill activity.. 

4. If students perfdrmed the skit for the resource person,. they could give\* \ 
additional performances in other classrooms. . * 

a 



-IN THE COMMUNITY' 



1. Students could prepare a newsbi/lletin about what % they have learned from the 
Crusade volunteer and offer copies at a parent of community gathering. Ci . 

1. With the Crusade's brochure as an example, students ^could create theiVowv 

brochure with a symbol and slogan for: Dog't Buy Hot Goods. This could be 

sent to the resource person after his/her visit, taken home to parents and 
distributed at adult meetings. 

3. Send copies of student-made materials to the Crusade volunteer who visited 
the classroom. (Also send cppies to the Urban Consumer Education Project 1 
Office.- We may be able to duplicate the materials.) ; 

4. Inform your principal that a representative from Crusade Against Crifte may* 
be available for a parent or community meeting, at which time he/she can.giv 
aresentlttipn about fencing or other topics. Students pould perform their 

'cit as part of the program. . 
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FOLLOW-UP QUESTIONS FOR SKIT 

BEST COPY AVAILABLE 

1 . What do you think Charlie was starting to say before his mother made a motion for 
him to be quiet? 

X Why do you think his mother didn't want him to finish speaking? 

3. I low 'do you think he is feeling at the end of the skit toward his father? His mother? 
His radio? 

4. Has your home or apartment ever been broken into? How did^you and your parents 
feel? m % ' 

5. What do you think Mr. Milgrom means when he says, "For eight bucks - how can you 
go wrong?" Is it true? If not, why not? 

6. - If people didn't buy hot televisions and radio^ as well as other itcrps that have been 

stolen, would there be as many break-ins to ho.mes and apartments? 

7. What do you think Charlie should do? 

- 8. How many homes and apartments would you guess were broken into and burglarized 
« jn this state last year? In the U.S.? How can you find out? 

9. Can you think of any ways you can help in your neighborhood to prevent homes or 
apartments from being broken into? 

10. If you sec a bike that you recognize as one that was stolen, what should you do? 



THE FENCE 
AND 

THE LAW 

Effective January-1, 1979 the Criminal Code states that 
a person commits tfte crime of receiving stolen property, 
if he receives, retains or disposes of property which he 
knows or believes to be stolen with the purpose of 
depriving the ow< of his lawful interest irUhe 
property. , m > 

The crime is either a misdemeanor or a felony if the 
property involved has a value of $150 or greater or if 
the person receiving the property is a dealer irt goods of 
the type in question. 

The following evidence is admissible on the issue of 
defendant's knowledge or belief 

a) he has been found in possession of stolen 
property (stolen from more than one person and 
on separate occasions}; 

b) he has received stolen property m another 
transaction during the proceeding year; and 

c) he received the stolen property in question for 
consideration which he knew was far below its 
reasonable3f3lu*e 
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LEARNING TO WEIGH AND MEASURE 



iff 



DIVISION" OF- WEIGHTS AND MEASURES 



1 



-43- 



' 4<J 



DIVISION OF WEIGHTS AND MEASURES 



1220 Carr Lane < ' 
St. Louis, Missouri 



63104 




The Division of Weights and Measures was established j^thjJjJJ^J 1 " 1 J|- 

trans 
pro-* 

vides protection equally to buyers and sellers and serve* to establish jeasurt 
ment accuracy and uniformity in the nation's commerce. As part of its progr m. 
the. Division of Weights and Measures regularly tests and ins pec ts the sea l_e JtW 
the marketplace, the neighborhood gasoline -pump, the farm milk tank,- the ruefjr 
o 1? SJer. a55 iaSy other types of weighing and measuring devices used in com- 
merce The Division also enforces a humber of regulations regarding how mer- 
chandise Ss labeled" It regularly cblcks packages -to be sure that the quantity 
in the package agrees with the quantify stated on the label, 



r 
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CONSUMER OBJECTIVES 



1. Students will explain that the Division of Weights and Measures. regulates weighing 
and measuring flevices used in commerce. 



2. Students will identify, various measurements and measuring devices used in 
commerce. , 

3. Students will learn the procedure of making V complaint when he/she believes 
the measurement of a purchase is not accurate. 

4. Students will'apply mathematical skills an(J concepts to various units of 
measurement, including metric. 6 .-:> )m 



BASIC AND COMPETENCY 
SKILLS OBJECTIVES 



CAT --IReading Vocabulary and Comprehension 
BEST -/heading/Language Objectives 3,. 10, 15, 16 
CAT - Spelling 

CAT - Mathematics Computation, Concepts and Application 

BEST - Mathematics Objectives 1, 3, 5, 6,- 14, 15 

BEST - Government/Economics'TJb^ectives 3, 4, 6, 9, 11, 12 



TEXT 

.Young Consumers. 1st edition, lesson 2p 
Young Consumers. 2nd edition, les.soji 33 



presentation needs 



mO0 



By the; teacher: 



name tags 

' chalk and chalkboard' \ V 

.'cleared flat surface at suitable height for student viewing 

By the resource person: . 

scales 
weights 

simulated, package of "hamburger" or other product 
that would require allowance«*or weight packaging - 



\ 



WORDS TO KNOW 

1 . accuracy - correctness 

2. area - the measure of a surface 

3. capacity - (liquid or dry) the measured ability to contain 

- C °^-? " the * uy1 3. 9 an ^ sell1n 9# go^s, especially -with regard to 
profit, as on/a commercial basil? v v 

5. equity - seething that is just, impartial and .fair . T 

fc. length - longer or longest measure of an item ' 

7^ measure -* unit specified by a sca:le, as in inch . 

». quantity - a number or amount of anything 

.9. scale - an instrument or machine for weighinq 

19 >• uniformity - always the same- 

11. Volume - a measure, in cubic units, of occupied space 

1Z. weight - a measure of the- heaviness, or mass, of an object 



BULLETIN ] 
BOARD 



IDEAS 



2. 



Title: Learning °To Weigh and Measure. Have students record . 
pictorial lyvthetir measuring experiments by drawing and cutting 
•out pictures of objects they' used in the pre-visit activities. 
Mount on bulletin board, and label as to what was measured- 
length, size -capacity, etc., and its actual measure in English 
and/of metric measure. •# 

Title: Units 'of Insure, Have students collect labels from 
pr.oducts, the .larger the label the better. Circle the measures 
given on the label with, a black marker arid then-attach to 
bul-letin board. Although U is apt required by law, many 
manufacturers- print both English' and 'metrlt: measures "on labels. 
Scatter among the labels signs that define the measurement 
abbreviations seen on the labels. Examples: lb..,.= pound, 
ozs. = ounces, qt. = quart, m. = meter, in. = inch, kg = kilogram 
etc. . 'as 



4 



l>RE-VISIT 



Note to teacher: Webster's New Collegiate Dictionary- contains a Metric System 
Table. A weight equivalent table is- under Weights and Measures. You should have 
metric rulers and measuring containers in the classroom. I-f yo^don t, request 
your principal to order them for you, Thb fift'h-grade book, Activities Go Metric , 
Scptt, Foresman and Co., contains a -metric unit table on the inside? back cover. 

Have a vocabulary lesson wi£h "WORDS' TO KNOW." See front of this book'for ideas. 



2. Divide class into several small groups. *Have each group experiment with one 
of the following measuring activities. Appoint a student in each group to 
record the group's conclusions. At the end of the -period have a representative 
from each groCip explain its activity and results to the class. ' 

£ (a) Measure the length of the. foot of everyone in the group. Do they all 

. measure the same? Do we need a standard measure for a foot? The measuring 
can be done by inches and centimeters. * . * 

(b) Using a bucket of water, standard, and metric measuring cups, and various 
small em[5ty containers, have students guess and record the capacity of each 

"container* Then, fill the containers with water and record the actual capa- 
city. ^ % 

(c) Weigh common classropm objects ocr a balance or bathroom scale to discover 
" which objects have the greatest weight, also called mass. The difference 

in weight of textbooks is usually of great interest to students..] Which 
subject has the lightest book,, the' heaviest' book? 

(d) Use string not yarnt to measure the circumference of .various parts 
of each miner's bodies/- Lay the string beside metric and/or inch 
ruler and determine the measurement. Record. Draw a large outline of 

a body Qn kraft paper. Label body with measurements of different students - 
in the group: Bill's head. Mary's ankles*, J*'s neck, Susan's waist, 
etc. Display in -room. , * 

(e) With metric.or inch ruler, measure student textbooks for ar«a (length 
times .width). Multiply that number^by the number of pages covered. in 

. class so far, and the students wilThave determined the* total .area of - 
pages they have accomplished so' far.. 



THE VISIT 




€f lOtroduc* to Principal ' 



3.Qr\\z^0dmzcf - 
T&Sporce1kfeod , 
fdf) board > 




1. Introduce self, giving title and brief background of the bureau.- 

2. Ask for hands of students who can tell you why such an agency js important 
Stress the concept of equal protection for buyers and sellers .* . ^ 

</ 

3. Give examples of types of measuring devices involved' in your work stich as 
'^scales, gasoline pumps, taxi and fuel oil meters, etc., and the kind$ of*- 

places you visit regularly , such as grpcery stores. Give tbe examples that 
if a National Food Store scales were off even 1/2 oz. in the meat department, 
consumers would lose hundreds of do11ars°a year if . the scales were 1/2 oz. 
too hi$h. If the scales were 1/2 oz. too low, the store wauld lose hundreds 
of dollars per year. , , 

4. Ask a student to tellr-ybu something he/she has noticed when opening a box of \ 
dry cereal of crackers and to explain this observation. Till the 1 students* / 
about the law_against deceptive packaging-. Also mention that some containers' 
are not filled for safety reasons, using the allowance far expansion of *nti-~ 
freeze as an example. . - -> 

Priefly give the procedure for inspecting various measuring devlce$--how, when,^ 
how often. What is done if*de\Mce is accurate? Inaccurate? ' * 

Produce the package of "hamburger" and demonstrate weighing* it on the balance* 
scalesVffiaking sure the students understand that the inspector rrtiust know the 
weight of %he container and any other packaging, and must take 'this into 
account When recording the total weight. _ Use the chalkboard to illustrate in 
a very simplistic 1 way, such as: ~ * 

16 oz. = printed weight of product on package - 
jj oz. = weight of packaging material* * 

17 oz. = total weight of paciage i - ^ _ 

' * . J0 

7. Tell students what they can do if he/she bel i eves the measurement of a purchase 
is not a'ccurate. Students often repor^fnat their parents Relieve the scales 
4 at J, Mom and Pop" stores cheat the buyer. Havq one of the students pretend 
he/she is making a complaint* of this kind to your office. Explain how you will 
handle it. - 



- 5. 

\ 
6. 



8. If you see a bulletin bofirdMn the room about weights .and measures, ^ask students 

fie many different units of measurement. Otherwise, ask 
temples, including concepts of liquid and dry measures;' 
length, area, and volume mea?ures; and metric measures. \Give examples of 
gasoline pumps that. are now using metric measure of the rHe*v and encourage * 
students to learn metrics so they will understand the costs for these' purchases. 



If you see a bulletin 
some questions about t| 
students to give you 



9. If there is time, allow for student questions 
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FOLLOW UP- 

-IN THE CLASSROOM 



1 Go through newspapers, to find ads vfrere comparisons can be made by Different 
'-units of measure. For example, 3/99* cans of corn, 9 oz, ea., are not as good 

a buy as 2/$l cans of corn 20 oz. ea. Some soft drink companies are now 
~ selling 'their large bottles by tha liter. Is the consumer paying more, less, 
*or about the same price than if sold by the oz.? Bath towels and bed sheets- 
- viry a'great deal in price due to-size-, find examples, for problems in the 

White Sale ads^ • ' V , ^. . 

2 Hand out ditto copies of the gasoline pump (see supplement) and assign the 
accompanying problems for desk work. -This picture could also be made into a 
transparency for making -a hall bulletin board. . . ) . 

3. Use the fifth grade workbook activities from Activities Go -Metric,- Scott, 

Foresman.. The California Achievement Tests wiW contain some metric problems. 

4 ' -Hand out ditto copies of the worksheet Measuring Quiz Csee supplement). 
' ■ Allow. students to find answers in any source available in the room. Give a 
prize, to the student wlith the highest score. 



..-<-< 



-IN THE COMMUNITY * . . ■ 

Investigate school resources 'to s^ee if^ there is a math teacher who would ^ 
volunteer to \give a metric workshop for your parent or community group. 
Contact your principal for approval and suitable date. Before the workshop 
begins, 'students could role-pl-ay buying an 'article whose unit of measurement 
seems to be inaccurate, .and the procedure the studentjbuyer) would follow to 
correct the problem. Another role-play. situation is that of a confused motorist « 
wanting to fill the # gas tank from a plimp which measures~ in, -liters. Another ^ 
motorist,* or" gas station attendant, would help the motorift understand 
s>and estimate the conversion;'. • * 



HELP' FOR ST, LOUIS CONSUMERS 



KMOX "CALL FOR ACTION" 



One Memorial Drive , 
St.louis, Missouri . 63102" , -* 

Inaugurated by KMOX Radio in March of 1975 as a gift to the community in 
observance of the' station's 50th anniversary, this non-profit service was 
established for consumers with all kinds of problems. This is not a radio 
.program therefore .problems will not be aired" on the radio. .Each call will b£ 
handled by ^ trained -volunteer who makes sure that the merchant or appropriate 
agency is aware of the caller's request or complaint. If no action is tirken 
within a reasonable period of time, "Call for Action" will intervene as an 
ombudsman on the caller's behalf. If -this produces no results, the station 
may use its resources through news stories, documentaries or editorials to call 
public attention to merchants whoCdefre&id the consumer or public agencies 
which fa,il to .meet the needs of the community. The service is not always 
successful in resoflving complaints. 

If^'Call for Action" feels that another agency has jurisdiction with' the 
complaint, they will refer the consumer to that organization for assistance. 
Volunteers at this service are provided with a long VJ&t of community resources, 
and helpful information for bypassing the red tape thrt individuals often run, 
into. 'y 

The "Call for Action" service receives thousands of phone calls a year 
from citizens. The service cannot act as an individual's legal representative. 
What the. service can offer is sound advice and a trained volunteer to help the 
consumer. - ^ 

» • 

"Call fo % ^ Action" programs are found in major cities throughout the United 
States. Often complaints are referred from one service in one city to a '"Call 
for Action" program inj^another. If the complaint involves a business in another 
city, phone "Call for Action" and they will attempt to contact the business 
through the "Call for Action" system.** 



CONSUMER OBJECTIVES 



1. Students ..will become knowledgeable about the services of KMOX CALL FOR ACTION. 

/ ^ 

2. Students will learn some of the resources available in the St. Louis- 
Metropolitan Community for handling consumer complaints. 

i 

3. Students will develop skills in effectively dealing with consumer problems., 



4. Students will apply communication skills when using a telephone. 



s 



BASIC AND COMPETENCY 
SKILLS OBJECTIVES 



CAT. - Language Mechanics and Expression j 

BEST.- Reading/Language Objectives 14, 15, 16, 17, 19 

CAT - Reference- Skills - 

BEST - Government/Economics Objectives 2, 3, 4, 5, 6, 8, 11, 12 



TEXT 



Young* Consumers , Tst edition^ lessons 11, 12, 20, 21, 22 
Young Consumers , 2nd edition., lessons 18, 19^ 25, 30, 31 



PRESENTATION NEEDS 



By the Teacher: 
name tags, 

chal k and chalkboard 

2 play telephones, if possible 



ERLC 



WORDS TO KNOW 



-1 . complaint - an expression of iissatisfaction 

2, hot line ^ a direct, telephone line to call for help when an emergency arises. 

3, mediator - onejwho acts to bring about, a settlement or agreement 

4, referral - to direct (tell) a person where he/she can go for help or 
information 

^. volunteer - one who gives his/her service, of own free wjll 
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PRE-VISIT 



Have%a vocabulary lesspn with "WORDS TO KNOW." See front of this book for 
ideas. 

Involve students in discussion of any fconsumer problems they may have had 
and where or if they received help to solve them. Ask about any they may 
be having now. The class could choose one of the problems and. elect a 
student to telephone CALL FOR ACTION and then report to class. The number 
is 421-1975 and is opjen Monday through Friday between 11 :00^ a .m. and 1 :00 p.m. 

Students could make* a list of what skills are needed to properly use a 
telephone. Things % such as: " 

a) know the correct number before dialing ° ** 

b) plan ahead what you are going to say +• 

c) "give the person you're calling plenty of time to answer 

d) speak in a normal voice slowly and clearly*? saying words carefully 

e) use good manners and thank someone who is helping, you. 



BULLETIN' 
BOARD 
IDEA 



Make a transparency of the Call FOR ACTION page in the supplement. Project onto 
bulletia board and trace. Either use colored paper or markers, crayons , temperas 
etc. . * • 



THE VISIT 




Qr\Xz odrm of 
aoorcelferyyj 



1. The resource person should write name on the- board and explain that sh«e 
isa volunteer working at. CALL FOR.ACTION. . , ™ 

2. The resource person sho^Kd describe CALL FOR ACTION to the class, using the 
chalkboard to^explain its operations. 

3. Using toy telephones, have students do roleplays where they phone in several* 
problems that are similar to the ones received by CALL FOR ACTION. 

1 . a woman calls, in to CALL FOR ACTION because she has not been able to get 
her used car repaired properly. 

2. a man calls in.to fl\LL FOR ACTION because his landlord refuses to fix 
the roof. 

3. a young girl calls in to CALL FOR ACTION because she found a piece of 
glass in her soda. 

4\ a young boy calls CALL ACTION because his dog is ill and the pet 
shop says that ~even though he bought the dog three days ago there is 
nothing they can do. » 

IfJ:oy telephones are not v availabfe, have students use imaginary ones. The CALL 
FOR ACTION resource' person could take several cSlls from student^on the play 
telephone and show how she/he would deal with the situation. After the 
roleplays the resource person could call on the students 'to see if they had any 
consumer problems and use those problems as examples of how he/she would deal 
with a problem effectively. TJ\e skills in haridling a consumer problem 
including patience, resourcefulness, tact,* assertiveness and others shoul'd be 
emphasized. 
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FOLLOW UP 

•IN THE CLASSROOM 

1. Make ditto copies of the CALL* FOR ACTION page in the supplement. Distribute 
to class for discussion and review ^fhe operations of the organization. 

' Students could take the handout- and information home. 

2. Request the "Telezonia" audio-visual program kit from the Education 
Representative of Southwestern Bell Telephone Company.* In this kit there is 
a teletrainer which consists'of two activated telephones witha loud speaker 
control unit. This teletrainer can be used to simulate additional CALL F0"R 

** ACTION situations in a realistic manner. Also in the kit are many other 
activities to help students learn to use the telephone,' such as using the 
telephone directory, alphabetizing, classifying^ and dealing with emergencies 

3. If your class has formed a Consumer Club it can add CALL FOR ACTION as 
another resource to get advice for consumer* problems. 



IN THE COMMUNITY 



1. Students could develop posters, flyers, or pamphlets describing KMOX CALL- FOR 
, ACTION to obe sent to the resource person as well as given to parent meetings 
and oflher classes. • _ 

2*.. If tfflr^ class receives a "Telezonia 11 kit it could Be used to demonstrate CALL 
FOR^AtTlON' rolepTays as part, of a program for other classes, parents or 
commiyritw meetings. 
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LACLEDE GAS 



720 Olive Street 

St, Louis, Missouri 63101 



Laclede Gris, an Investor-owned utility, is the major supplier of gas service 
for Missouri. The company provides to its customers information about billing 
practices, service complaints, how to read the meter, and how to cut 'costs 
through conservation. 

The company is regulated by, the Missouri Public Service Commission.. , 
Customers Who feel they are not fairly treated by the cpmpany may take their 
complaint to the Missouri Public Service Commission. 



CONSUMER OBJECTIVES 



t 



1. Students will list three non-renewable natural resources- 

9 

2. 'Sftidents will identify at least five ways to conserve energy 



3. Students will learn th^t they are paying for a service when usinq, natural 
gas. ' * ° 



basic and competency 
Skills objectives 



CAT Reading Vocabulary and Comprehension , 

BEST - Reading/Language Objectives 6, 9, 15,' .16, 17 . 

CAT - Spelling 

CAT - Language Mechanics and Expression- . 
CAT - Mathematics .Computation, Concepts and Application 
BEST - Mathematics Objectives 1, 2, 6, 8 Jfe ^ 
'CAT - Reference Skills f|F 
BEST - Government/Economics Objectives 7, 11, 12, 13 



TEXT 



Young Consumers , 1st edition, lesson V 
Young Consumers , 2nd eclition, lesson 2 ^ 



PRESENTATION NEEDS 

By .the Teacher: 

* * / 

name ta-gs 

chalk and chalkbdard 
pencils for students 

By the Resource Pgirsftn: 

demonstration meter ^ 

sample biTV ' % / 

worksheet containing meter dials ° >>i 
recipe 1 ■ 
Customer Information Guide booklet 

Fuel Conservation 
tips pamphlet . * 

, give-away items for the students t 

WORDS TO KNOW 

K bill - an itemized list of fees or charges > 
2. bill payment - the act of paying a bill 
'3. conserve - to save or reduce the use of something 

4. delinquent bill - a. bill that has not been paid on time 

5. diaphragm - in the body: muscles and tissues separating the chest and 
the abdomen; in a gas meter: a thin device separating the' chambers 

6. disconnect - to interrupt or cut off (in the context of this lesson 
meaning the availability* of the use of natural gas) 4 

7. 'energy - able to do work ■ ' m 

8. (tieter - an instrument that automatically measures'" the amount of something 
being used , * 

'9 V quality - the degree of excellence 
10: therm - a measurement of heat 

11. utility - a public service such as gas, electricity, water or trans- 
portation subject to governmental regulation (control) / 

* / » 

RTTT f FTIN Title; Energy Resource Symbols .(See supplement) Make a 
DUAjAjIjAAI1 transparency.' Using, either color.ed construction paper, 
r*r\K r> r\ * or white paper-for students to color, project the , 
tJUAKD individual symbols, #r# ce ' cut out,, and, arrange on 

bulletin board. Latfefeach symbol and arrange cut-out 
IDEAS letters for the title. 

. -Or the three non-renewabl^ resource symbols cou.ld be made t 
* and mounted, with cut-out letters saying, "Non-Renewable ^ • 
Energy Symbols, How Can' We Save These Resources? 



/ 
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PRE-VISIT 



Ditto and hajidout copies of "Energy -Resource Symbols", see .supplement. 
Using the concept that energy means "able to do work", asji^students' to ' , 
express themselves 'about what each symbols stands for, Srph'nwhat way 
does it do work for us. (See suggestions accompanying worksheet.) 

Focus on the oil, coal, and natural gas symbols and tell students these 9 * " * 
are called non-renewable natural energy resources. Have class determine ^ j 
N^hat this means, using dictionaries, if necessary, and what they have ' 9 

in common. (Found under the ground, must be brougfht above ground, go 
through some sort of cleaning or refining process, transported to . ^ 
storage facilities, and delivered to consumers.) Since these are non- 0 
renewable resources, ask class for Ideas about wha.t we should do.so we 
don't waste them? (Try to help students conclude answers of con- 
servation and development of new ways to use available energy, such as 
that mentioned on the worksheet about large ocean vessels experimenting 
with sails.) Have students take a 'poll among themselves as to what 
energy resources they use in their homes. If any. student does not know 
how his/hen home is heated, or what types of energy are used in his ho»6, 
that could be a good homework assignment. Include even. the bar-'be-que 
grill. Does it operate on charcoal or gas? m 

F 3. Have £ pabulary lesson with "WORDS* TO KNOW." See front of this book 
for i4e,as: Ask what the students haVe learned abour- the meaning of 
the word "utility" in WORDS TO KNOW. Tell the class a representative^ 
of a utility, Laclede Gas, -will be visiting. Ask how the company knows 
what to charge a customer each month for the use of the gas. Bring out) 
in the discussion that the company reads a meter in each' customer 's home 
to determine the amount of gas used and compute the cost. Before the 
visitor comes to class, students 'should know the location of their flas^ 
meters. * 

4. Since gas meters use the vclume measurement of cubic feeWl try to borrow 
K colored inch blocks from some ffckna ry rooms to have students build a 

shape 12 blocks long, 12 blocks^ftde, and 12 blocks high so they can get 4 
• the concept of the'amouoj: of space occupied by a cubic foot.- *You could 

ask them why they are using T2 blocks instead of 10. Or, have students* K 
help find a box in the school, or at a store, that is 12 inches by- 12 
inches by 12 inches. Tell students the empty box contains 1 cubic foot 

* . of air.. (This is a good opportunity to teach them the formula for find- 

* - ing the volume of a rectangle length x.width x height = volume, no 

matter what type of measurement is used, English or metric). 0 \*i 

? 5. 'Ditto and handout copies of the Energy Seek and Find, (See supplement). 
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THE VISIT 




c 



-1. Intro^iiCfi- self, giving job title and responsibilities. 

2. . Ask students if they know what a gas meter looks- like, and where . theirs are 

located in their homes. Display demonstration meter and porot out the dials 
as the specific part consumers should learn how to understandV . 

■ • 4 

• « 

3. Compare the basic workings of a .gas meter in relation to the diaphwa^m in 
the body a.s it breathes in and out. When turning on a gas .appliance! the 
gas, is pushed out of a chamber in the meter into the line ,to the appliance ( 
with -the ailif of a diaphragm in the meter. 

4. Distribute pamphlet, "How Your Gas Meter Works", asking the teacher to rf 
appoint a student to help. Using the "picture's on the pamphlet as a visual 
aid, explain how a gas meter has two parts, with 2 chambers in each part. 
-When one chamber empties, another one .fills. Have the students locate ? the 
picture of the dials and point out that they were what you showed on the 
demonatration meter. , : 

5. Refer to baclTof pamphlet to explain how. to read the dials. 

6. Have another student help give out the practice sheet for dial readings. JDo* 
one or two samples. Explain they were computing, the number of' cubic feet of 
natural gas that had passed through the meter. However, since the gas is not 
man-made, it*does not always give the same*amount of energy. Therefore, the 
energy must be measured bj> what is call "British Thermal Units".) 

This way people will pay for the quality of the gas. The amount charged 
per thermal unit varies; the resource person. should provide the current cost. 
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7. Display the blank gas bill and Customer Information Guide. Tell the class that 
^ their teacher will discuss the bill with them and n that they are to take the. , 

* guide" home: to their parents. 

8. <Ask the. teacher to help distribute "Fuel Conservation Tips". Read aloud, and 
ask students to read along with their eyes, numbers 2, 4, 10, 12, 13, and 14. 

' m stopping at each one for questions or^discussion . -If the lesson is getting too 
long, j'ast do as many as time permits. > - 

9. Allow a few. minutes for student questions about the presentation. ' 

10. Show students the give-away items you've brought for the teacher to distribute 
at the proper time. . f • \ 

.11. Tell students you know they are becoming; very * interested in cooking, and so 
. you've also brought a simple recipe fpr them to try at home, under their 
parent's supervision, or with their permission. Their teacher will hand them 
out later. „ 
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FOLLOW UP 

•IN THE CLASSROOM 



1. Distribute' blank gas bills. Have students read and discuss the 
explanations of codes and rates and how they would appl^ to bills sent 
to students 1 ' homes-' On the reverse side, refer to the bottom of the 

- bill wherjfc these words "DEGREE DAYS\are printed. Explain that one 
box will show' the average outdoor temperature for each month, and the 
other box will show how much Laclede Gas paid per therm to buy the gas . 
* each month. The numbers usually change. Divide-class into small 

groups to discover where the following information can be found on the 
bills: (Make ditto sheets or write on board.) 

■ a. service* from and to (What does this meaR?) 

b. payment' due tfy 

g. payment delinquent after 

d. present meter, reading 

e. . previous meter reading 

f. cubic feet x BTU factor = THERMS' - ' • 

g. where payment should be sent if paying by mail ♦ 

h. what portion of the bill must.be returned with the. payment 

i. charge for gas used ~ 

j. what kinds of* taxes consumers must^pay on a gas bill . 

2. Have a heading lesson with the remaining "Fuel Conservation Tips' 1 not 
covered by tbe resource person. Students could decide which ones they 
could' take responsibility for, whi.ch ones would be the most applicable 
to their lwing situations, and which ones -they should alert their 
parents about because.it can save them money on their utility biUs. 

, • 

3. If 'you have not used the Energy Conservation Checklist in the supplement, 
^'-appoint a^committee to investigate and report their findings, using the 

Checklist/as a guide. j 

4. Finish the 'gas meter dial reading worksheet that was begun by the resource 
person. Ask for student volunteers to help check the answers. Have a 
subtraction lesson using different readings to discover how-many cubic 
feet of gas would have been used from one meter reading to another. 

'5. -nhis isjan excellent opportunity to have a science lesson, using student 
research and reporting*, about natural gas. The class could be divided 
into groups with each group in charge of reporting the following segments. 

a. What is natural gas and how was informed? 
> - b* How it was cUscovered. (This is especial ly .interesting. ) 
** c. Where it is produced today inutile United Stiates. . 

d: Howit is^brotight from the wells to homes and factories. c 

e. Where it is stored in the St. Louis area* 

f. Estimates of potentially available sources and supply- for future 
use. 

. " '-64- - J 
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IN THE COMMUNITY 




1. Students could take a survey of the kinds of energy ^used in residential 
commercial, and # industrial buildings, in the communi tyv For example: „ 

Contact Person '-' Type of Investigation ' Energy Source 

; , Custodian at school heating building coal 

Mrs. A. (across ' the drying laundry ^ 'sun 

street) » ' 

Butcher at stork cooling large refrigerator electricity 

Baker 'at the corner large ovens * , gas 

* Afterwards the class could determine which energy sources are used 

frequently in the community and "display "their findings on a chart 
hall bulletin board. 

2. ■ Work up a short program about ways to save energy, with accompanying* 

posters, -and ask your principal t'oMnvite the class to present this, 
information at the next parent or community me$Hng ( . 

FIELD " 1 

TRTP 

/ 

1. Laclede Gas offers a one-hour tour at each of their service centers; The 
north service center, is on Graham Road, and the south service center is 
on Shrewsbury Avenue. \ Both are in the 'county. 'The students ,wil 1 see the 
storerooms, pipes, a truck that operates on natural gas, and wil 1 -.receive 
career information on. the types of jobs available wl£H the company. They 
will also receive a snack. * *~ m 

? * 

2. If your class is having a jnjt on food nutrition, you tould make an . * 
appointment for a food demonstration ,at eitjier of the two service centers. 
Included^ is a demonstration on % how to' take care of .a gas range. " *« 
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LAWYERS AND LAW STUDENTS 



Bar Association of ' Washington University 

Metropolitan St. Louis School of Law 

One Mercantile Center 
St. Louis, Missouri 63101 

Young Lawyers 1 Section - 
x Bar Association of 

Metropolitan St. Louis 
St. Louis, Missouri 63101 

There is a general agreement among professionals in the St. Louis 'legal 
, community that prevention is the best way to handle many consumer problems. This 
entails educating 'the consumer at an early age to develop habits of consumer 
, responsibility • For example, students should develop the habit of reading and 
understanding all contracts before signing, reading warranties at the time v o;f 
purchase afid storing them in a safe place, and never signing a contract with 
spaces. In developing habits or responsibility, students must also learn'their 
rights as consumers and the avenues of redress available to them in case of 
fraud and deception. , 

Lawyers and law students from the local bar association and law schools-are 
available to visit consumer education classrooms to respond to general consumer 
problems, students (or their parents) may face. The lawyer or law, student will 
Jrelp students learn how to handle some of these problems and how to prevent them 
yin the future. * J 




St. Louis University 
School of Law 
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CONSUMER OBJECTIVES 

1. Students will be attfe to critically analyze consumer problems. 

2. Students will learn successful ways to handle themselves when confronted 
;by a, consumer problem* , * * . . 

3\ % 5tudents will learn different ways of preventing -consumer problems. 

BASIC AND COMPETENCY 
SKILLS OBJECTIVES 



CAT - Reading Vocabulary and Comprehension 

BEST - Reading/Language Objectives 5, 13, 15, 17 

CAT - Spelling / 

CAT Language Mechanics and Expressions 

BEST - Govirnment/Economics Objectives 3, 4, 11, 12, 13 



TEXT 

> 

Young- Consumers, lst^dition, lessons 11 , 12, t3, 16 ■ 
Young -Consumers . 2nd edition, lessons l|, 19,. 20, 25, 26; *27 
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PRESENTATION NEEDS , 



By the Teacher: 

naVie tags : 
cartoon story, *B111 and His Sneakers" 

By the Resource Person:, 
student -made cartoons 



WORDS TO KNOW 



1. warrant of merchantability - a law that states that all items sold should 
be fit*for use 

2. contract - a written agreement between the buyer and the seller honored 
by law. (A contract may also be an .oral agreement ) ' ' ', 

3. responsibility - obligation, trust, duty 

4. fraud - something done or said., or something that is not said, that 
deceives or cheats the buyer 

5. lawyer - a person legally empowered to act on someone else's behalf « 
(attorney) • 
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PRE-VISlf 



2: 



m. 



NOTE TO TEACHER: This lesson is taken directly from Young Consumers , Law 
inaction Series* West Publishing Company. See Lesson 16, 1st edition; 
"Lesson 27, 2nd edition. . 

Have a vocabulary lesson with "WORDS TO KNOW." See front of this book for 
ideas. - - . , . 

Have students read the cartoon in their Young Consumers text (p. 60, is-t 
edition; p. 92, 2nd edition)r If the tex N t is unavailable,' the teacher 
may reproduce the' cartoon included in the supplement. You may want to have 
students roleplay the cartoon. 

After reading the cartoon and/or roleplaying the. story about Bill s 
i sneakers, ask students to discuss A^hat they would do in Bill's situation. 
Emphasize the point that Bill must have a receipt in order to return his 
. sneakers. Explain thfrt if there is not a date on the receipt, the seller 
can 'say the shoes'were bought several years ago. Remind students that 
Bill is protected by -the "warrant of merchantability" and that he is 
entitled to* a refund because the sneakers -were not fit for use. , 
Ask students to draw their own story in cartoon style about some 
situation they or. their family or friends have run. into. Use a full 
sheet^-of paper (approximately 8 1/2 x 11) and divide it into four 
cartoon frames, as shown in the example below. r- 



1 " 



J 



T 
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Mail the student cartoons tp the lawyer who wll visit your class: 
PLEASE SEND tARTOQNS TQ THE LAWYER AT LEASTS-ONE .WEEK IN ADVANCE. Make 
sure students write their Mantes- on their jtespeotive<*s tori.es. 

• > V 
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• NOTE TO THE LAWYER: In advance of the visit, read over* the students' 

• cartoons and select those thatf%re most helpfuV in getting across points 
of law or ways of handling complaints. You may want to group cartoon 
stories that are similar. Keep in irrind that the more studepi' stories 
you refer to in the classroom, the more interested the students will" be. 

.1. In the classroomgKntroduce yourself and expalin how you got to be a 

• lawyer of if yoiiWre attending law school, what is involved in becoming a 
lawyer. " 

2. Begin by holding up one of the cartoon stories and describing the story. 
Ask students to tell you .their opinions about the best way of handling 
the consumer situation. Then suggest some other ways of handlinq the 
situation. In going over the ^students ' cartoon stories, it*is very 
important to refer to students by name and to discuss the positive points 
about their presentation* 

4. If time permits, you might want to have students roleplay one of the 
situations with the student playing the consumer and you the seller. 
When you discuss ^he roleplay, you will be able to bring out many points 
cfealing with* being a wise and responsible^buyer. 



7 
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FOLLOW UP 

• -IN THE CLASSROOM 



1. Using one of the cartoon^stories, make a bulletin board about the pr 
and then a paragraph on the best way to handle the problems, 

2. Write an artjcfe about the lawyer's visit and submit it to the school 
newspaper. 

I : . 



J 
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CONSUMER OBJECTIVES 



1. Students wii^jdentify-£t least five, consumer problems for which the 
Legal Seryite^will provide assistance* ' "\ 

; iy y 

2. Students will explain the importance of signing any written documents. 

3. Students will apply reading skills to interpret the meaning of simple 
contracts. ' 

4. - Students will learn how to fill out a complaint form for'the Legal 

Services of Eastern Missouri. ^ 



BASIC AND COMPETENCY 
SKILLS OBJECTIVES 



TEXT 



^ Yfeffg Consumers , 1st e<fcition, jessons 11, 12, 13, 17 . * 

Young Consumers , 2nd edition, lessons 18, 19, 20, 21 ,*23, 24, 25, 26, 27, 34 
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CAT - Reading Vocabulary and Comprehension 

BEST - Reading/Language Objectives 3,5,6,7,8,9,10,15,16,18,19,21 

CAT r Spelling . * , 

,CAT - Language Mechanics and Expression * 

CAT Mathematics Computation, Concepts and Application 

BEST - Mathematics Objectives 1,2,5 

CAT - ' Reference Skills 

BEST - Government/Economics Objectives, 2,3,4,8,11,12,13 



PRESENTATION NEEDS 



By the Teacher: 
name tags 

chalk and chalkboard " 

pencils ^ 

paper 

films trip: Buy. Now, Pay Later , FS672-102 
By the Resource Person : 
jroleplay handouts * 

sample complaint forms /to be returned) 



WORDS TO KNOW 



1. agree - to be of the same opinion 

2. attorney - a person legally empowe'red to act on someone erse's behalf (lawyer) 

3. budget - to plan for the use ofMmoney or time, for example) 

4. buy on time - to pay for a purchase on regular calendar dates over a period of time 

5. complaint - an expression of dissatisfaction, written or spoken 

6. contract - an agreement between the N bOyer and seller honored by law 

7. consequences - the results of someone's actions - 

— -8. ^ credit - time given for payment of goods or services sold on trust 
9»„* defendant - a person against ^om action is brought 

10. finance charge - additional cost to the buyer for use of borrowed money 4 
or to buy something "on time 11 * *' 

11- interest - charge for the pVivi lege of borrowing money or buying "on time" . 

12. receipt - a written statement saying that money or goods have been received 

-13. ^epdssess - to take back something bought "on time" wheh the buyer. does 

+ not make the agreed paynagm^ * 
*14* terms' - ^conditions that are stated or offered for the acceptance of an agreement 

15.^ warranty a written statement, made by a seller or manufacturer, guaranteeing 
the quality of a product, and the responsibility for replacement .or repair 
of defective parts for a certain period of .time 
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PRE-VISIT \ 



NOTE TO TEACHER: 
TRPORTANT LEGAt-PfftWCIfLES ABQtfT- CONTRASTS 



1. Any_.time a person signs his/her name to a contract, that person may- be 
responsible to carry out the terms of the contract, regardless of * . ^ 
what th^e other party—told him/her. 

Any person who signs a contract and does hot understand the terms of the 
contract may still be held responsible for carrying out the contract' 1 .• . 
because a person who signs a contract is presumed to know what the 
' contract says. 

3 When a friend of 'yours asks you to help him/her by signing a*contract. 
which he/she has already signed, your signing of the contract may require 
you to perform or to pay money if your friend fails to abide by the terms 
of the contract. 

4 If you and a friend agree to buy sopsething together and both of you sign 
the contract and if "your friend JbKen takes the' item that -you purchased, 

' you- may still be responsible for paying for that item even though you 
don't have it in your possession.. » - o '■ 



V> Have a vocabulary lesson with "Words to Know". See front of 0 this book 1 
' . for ideas. * " '\ ■ 

2 Distribute lined paper to class and tell students to write, "I was a wise 
consumer when I bought ana finish the sentence and give the reason 

why .he/she felt that was true. Orv the other side of the paper they should 
write, "I' was not a wise consumer when I bought and also tell why. - 

Have some volunteers read" their stories aloud, and for- each story, class 
should 'discuss whether the purchases were good or bad examples of getting 
satisfaction. from the money spent, why the decisions to buy were "»de, 
and'the consequences of th -. decisions. Ask the students if ^^Inn 
always make Wise decisions when buying things. Perhaps the teacher could 
give an example of an unwise purchase he/she made and the consequences . * 
of the dectsion. - X •, 

• 3 Have class pretend- everyone is a working adult-and tell their ideas about 
what they think are items on which, money must be spent every month: the 
- . necessities. (Rent, food, utilities, gasoline &r bus fare, etc.). Then 
ask them how they will buy the. larger items needed to furnish their homes, 
(save, borrow, or buy "on. time J') , Finally ask- how they expect to be able 
' to buy a car for either traveling to and from their jobs, or 'for • • 

everyday trips to stores, relatives, etc. (They probably would need * 
credit.) Ask. if anyone knows how to go about deciding how*much money,,. to 
spend on their needs and wants, leading into the concept of budgeting 
and wfiat the students" might think the cotisequences are of overspending. 
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4. Show fti^strip Hkry Now,' Pay Later , FS 672-102, allowing time for 

v "discussion at each frame,. After the*filmstrip ask students to give- 
the advantages and disadvantages of buying "on time",' (Sometimes 
the only way -to buy an expensive, item is "on time" , but repossession 
/--or court action could result if the buyer 'does not Jionor the * \ 
agreement on the contract.) 

5. If the students are keeping a journal they could enter "The Six C's 
for Obtaining Credit", otherwise, write on board for discussion.* 

fc CHARACTER - a responsible gttitude toward paying bills 
CAPACITY - ability tQ repay loan from money coming in 
' * -CAPITAbV possession of property worth more than debt 
• CONDITrONS - agreements .made in advance between lender and borrov/er 
COLLATERAL - possessions which can be used as security for a loan 
r COMMON SENSE - ability to use credit wisely s - * 



"bulletin . 

BOARD ' 
IDEA 



title: Consumer Information Center v » 

Drawing appropriate sad, happy or puzzled faces, 'the following information, 
coujd be posted on a.' hall bolletin board: 

a.' THE Slx't'S F0,R O&TAJNING CREDIT (#5 Pre-Visit) 
. bJ WHAT CAN YOU- DO TO .SOLVE A COMPLAINT? (#3Mn Visit) 
C. ' WHAT TO THINK ABOUt WHEN SltSNIHG A CONTRACT (#2 J/i Follow.- Up) 

* . • 



/ 



* *pregon State 'Department of Education, Personal Finance Education Guid£ , 
^ 1972, .page 31. . " % 

' ■ , . y . 
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THE VISIT 




rsoo 



lv Introduce self and explain job at Legal' Services. ' 

2. Explain* that the agency .does not % hari^e criminal, perspnal injury, or 
automobile accident cases, and then make a list on*the chalkboard 

of different kinds of cases the agency does handle, with one sentence 
explaining the criteria for client seJeetion. Wclude problems with contracts 
landlprds, employment, social security., welfare, and the elderly. 

3. ^ Ask class to tell you of some things they think could be done to try 
* to solve a consumer complaint before considering leqal action. For 

4 example, ask what is "the first thing to cqnsider? (Be sure^you 
. havev.a legitimate complaint.) Other actions should include: . 



5'. 



a. contact .seller and state the 'complaint , calmly \ 

b. it's best to make the complaint in writing, stating facts and 
keeping copy Qf letter * , 

c. give the seller a reasonable time to remedy complaint 
go to a higher authority i* nothing has been done 

e: if still not* satisfied, contact Better Business Bureau or 'Missouri 
Attorney General 's off ice , * * t§ ' - 

f\ then consider legal action. 



nltTcons 



Remind students that as wis"e consumers they should have 'saved: all 
contracts, receipts, and correspondence to help Lejgal Series provide 
assistance, . ; ^ x • 

Ask the teacher to choose a student for the first roleplay. The 
student will play the 'consumer $i)d resource person will represent 
Legal Services. . . * 



Roleplay #1 

John Jones bought a washing inacftine for $200 from Happy Appliance » 
Store on August 23, 1980. He paid $100 'cash and $10 a week for 10 
weeks. He signed a contract. The salesperson said that t;he washing 
niaefrnre had a warranty of two months for parts and service." After 
three months the washing machine wouldn't turn on. John Jones 
.went back on Ggtot>§r '23, 1979 to Happy Appliance but they wouldn't 
do Anything. He' is now" at the Legal Services of Eastern Missouri for 
•helpw:\ • 

After th£ roleplay, the resource person could ask the following 
questions: t - - 

If -a. Before the consumer bought the washing machine,* what should 
he/she have done? 

b. What is important to keep when buying anything? 

c. Why is' it important to read a contract carefully? 

d* What is a warranty and why is it important' to the consumer? 

6, The resource person should*theri"go through the .complaint form with the 
^classy having students volunteer some of the information needed to 
'complete, the form. # \ 

,7. If time permits, the second and third role'plays could be done, asking^ 
questions after each one, and going Over complaint forms. 

Roleplay #2 ( " ' J 

Mrs." Smi.th went with her daughter to buy^a new car. The salesperson 

asked Firs. Smith to co-sign the loan for the -ear with her daughter as 

only a "formality." H 

Roleplay #3 . • ' ' , 

Mr. and Mm. Samson bought a new stereo. They put $50 down 'and signfed 
'a pontract for $300* Their son was^sick and they could not pay 
the bill. What should they do? ' 

8. Students should be allowed a few minutes* for questions. ■ # . 
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FOLLOW UP 

-IN THE CLASSROOM ■ 

r 

. « 

1. - Devise a sflnple short-term contract the students could enter with 
the teacher, and for which there could be avsiwple award upon 
completion such as a certificate, a sticker beside a name on a chart, 
exttfa independent time; or food. Some suggestions for contracts' are: 

a. reading a 'certain number oi> library books ovpr> ck.. specified- period • 
of ti me . t ' - -v . ft v * ; \ v £■ v. m 

b. completion of homework assignments over a specified number of weeks in a 
row. . ♦ 

c. writing five books reports. ° . , 0 * 

d. attending school regularly for ten weeks. * _ * 
Before signing the- contract, the teacher and Student should dascuss tne ' 

] ' following: ' v 



• 



• a. What ara the terms of the contract? 

b. What do the signatures on the contract mean? 

c. Under what conditions can the contract be broken?- 

d. What could be the consequences if *the agreed tertns were not 
met by either party? 

- * • •' 

2, After studying the sample contracts in -the text, (pages 53 and 58 in the 
1st edition and pages 70 and 8tTirc 2nd edition), ditto-and handout 
copies, of the usual and the simple Englisti contracts. (See supplement) 
Have students compare wording, style, and overall looks. # Ask|sti]dents 
, whicH^type of cbntract they would prefer to sign and why. WhTcj^iS 
V5 easier to understand? Vfliy? To help the class understand the high 

cost of borrp*£ng money, or buying "on time," here*are some "figures * 
given J>y the Federal Reserve System that the studertts could use to » 
fill out appropriate lines or. the contracts. $350Q.'0O-at 52irtterest 
per year for three years =, finance cKarge of '$'525. 00^. There will be 
•36 payments of $111.80 per month, /making the -tota-1 'amount financed ^ 
$4025.80. The annual percentage rate will be 9.31£. Numbers have been 
rounded t>ff . (For your personal information a bank can be cpntacted to 
to request a copy of .the Fgderal. Reserve System Truth* In Lending 
§tateraent, Regulation Z, Annual Percentage .Rates.) - . «^ . 
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IN THE COMMUNITY 

r . • 

1 i 

1. Students could prepare a newsbulletin about what they have learned * 
• from the Legal Services resource person and offer copies at 

a parent or community gathering, 

' -* 

2. A brochure could be designed and written by the students about the 
Legal Services of Eastern Missouri to-Jtake home to parents or 
distribute at adult meetings* 

3. .Send copies of student-made materials to the Legal Services resource 

person who" visited the classroom. (Also send copies 'to the Urban 
Consumer Education Office, We may be.able ; .to duplicate the materials.) 

4. Inform your principal that a representative from Legal Services 

may be available for a parent or community meeting at which he or khe 
can qive an emmple of the use of Legal Services and the complaint 
'forms. This piraentation^cquld be similar to classroom presentati6n. 
Students could share* the^VoV^m wtth'^posters and roleplays. 




FILING A COMPLAINT 
MISSOURI ATTORNEY GENERAL'S OFFfCE 
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MISSOURI ATTORNEY GENERAL'S OFFICE 



ST. LOUIS OFFICE: 
706- Chestnut Street 
St. Louis, Missouri 631 01 ^ 



JEFFERSON CITY OFFICE: 
P.O. Box 899 

Jefferson City, Missouri 65101 



The Attorney General is the chief leqal officer of the State. He represents the 
State in all court cases involving tne State or its officers, and supervises the 
work of the assistant attorneys general. Upon request from state officers and - 
department heads, he provides legal advice in matters relating to the laws which 
/govern the condCicf of business. " . 

The Missouri Attorney General's Qffice has the authority to investigate-businesses 
and seek injunctive rel ief against 'those using deception and misrepresentation in 
the sale and/or advertisement of goods and services. 

This Missouri law prohibits the following: * ) 

"the act, use or employment by any person of any deception, 
fraud, false pretense/ false promise, misrepresentation, 
or the concealment., suppression, or omission of any 
material fact with intent -that others rely upon such 
concealment , suppression, or omission in connection with 
* the saTtPor advertisement of a t ny merchandise." 

A • 

Merchandising Practices Act Chapter 407 RSMo,' as amended, (Supp. 1 978) . 

The Consumer Protectiori^Divisipn of the Attorney General's Office has the % 
authority to look- into and start legal action when it believes that deception 
or misrepresentation has occurred in the sale of merchandise or services. This 
does not mean that office will^ represent the consumer or take an individual to 
court on his/her behalf. Any legal action that the Attorney Geperal takes is on* 
behalf of , the State of Missouri, not an individual citizen/ ~ ■ « - 

Because the Consumer Projection Division is overwhelmed with cases (over 7,000 
a year), it will not take complaints .over the telephone. Consumers who feel that 
they have been cheated or misrepresented to in the sale of> merchandise, should 
call and ask to be sent a pomplamt form. 

The Consumer Protection Divisjori.does not" have the powfcr to act on complaints 
which involve 'credit disputes, landlord-tenant disputes, utility^disputes, 
insurance 'problems, bank and credit union differences, or employment and product 
safetyjust to name ^ few.' After the office reviews a consumer's complaint and 
determines that it is not within the jurisdiction of the consumer protection 
statute, the^complaint will ba referred to the proper agency that has 
authorization to follow through on .such a report. * . * . 



CONSUMER OBJECTIVES 



1. Students wiU learn that the Attorney General's. Office offers .protection for 
the consumer 1n certain situations involving the sale and/or advertisement of 

goods and services. 

> « 

2. • Stgdents will learn the procedures for filing a written complaint with the 

Attorney General . 

•3. Students will learn the important points to include 'in any letter of complaint 
regarding to the sale of goods and services. * 



BASIC AND COMPETENCY 
SKILLS OBJECTIVES 



CAT - R'dading^Vocabulary and Comprehension ^ 

BEST - Reading/Langua'ge Objectives 3, 8, 15, 16, 18, 21 

• CAT -^Spelling 

CAT - Language 

BEST - Government/Economics Objectives. 2, 3, 4, 5, 6, 12 * 



TEXT 



Young Consumers , 1st edition, lessons 2, 20 

Young Consumers ,, 2nd edition, lessons 4, 8, 25, 2.6 



er|o 



-85- . 



*' fi/ 



PRESENTATION NEEDS 

By tfe Teacher: 



chalk and chalkboard 
name tags 
-notebook- 



newspaper p = % 

By the Resource Person: 

complaint form 
, sample complaint letter 
radio 
receipt 

. photograph of the Attorney General 



WORDS TO KNOW * 

. > . v 

1. attorney - a person legally empowered to act on someone else's behalf (lawyer) 

2. complaint - an expression of dissatisfaction whether it be written or spoken 
3*. consumer - a person who buys goods and/or services , 

4". consumer protection - the act of guarding the consumer when toe/she is buying 
\goods and/or services in the marketplace 1 • Ik* 

5. fraud - a statement about an important fa^t in a sale which the seller knows 
or should know is false; the buyer relies* on the statement and is injured in. 
sonfe way 

6. merchandise - articles tjiat afe bought or sold , # 

7. merchant - a person who frets as th'e^ buyer and seller of- goods for profit 
8*/ statute -.a law established by a legislative bod| 
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PRE-VISIT 



1. Have students look through newspapers ta locate articles on the Attorney 

General or his office. The class can make a list of activities involving \ 
the Attorney General or representatives of the office. . 

£. 'Have a vocabulary lesson with "WORDS TO KNOW." See front of this book 'for 
ideas, in addition, the .supplement includes an exercise designed specifically 
for this lesson. On the day of the visit, write ; the words o'n the boards- so 
that/they may be used as a. guide by the resource' persorj. 

3. Have students read the text and* write a letter of complaiitt. In Writing 

their letters-* students whould be sure- to include everything on tbe-eheekl-ist 
below: . • 



I 



5 .CHECK LIST . 

1. Your name and address and date. 

2. The name.and address of thd company that sold you 
the* item. 

3. The facts of your story, what you bought, where 
and when you bought it, and the cost:- 

Explain the problem and what you have already 
done about it. 

5. VVhai.you want the company toldo for you. Be fair. 

6. Copiea of any evidence that back up your story 
(like v receipts or cancelled checRs). 

7. Make a. copy o\ the letter for yourself and keep it. 



\ 
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The resource person will write his/her name,' address, and telephone number 
on the board and give some information about the particular position he/she 
holds in the Attorney General's Office (e.g. attorney, paralegal, etc.) 

Explain that there is one Attorney General in every state. Give the name 

o-f Missouri '.s and display a photograph. Emphastze that "the Attorney 

'General is the attorney for the. state and notgfor an individual citizen.- 
Explain that the .Attorney General operates three offices in the state to 
provide consumer protection services. 



Explain, that there /is a statute governing fair merchandiser^ practices and 
that the Attorney General has. respqnsibil ity for enforcing it*. 

Tell students that you" are going to do a role-play with them $o illustrate 
a consumer problem that^could happen. to them or their parents. Ask the 
teacher to chfiose a gbod actof'Who will play the p.art of t^e consumer. The 
Attorney General's representative will pl*y a merchant. Take the "consumec 1 
aside, give him/her the appropriate props and explaiVthe followigg 
situation: 



i 



6. 



The consumer buys a new radio from the mercharft. At home, it is * 
discovered that the radio does - , not^work. - The consumer brings it to the 
store, requesting it be repaired or exchanged. Beings good consumer, 
the student has a receipt. The store owner refuses to repair the radio, 
make an exchange, or refund the purchase pBice v What does the consumer 
do? Ask for suggestions from the .class. After several Suggestions have 
. been generated, tell the class that a letteV of complaint to the bwner ' 
is the first step in making a complaint, Ha\i out sample \etters' of 
complaint.; Review the body of /the letter showing the details that 
• should be included^about -the -purchase oLibe^radio, its condition at 
the time of sale and the redress you desire (e.g., exchange, repair, • 
refund). .Explain that if this, does not solve the problem a formal 
written complaint should be sent to the Attorney General 1 s Office'in . 
the state in which the article was purchased: 

Hand out complaint forms to each student and*expUin the conditions in which 
, it is appropriate to file.a formal • complaint/. Explain the procedure for ' 
obtaining a comp.laint foniu, • ^ 

Fill out the form with the^students using the .role->pUy situation for the 
information needed, Make sure students understand that copies of receipts, 
guarantees', etc., should be attached. Stress that originals should be kept 
by the purchaser. x 



FOLLOW UP 

>*!n the classroom 



Students could practice filling in the complaint a form and writing letters of 
cdmplaint reinforcing the ide$ thgit theymust be written- clearly and to the • 
point. * «, 

Students may want to start a consumer newsletter orvcolumn in their school 
newspaper that lets othjer students know Interesting facts about consumer 
ripoffs. * I 

\ \ 



-IN THE COM.MUNITY 



Students could prepare a nev& bulletin about .what 
from the Attorney General's representative and o 
parent or community gathering.^ 



they have* learned 
flfer copies at a 



A brochure could be designed and written by students about the 
Attonney General's Office to take home to parents * 
adult meetings. 



Send copies of student-made materials to the Attorney General's 



or distribute at 



representative who visited the classroom. (Also 
the Urban Consumer Education Project Office . We'i 
duplicate the materials.) 



sencj copies' to 
fray" be able to 



Inform "your principal that a representative from the Attorney 
General 's OJfice may be available for a parent or 'community meeting 
at which, he/she can explain the tVpes of complaints handled and cjive 
an example of. how to 1 file a written complaint. You -may wish to 
request permission from your principal to have students demonstrate 
what they have learned through bulletin. boards, posters, brochures, 



etc. 



ERIC 



INSURANCE IS FOR PROTECTION. , 

,» ■ 

MISSOURI DIVISION OF INSURANCE 

* • * 



* 
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DIVISION OF INSURANCE 



Jefferson City Off 
515 East High 'Street* 
Jefferson City, Missouri 



St. Louis Office- & 

10449 St. Charles *Rock Road 

St. Louis, Missouri 63114 



•Insurance is a means of protecting n^ividuala and organizations from 
unexpected economic loss. An insurance policy is* a contract. In return for a 
premium paid by the policy holder, the insurance company agrees to pay for 
financial losses due to illness, accident, theft, fire,- or other -natural hazards, , 
pr t^ pay the Beneficiary of the policy in "case of death. ' The following are 
examples of the principal kinds of insurance that most consumers buy:- % 



|4 FE INSURANCE ' 
AUTOMOBILE INSURANCE . i \ 
v HOMEQWNERS INSURANCE 
HEALTH INSURANCE 
GROUP INSURANCE 
MAIL ORDER INSURANCE 

HEARINGS ON UNFAIR AND DECEPTIVE PRACTICES INSURANCE 



V 



* The Division of Insurance is the state ageticy that regulates insurance 
companies and insurance transactions. This division provides periodic > 
'examinations of companies that write life,' health, automobile and property 
insurance to assure that companies are financially stable and. that policyholders 
receive prompt, fair treatment.when making a. claim: v- The division review's 
insurance policies before aiding them to be sold and issues licensesM:o agents 
and brokers. Wt~ . - '% 

ioW a 



The Division of Insurandf also handles complaints against insurance 
companies. Typical complaints the division investigates relate to delator 
inadequacy of claim settlements and. .cancellation br'-nbn-renewal of Coverage. 
First, contact your insurance agent and the company. If you,-still need help,, 
contact the division nearest you.. • , ; 

Although rates are not set by the division, .action can be taken when rates 
discriminate unfairly against certain policyholders or when rates ar'e^qo high 
."for the coveraye provided. m Rates,, coverage ari'd' the service provided to policy- 
holders vary widely among, companies . v,;. • 
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CONSUMER OBJECTIVES 



2. 
3. 



Students will learn that the purpose of insurance" is to provide 
protection and compensate against loss. 

Students will .list, three things to consider when comparison shopping -for 

insurance. • ■ - 1 

*. 

Students will learn that the Missouri Division of Insurance is a State* 
agency that regulates insurance companies and insurance transactions-, 
and investigates consumer complaints against insurance companies. 



BASIC AND COMPETENCY 
SKILLS OBJECTIVES 

CAT - Reaching Vocabulary and Comprehension 

* BEST - Reading/Language Objectives 3, 5, 6', 10, 14, 15., 16, 

CAT - Spelling - W. 

CAT - Lanuguage Mechanics^nd Expression ■ • ' . » 

CAT r Mat hematic! .Computation, Concepts and Applications m 

-BEST - Mathematics Objectives *1 , 2^ 5, 8- ' ^ # 

CAT - Reference Skills 

BEST - Government/Economics Objectives 6, 11, 12, 13 



17, 20, 21 



TEXT 



Young Consumers , 1st edition, lesson 16 
Young 'Consumers , 2nd edition,' lesson 27 




PRESENTATION NEEDS 



By the Teacher: / - 

s 

name tags 

chalk and chafkboard ' 
newspapers and magazines 

By the Resource Person: * 

roleplay cards 



WORDS TO KNOW 



1. agree - to be of the: same opinion / 

2*. • claim - e a demand or request for something as a righjt or because it is due 

3. .complaint r an .expression- of dissatisfaction, written or spoken 

4. - contract - an agreement between the buyer and seller honored by law a 

5. cover"- to include -or protect \ 

6. insurance - & system of guarding against loss by the paying\of regular 
amounts to a, company* in exchange for a promise to pay an agreed amount, 
in case of, theft, death, accident, etc. I 

7. insurance policy - a contract to pay for a loss in return fojjr the payment 
of regular amounts 

8* 'premium -.payment made for an insurance policy ■ 

9. regulate - to govern or 'correct according to rules having the force of law 
10*. repossess - to'take back something bought "on time" when the puyer does not 

make the agreed payments 
H. theft' - the act of stealing 
12., transaction -a business deal * 

13/ value - the amount something is worth in money ,or things 

f . 

bulletin „ 

BOARD - * 

' IDEA l . , 



Title: WE ALL NEED 'INSURANCE (Pre-visit activity #5) 



PRE-VISIT v 



- 1. Have a-.vocabulary lesson witlj "Words- to Kmow •" See front of this book 
for ideas. 

to 

"2. To develop .the concept that various kinds of insurance are needed for 
different'kinds of protection, begin with the- following'questions for. 
class discussion, \ ' . . 

• ,a; fc Why do squirrels bury a"corns? L . ■ \ . 

b. .Why did indiana an?J pioneers dry meat, wild fruit and berries, fish- 

• , - .and cprjv? ? , m " " r ♦ - ' ' 
\; c. Why- did early^settTens store thei f xsn) ons ,' potatoes, apples and 

^ • ! .carrots in a below-ground cellar? Do some farmers still do\this? 

. d.^. Do* you know, 9 someone who "cans 11 or ^freezes'^ food.? Wh°at kind? Why? ' 

• frwipg-oiit that .the Jre$s r ons for the first three' question's were 'literally ' 

• \* • a .form of protection against starvation;* but "thaT "the last twp .may also be N 

'an^ economic proteGtion by asking if storing of .food* against starvation ° - 
^ is very important In a lar^e city of today. ~ ■ . m „ ^ 

3\ Jo identify another type :of planned protection against potential dangers.; 
the students ;cou Id be asked:- • 1 " \ . % 

\ . * a. * Why dp we wear boots instead of tennis shoes' in' the* snow?- 

b. Why does the fur\on , animals, get .heavier in tjpe late fall-?- ' 

c. Why .do we put ant-i-freeze. jn oar cars? m . ^ 1 % 

d. Why do we seal holes around the doors and windows in our (jom6s? . 

The -answers .of protection .against freezing, or colct weathei?, can be added. 
* 4 to the protection against starvation* or economic loss recognized by . Jt 
students in the first discussion/ Review with the students thei> identifi- 
"catitih of potential dangers, and how either "mother nature" or "humans 
; ^ took protective actions to meet .those -tfangers. In other words, what 

• \ kind of insurance did they have?* . 

°i 

4. Tp_ determine; ifj£t t is a good idea to have more protection" than is needed, 
here are some suggested questions": (ask for reasons^ for each answer)- 

• a. Should we wear two overcoats when r we> need only one?" 

b. Should*we "can," store, or freeze more food than we^ll need or 
' ' can use? ' ^ ? K * . ' * * . \ ' . 

) . c. Should we put Sore anti-free*e into our- car radiators that the maker 
suggests? *. 

• .ck Is it a gdod^idea to buy. more insurance* than we need? 

5., Make a collage, or bulletin board, usinq picture'^and articles from 

newspapers and ormagazines about weddings, auto .accidents births,, deaths, 
. .fines, thefts, floods, etc,,, cut, out by students and labeled as to the kind 
of insurance that would-be" needed to cover the happening. For example, a 
picture of : an accident or disaster involving a ship at. sea' would be 
labeled Marine Insurance.' (If you do this,- point it out to Hto> resource 
person when he/she arrives.)' * * > m , /^fr 



the Visit 




1. Introduce- self ,• giving/title and job description. s ° .< 

'2. .Explain that the agency is e statp organization, paid for by taxes from 
"residents in Missouri. Tell {he .lotatigns of the other tw A o offices : 
of'tbe Missouri Division of Insurance. / 

*3. Explain 'that the purpose of the agency is to investigate various 

in§urance companies to make sure' thev h£ve enough mtfney to operate* antf that 
policyholders receive prompt, 'fair treatment. when making a claim. Also, 
the agefncy looks over new kinds of pol.ic'ies before allowing them 'to be s'old 

and licenses insurance/agentS and brokers. , ' • 

• * ,* 

4. Give 2 or 3 examples of the types of complaints the agency repei.ves against 
insurance companies* Explain that a lot of problems would be avoided lf.alK 
those making a complaint would first read their policies",-. then' contact 

the agent or company that sold the insurance. Then if consumers felt 

they needed help they should contact the Missouri Division* of Insurance. 

5. Question, a few students about*how they would find out where contact 
your office since you have not told/them th'e address • rUjfe answer- 

you desire is to look in the telephone directory.)*. , 0 * ' 

6. Write on the board the principal kinds of insurance most consumers buy: 
life, automobile, homeowners, health, group, and mailorder. After each 
kind, ask for hands of students tp giveKan examp!e*of the reason for 
buying 'that kind of insurance; Mailorder .apd group W-ill probably have 
to be explained. v^^^ • • * fl 



7. Do roleplay #l f asking the. t|acher to help choose a good reader to read 
the problem aloud, someone good in math to be at the chalkboard to 00 any 
math involved, \and a good thinker to play the part of Jim. Tell Jim he 
may have to go to more than one friend f&r advice. 

ROLEPLAY #1 - 

> / ^ * ( 

Jim has a bike that cost $150. It has 10 speeds and lot* of fancy gadgets. 

?Jim had-to sive for over a year.^o buy the bike. He /is thirling about 

buying* insurance. He- wants to buy ah insurance policy that would pay him 

$150 if the bike were lost or stolen. The qost of the insurance is $20 

• per year from the Bluebird Insurance* Company . He wants to talk this'over 

with a friend to see if this is a good idea. 

; Besides weighing the price of $20 to protect a $150 investment and the 
length of time it would take to save for another bike/ the resource person 
may he^ve to help the students include some other points for discussion 
such as: - * . .> 

. where the- bike is stored; for whaj: and how .of ten it will be used; for 

how long-ifwouTti be-wOrthwhile to pay for this protection; the risks - 
* if insurance ,is not purchased; if the same coverage coud be purchased 
# from another compariy a't a lower cost"; iTso,' is that company reliable 
about paying claims, and is the Bluebird Company reliable? How can 
consumers find the answer to the type of service an insurance gives? 

8. -If there js time, do Voleplay #2, following same format for choqsmg 
students. « \ 

ROLEPLAY #2 ' ' ' 

John has a bike that post $20. He bought it used. It runs OK but it doesq't 
look very pretty: He is thinking about buying insurance.. He wants to * 
buy an insurance policy' that would pay him $20 if the 'bite were lost , - 
or stolen.** The cost of the insurance is $15 per. year from the Yellowbird 
Insurance Company. He wants to' talk this over with 'a .friend to see if 
this is a goo4 idea. " . 1 ^ 

In this roleplay the students will probably quickly come to a f con$ensus 
on an answer to John's problem. However, .some students may feel it 

. important to have insurance in this situation- if the bike is needed for . 

• transportation to and frcn a job, or school, Or to run errands for hire- 
for the neighbors. The resource person CQuld ask the -students if they 
wou^d consider paying the $15 if one of these activities was the reason 
for buying the $20 bike. John aifld his advisors might also want .to 
. investigate the reason for the : price difference between the two insurance 
companies, arid .if the policies include the same conditions of coverage, 

9. F.inish the presqntatio^by emphasizing these two ..points. 

a.' An insurance policy fs a contract. WherTa person^signs $ contract 
* '* to buy something and does not make agreed payments, the itenTcan 

be repossessed. If a' person does not make agreed payments on au ' 
insuranc'e'policy, tffe company will,, not 'pay a clajm. "• * 

b* Insurance i*ates are not determined by 'the Missouri ' ^fvf^ion of / 
» Insurance, and different companies 'charge different rates'fdr the 

same services. A wise consum&r should, shop for insurance and- 
compare price, prbtection, and service for good insurance value.. 



FOLLOW UP X 

-IN THE CLASSROOM' ' ' 

» , * 

1. If the resource person does not have the time to .complete the roleplays ' 
in. the visit, the teacher ''should have a lesson with them using the 

same ideas for discussion. - «•-••• 

* - • * • * 

2. Appoint a student committee to use an encyclopedia and/or other available', 
. resources to research and make a report*-about various aspects of 

insurance. Some topics could be: , 

V*a. principal types of insurance soVd and most popular bought 

b. ownership, of different kinds of insurance companies . \ 

• * ,t 

c. history of inception and growth of "specific 'kinds of Insurance 
such as Health, Social or Lloyd's. (These subjects are very . s 
'interesting; f or example, health insurance began with the craft * 

guilds o| thS Middle Ages.) ^ ' 

Have the students Write a s.tory entitled, 'The Most Terrible Day of My/Life. 1 
In the story the students should write about events that might happfen to 
them in one day, for whjch they would see a need for insurance* Caution 
them to avoid being gruesome. The class could vote on the most 
imaginative story with accurate application of types of. insurance 
r#eded to cover any financial loss.in-the events. Your class rnight'enjoy 
learning- the use of the word "castas trophe-" 

"4. If *the students are^ keeping a journal, the, patge on insurance could include 
the most common typ£s needed by people, and the three things a wise consumer 
should compare fov good insurance value: price, protection and service. 

5. The class could'write an insurance company requesting a sample policy, 
perhaps for a specific kjnd of .insurance sucfv'as that considered by Joe 
,and John in thS roleplays. 'Jhe letter could also ask Jf the company 
prints a simple English policy for the class to examine and compare to a 
* .standard version of a policy. 

6*. .If students do research oh most popular kinds 'of insurance bought irf the 
United States, a graph cpuld be made to'pr^sent the information pictorially. 

■ \ • . . • V ■ . : . 



• 3 



-IN THE COMMUNITY 



The Missouri ^epartmerit of Consumer Affairs has recently tissued informative 
Consumer Gu.ides for'(a) homeowners and renters, Insurance ,\and (b) health i. 
insurance. They can be obtained by. letter or a toll-free" telephone number. 
The students could use either. of these' guides to design a brochure for < 
parents, including important. points to remember about buying either kind of 
insurance. Roleplaying could also- be developed with t«he information from 
the bopklets, -and posters could be designed for display in tne halls or 
neighborhood stores. You may wish to request permission from your principal; 
to have the class perform .the roleplay about insurance before a parent 1 or 
community group. , 



Mo. Division 6f Consumer Affairs 
P.O. Box 1157 
Jefferson City, MO 65102 
Toll-free number; 800^92-8269 
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PUBLIC SERVICE COMMISSION 



Consumer Service Office 
City Bank Building, Room 219 
4625 Lindell 

St. Louis, Missouri 63108 



\ 



The Missouri Public Service Commission, better known as the PSC, is a State 
government agency located in Jefferson City. The PSC regulates all investor-. * 
owned utilities in Missouri but has no control over municipal utilities or 4 
cooperatives. "The regulated firms include electric, .gas , telephone, sewer and 
water \itili ties and bus, truck and railroad companies. The Commission also v 
regulates intrastate movers (moving from another residence witbWthe same state) 
and 'the construction standards of mobile homes' and recreational vehicles 
manufactured or. sold in Missouri. Regulation includes rates charged by utilities 
and whether the service provided by* the utilities is safe and adequate. Utility 
companies are bound both by r statutes that regulate their conduct and by ' 
regulations issued by the PSC under such statutes. 

,A utility wishing to make a change in the rates charged for service must 
request^ approval from the PSC. A hearing is held in which the utility must prove 
that the new rate is reasonable and necessary. The PSC may deny the company's 
requested rate increase, grant a portion of it or approve the entire request, if 
justified. i The. laws of the State of Missouri require that the final decisions of 
the PSC be lawful, reasonable, and based upoh competent and substantial evidence 
upon the whole record. Therefore, all final decisions, of the. PSC are* subject to 
appeal in Missouri courts of law. ' ' - 

•\ 

The Public Service v Commission provides some services directly to consumers. 
Whenever a customer has a complaint or grievance that cannot be iresolved through 
discussion with the company, the PSC can conduct an investigation to resolve the 
matter. . 
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CONSUMER OBJECTIVES 



1/ Students w411 learn some <$f tye responsibilities and obligations of the 
, Missouri .PubUc^Service Conlmission. , . 
/ • 

2. Students willle'arn that many iitil ities- are owned by private investors 
but regulated by a state agency, : , 

- • *■ 

3. Students will' learn* when and how-to, registers complaint with the 
Missouri Public Service Commission, 



J 



BASIC AND COMPETENCY 
SKILLS OBJECTIVES " 



"CAT", - Reading Vocabulary and Comprehension" 

CAT - Language Mechanics and Expression 

BEST - Reading/Language- Objectives 8, 14, 15, 16, 18, 21 

CAT - Spell ing- '• . ' , j * 

CAT - Reference SMI Is ' 

BEST Government/Ecojiomics. Objectives 3, 4, 6,, 12 

-, ^ ".if ^ > . . 



TEXT 

^oung Consumers , 1st edition, lesson 16 
Young Consumers , 2nef^dition lesson 27 



/ 
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PRESENTATION NEEDS 



By the Teacher: ^ 

s name tags V * • * 
ohalk and chalkboard 

picture P.S.C. Regulates Utilities ('see supplement) 
By the Resource Person: 
tarf ft book * 

Brochures - "KNOW YOUR UTILITY BILL OF RIGHTS" 
sample complaint' forms , . 



WORDS TO KNOW 

♦ 

1. commissioner - a^person in charge of a department or bureau of public 
: service 

4 2. complaint -, # an" expression ■ of dissatistaction 

3. deposit - money given as a pledge* ' \ 

4. disconnect - to interrupt or cut-off 

5. increase- to make higher or larger 

6. 'rate - the price that 1$ charged*for use of ari item for a certain amount 

of ti/ne . . - 

7; regulate - to control or direct according to a rule 

8. rtfje - a governmental <*order having the force of law . 

9. 'tariff book - a bouk*' of approved rules and regualtions for utilities 

,10. rjtilijies - public services^ sudh as qas, electrig, warter, or transportation^ 
subject to governmental- regulations* (control ) , * ' 



r 



BULLETIN • 
BOARD ' . 

IDEAS 



Make a transparency of the "P.S.C. Regualtes Utilities" picture (see supplement) 
and project onto a large sheet of paper* Trace arid color (or trace each object 
separately on 'different colors of paper), cut out, and mount on bulletin board. 
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PRE- VISIT 



1. Haye a vocabulary lesson with "WORDS TO KNOW" . See front of this book "for 
ideas* ■ * . L . * - * ' , ■ 

■2'. Think and Talk (questions, by teacher for student, discussion) . What kinds ; 
* ' of utility bills, does your family have .%o pay? Have you" ever 'heard someone 
complain about a utility company being unfair? (Example: deposits, cut-off 
of services ; estimated bills.)' Do you know anyone wh© tried to do something 
about^the problem? Did that .person succeed? » v u 

3. Have students make a poster about 'problems'- they or'their families may, have 
*had*witf> ^ utility: After the resource p£rson',s visit, asjc* students how 

\ 'they would tiancTle those- pro blems.*/' " . . 

4. Look through the newspaper^ for about a week before the visit of the resource 
person/ and cut olit articles concerning the PSC, and paste, or*glue on^large 
construction paper fort a e room .display. ^ ' " * 

5. Assist students "in writing - Vettera^to parents <tnvittng them to attend the 
visit of the. resource-person. 



V 
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J. rlntroduce self, giving title and job responsibilities in the Consumer 
Service Office. " . • • 

2. Ask students to tell you the names of utility companies, ' % 

3. "Explain that there are many gas, electfTc, water and telephone companies, 

in Missouri arid the Public Service Comiyission was established to oversee 
their services, rates, and safety operations. 

4. Ask students if they know who owns utility companies—the State of Missouri a , 
the U.S. government, or-private investors? Explain that another . * 
responsibility of the PSC is to assure that the owners of utility c o mpanies 
receive a reasonable profit -from thefFjn vestment . If there is a PTC ~~ 

. bulletin board display in the room,* refer to the symbols and locations, 

5. Show tariff book to demonstrate that rules »nd regulations about utility 
ratel^ services and safety are writteh in boo\s like this. (Pass around at 
the conclusion of v your lesson, if you wish)." 

6. Enumerate the different kinds of companies that PSC oversfees.- . 

7. Give examples of kinds of complaints handled in the Consumer Services Offices 
in Kansas City a,nd St'. Louis. • ' 

8. ^Te-ll students that when the customer has a t cortipla-int, the utility company 
should always be contacted first. If the problem is not resolved through 
this jnethod, contact' the PSC to file a complaint*. Show a complaint. 
Explain thePSC investigation process to resolve'the problem fairly. Pass 
out copies of the complaiflt form for students to sefe. Tell them you will 
collect them later and that they should not write on them. 

9. Conduct a* role-play activity using the role-play samples included with this 
lesson. Ask the teacher to choose four good actors and four good readers. 

• fell the readers and actors that the underlined words Should show expression. 
Let students take turns on the various parts to stimulate complaints and 
resolutions. . (You may want to copy the role-play samples. onto separate 
cards in advance of the visit.) • 

10. At the end of each rolQ-play, ask students fdr questions. 

11. Give the teacher the brochures and one co mplaint form to u se later, 

• -104- 



FOLLOW UP 

-IN THE CLASSROOM. 



1. Use brochure, ""KNOW YOUR UTILITY BILL OF RIGHTS" as a reading lesson. After 
one student reads the question al'oud, have a contest to see if someone can * 
give the correct .answer. Then have another student read the answers aloud 
to check the correct response. Also use the brochure to answer any complaint 
on "the student-made poster that h*s not been resolved. 

2. Do your own rale-plays. Have stu'dents give pretend complaints about utility 
m problems withvwhich he/she is familiar. Have another student be the PSC 

representative and give his/her version the steps to solution. 

3. Handout - "P.S.C. Regulates Utilities" ^see supplement)*. Make ditto copies, 
N and distribute to class. Have students* identify the symbols and their 

relation to the PSC. Picture can be c%lo'red with Crayons. 

4.. Make a transparency of the complaint form, use an overhead project with 
students supplying imaginary Information for filling out the form, including 
•the resolution, either by you or a student. 



•IN THE COMMUNITY 

Have class design informational posters for school halls and neighborhood stores. 
On the posters include concept that consumers CAN do something about*complaints 
against utilities, bills or servi~.es: (a) contact 4 util ity 'first , and if not 
satisfied, (b) contact Missouri Public Service'Commission . Include thetelephone 
number of the St. Louis Office. Then they couW *sk permission of a store owner 
to display the posters. - 4 d — ' 



MISSOURI P.0BLI6 SERVICE COMMISSION ROLE-PLAYS 



•COMPLAINT v " 

q . • « 9 

Laclede Gas never readsmy meter. I asked the meter reader to rfrigf ^ 
my doorbell to get in. I'm always home. . 

RESULT « V. 

Bob Jones, at Laclede Gas Company, called the customer and made arrange 
ments to get in the house to read the meter? He also gave special in- 
structions to the meter reading department on how to get in to read 
the meter* in the future. 

COMPLAINT * ' 

V 

Service .was put in my name qji December 26, 1979, and Union Electric has 
been charging me multi-dwelling rates even though this is a one family 
residence. They say that there are too many people' living in my house 
to have the residential rate. 

RESULT * k - 

Union Electric agreed to change the rate to residential after an inves- 
tigation proved that everyone living in fhe house was a family member, 

COMPLAINT s . 

I made payment arrangements with Southwestern Bell Telephone Company 
last month to pay $25.00. Now they want $60.00! They sent me a letter 
saying they will disconnect my service, I need my telephone. 

RESULT " 

r 

Southwestern Bell reported that only one notice appeared on the cus- 
tomer's bill, and that she is not up for disconnection. She agreed to 
pay $25.00 on May 11, and the balance due with the current bilU 

COMPLAINT • < 

Laclede Gas reads my meter from my neighbor's yard. I am not paying 
them to read my meter from across the fence. I want them to come into 
my yard to read my meter. ■ 

RESULT ^ 

Mr. Pete Zilch and I went to the customer's house to see if the meter 

could be read from the neighbor's yard, Although the meter could be 

read from that distance, the Commission ordered the utility company to' 
read the meter in .the customer 's .yard. , 
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PARENT VOLUNTEER 



Parents are "ap "important sotlrce of Valuable consumer knowledge, and they 
can help students learn many consumer skills and concepts/ A major expendi- 
ture, in the family budget is for food. It is important, therefore, that young 
people acquire early in life the skills and habits for smart grocery shopping. 

Parent volunteers, are available to visit consumer education classrooms 
to help students learn how to shop wisely at the supermarket. 
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CONSUMER OBJECTIVES 

* 1.. Students will learn to read labels as a source of specif 1c. information. 

2. Students, will 'apply mathematical skills to eompute unit prices and.to 
identify geometric figures. *',„•. 

3. s Students will list four rules for a smart shop^to follow. • 

4. .Students will differentiate among store brands, name brands and plain labels, 

^BASIC AND COMPETENCY 
SKILLS OBJECTIVES 



CAT. - Reading Vocabulary and Comprehension 
CAT - Spelling . J . 

, BEST - Reacking/Language Objectives 3, 7, 10,, 15 
CAT - Language Mechanics and Expression 
CAT - Mathefhatics Computation, Concepts and Application 
BEST - Mathemetics Objectives 1 , 2 , 3, W, 5, 1 1 , 1 3, 14 
• CAT - Reference Skills X 
BEST -Government/Economics Objectives Tl, 13 



• r r 
TEXT 

Yourifl .Consumes , 1st edition, lesson 18 
Young Consumers , 2nd edition* lesson 6 



PRESENTATION NEEDS 

By the Tetfcher: 

labels \ 
empty boxes 

other containers for>u$e in pre-visit 
chalk .and (chalkboard , % - - 
knowledge^ bout unit-pricing 

I ^ V 

By the Resource Person: * \ 

basket containing a shopping list - ^ 

four different labels from eakh of the following \products: 

vegetables, cereal, tissues \ 
. juice or juice^drinks ■ \ 
- some cents -off ^coupons / • 
some samples of impulse-buying items 
and enough candy or other treat for t(ie class 

(The lab] es, should include name brands, store brands, and plain labels J 



WORDS tO KNOW 



1. brand name 4 - identification of products made by one company 

2, coupon - -a ticket or form surrendered in exchange for something*.. . 

3. impulse - a sudden unplanned action 

4, ingredient - something that enters into a mixture ' 
5>c quality - a 4egree of excellence 

6. quantity - an amount 

7. t unit 'pricing - finding -the cost of one part of an item when knowing the 

price and measurement of the whole item. . 



PBE-VISIT 



1. ttave a vocabulary lesson with "WORDS TO KNOW." See front of this book for 
ideas. , 9 

2. Ditto copies of Unit Pricing (see supplement) and work with' the students to 
complete, the page. Have students go to the board to do the problems to 
insure that the class understands. 

3. ' Using labels and containers brought from home By you and the students, 

continue .the lesson on unit-pricing. Again, use students at chalkboard. 
Include other units of measure, such as pound and quart, for computation by 
the students. If there is no price on the label or contair^er, make up one. 
(Using the fronts of cereal boxes is an 8 excgllent way for students to real ize 
the expense permit for the sugar-coated type of cereal.) 

4. Check newspaper ads for the prices on cartons of soft drinks. How many 
different kinds of stores, other than grocery stores, advertise bargains on 
soda pop? Have students cut out ads for either the six or eight packs of 
bottles or cans, and compute the price per' bottle or can. Students should 
compare this price for the price they pay when buying one bottle or can in 

a neighborhood' store. Is soda pop more expensive when buying by the unit of 
one can or bottle? 

' 0- " * 

5. Read labels, magazines, and newspapers for information about products 4 and 

have students devise a chart on facts* and opinions. Help students 
distinguish difference by telling them before you begin that color and size 
~* can always be easy facts to recognize. Another simple fact is that on most 
foods, ingredients are listed on labels in descending order of weight. Thus 
if the first ingredient listed is water, it means there is more water in the 
product, by weight, than any other ingredient. If the second ingredient is 
salt, that means Salt is second to water* by weight, and so on. 

SAMPLE CHART: 



Product 

Palm Tree- Punch 
F6ather Tissue 
Fresh Peaches 



red, 16 ounces i mostly 
water ^ ^ 

white, ,,200; regular size 



super for parties, delicious 
tropical , flavor 

better than others, soft as. 
a bird's wirig 



$.49 £ pound, Jres^raal-r' sun blushed, best buy,,swfeet 



THE VIS(t 
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2. 



3. 




BB ^ / 3.6)riie ojmt. of 



source person should write his/her nama'on the aboard and explain to 
ts ybu do. all the same things their paTents^do to- keep a home running, 
ihg the grocery shopping, and that yoti also'try r to find % time to visit 



The reso 
students 
includ 

classrooms to play .THE SMART SHOPPER GAME 



Review the important thing a smart shopper, must know to look for.: 

a) information on labels or containers for ingredients, number of servings, 

and quantity. (Example: Fancy white tuna, not needed for a casserole). 
,b) price ■ - • • \ .. * , "' 

c) specials offered 

" ' ' 1 -\ \ . < * 

Causally mention that you must shop for a family of'five, and that one 
member af your family cannot eat items that conta-in .a. lot of sugar. Tell 
students you've learned it is also important to make a'li'st before you go 
and to take your time when shopping. 0 



Ask the teacher to help you divide the clas,s into six groups^ 
is to be responsible for certain items. 



Eaxh group ( 



Distribute shopping materials -to the first -four groups: Group 1 --vegetable 
Group 2— cereal; Group 3--juice drinks; 4'— tissues*. * Tell students to.read 
what theyhave received and make a note of the price, unit-price, and •* 
tngredi'ents. (T.he teacher should give out scratch paper to these 'students 
ajid assist in computing the unit prices while the resouree person distributes^ 
the other materials.) ' - 

Go to Group 5 and whisper that you are going to .give .them sortie* items not on 
>our.list, but you may buy them on- impulse. Ask- them to keep this a secret 
from,, thp other students and distribute magazines, candy, arid gum, 

Xutn to Grojfp 6 antf give them some "cents-off" coupons. T^ll t£em you wiJl 
find out if they are really smart shoppers,* Explain that they must pay 
close attention because when you finish shopping you will; ask if there wer*e 
> any Ways you could have sav^d money. This group 'may. discoy^p^tttaj couponv 
could have helped'you save money. : \ ' y " 4 :T 
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7, 



After the groups are organized, r*fead your** shopping Ijst to the class," pick 
up your basket ^to go shopping.^ Go*|0 group 1 .%> Ask different students to • 
tell you why you should buy'their pai^icuW prpclucts , for your shopping. g 
basket. After studerlts have given .t?^lr Treasons, ask th^ class to help 0 
decide which, item you should choose. '"^Jfie .J>f the Jabets shguld be from a 
small one- or two-serving can, and if tM'studVitt listened to you earlier, 
some' would recognize this would be two'&ual Vfpr a famrty* of ,five. ) « * ; 

8. Repeat this procedure for Groups 2 through 4/ „ % 



W 

Go*to Group 5 and announce you've decided you v^ant one of th£ items ifrth&t 
group. Example: M 0h, the new issue of Fantastic *Fa^hi ops" is but, I.must'« 
buy.one." Put a package of candy in your basket , too.. * % , 



10. 



( a) trie student witn trap ^eiitb-uu ^ui$yi>H lu-miwa uanu. 

* b) a student to te,ll you^that the magazine was bougTit oji impulse^ also the 

. candy. . " 7 

c) a student to tell you that the candy should no^ have been purchased 

' since someone in your 'family can't eat.ci, lo>fof sugar. 

12. • If there is time, students can compute the totals ; if ybtrhad bought the 

most expepsiVe items for your family, arid for leasts expensive. ' 

13. End the visit by telling the students that, since 'most .games give* prizes 
Tor the winner^, you will give the teacher^the candy you .bought, and she 
can give it out to everyone because they were all 'Smart Shop'pers.-' 



V? 



t5o to the front of room, tell students you tiave finfs^ed, shopping «and now 

need help to find out how much money yjDU spent. AsR for, two volunteers. { 
One student is to write the name and price of each item you 'bought on the • J 

chalkboard as the other student takes it from tfcuir basket and caljls out ; 

the information. Have the first student total the c&>% and the second \ 

student be the checker. Since this is a pretend, game", we'lV pretend there ! 
are no taxes. ' . " f " ' r > 

11. A§k students how you couVcf h^ye Saved money. This is, the cue tor: 
a) the student with t^e "cents-off 1 coqpon t'o raise ; a hand.'* 



■ ■ . -r - ■ ■ \ . ... . 

■ ■ J ■■ \ 
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FOLLOW UP 

•IN THE CLASSROOM - . 

1. . Think and Talk (Review of concepts presented by Parent Volunteer. 

\' 0 . Is the item with the lowest pjrice always the best buy? Give an 

e^miple. Are famous.' brands always better than store of plain label- 
brands?^hen reading- grocery ads, what else should you look for in 
i , the paper that could reduce jour bill, at the check-out counter? 

Who c^tn name four things to consider when comparing products? ? 
{price, quality, quantity, Ingredients) What temptations should 
we resist when shopping? 



es of 'Smart Shoppers' and give to students. Use to reinforce 
f making a list, taking time, comparing, and resisting impulse 
tudents mav color and take home. 



Ditto copies 

cbncepts of making u . , -~ 

buying. Students may color and take home. 



Using the containers brought for the pre-visit, have students identify 
geometric names of 'their shapes; rectangular cereal boxes, cans of 
cylinders. Look at the labels to identify various printed shapes; 
circles, ovals* squares, triangles. * . 



.BULLETIN 
BOARD 
IDEA 



FIELD 
TRIP 



Title: MATH GOES- TO MARKET , 

Mount the labels and box fronts used- in the pre-visit 
activities on the'bullefin board. Under each one put 
a sign giving its full price and its unit price. 




) 



to shopping with a purpose. Perhaps the class. is filling Junior Red -Cross 
Boxes, or entertaining at a retirement home or pre-school and will take • 
favors or treats. Apply Smart Shopper concepts to all purchases. 
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BOAftD OF ALDERMEN 

city of sXint "Louis 

MISSOURI 

CONSUMERS PAY FOR CITY SERVICES THROUGH TAXES 
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BOARD OF ALDERMEN 



City Hall 

■St. Louis, Missouri 



63101 



The Board of Aldermen is t-he lawmaking body for the City of St. Louis. It 
is made up of a president elected from thte city at large, and 28 aldermen, each 
of whom is elected from one of the city's 28 wards. The Board of Aldermen make 
laws for the city which are called ordinances. v - ' 

An alderman must be at least 25 years old and a resident of the city. He 
or she must have liyed in Ms or her ward for at least one year and paid taxes 
within the last two years* All aldermen must be citizens of the United States- 

An alderman is elected for a four-year term. Because the position is. not 
considered to be full-time work, an alderman does not have to give up his or 
her occupation,. Elections ^re held every two years, at which time half of the 
Board's members must run for re-election or, retire from office. 

The President of the Board of Aldermen is a member (along with the Mayor 
and^the Comptroller) of the Board of Apportionment. This. Board has , - 
responsibility for preparing the city's budget. The'President of the Board of 
' Aldegnen serves as the Acting Mayor when the May^r is out of the city. 
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CONSUMER OBJECTIVES 



* 1. Students will learn that they, are con£umers*of public serviced. 

2. ^Students will learn that their parents l *rtax dollars pay for city services, 

3. -Students will be able to. identify at least four city services. 

* „ - * * ( 

K 4." Students will learn that the more services tfiey desire the more cost in tax 

dollars. • 



BASIC AND COMPETENCY 
SKILLS^ OBJECTIVES ^ 



^ CAT-^ Re£ / jWiTff Vocabulary and ,Comp)c>tfhens\on 
CAT * Language Mechanics and Expression 
REST - Reading/Language Objectives 4, 5,'!$. ?^,.16, 21 
'TAT' - SpelHng ; / v \ 

CAT. - Mathematics Computations Concepts an/f Application^ 
•BESTX Mat hematics Objectives Tyi, 5, 8r"l2 ^ 
CAT y .Reference Skills * \. V ' * 

, N BEST • - Government/Economics Objectives'^, 2/ 5,' 6, 9 



TEXT 



Hbung Consumers , 1st edition, lesson 2 
Youiig Consumers , 2nd edition* lesson A 
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PRESENTATION NEEDS 



By the Teacher: 



; name tags „ 4 

chalk and chalkboard , . 

City of St. Louis Map (If your school does not have one, call Law and - 
Education Office, 531-2000.) 



/ 



WORDS TO KNOW 



1. -alderman/aldarwoman - Member of icftyVtowri ^law-making body * 

2. service - work done for vou by persctas_i>r organizations; labor performed by 
others ' * ^ . ■ * 

, 3. tax - a contribution given by persons, groups and businesses for the support 
of a? government ^ • 



, t 
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PRE-VISIT 



v 



17 Each school should have a ward .map. If you. do' not have one, call the law 
and Education Projec^. % ' 

2. Students should goon a class walk around the school. Different city 
services should be discussed on -the walk, e.g. garbage collection, traffic 
lights, stree^cleaning, law enforcement,. etc 

* 

3. Ugon returning from the walk, ask the students to. draw a large map of their 
neighborhood and their ward, either, as a class, as individuals or working 
in teams. Identify as many different needed services the city provides on 
the map. 

4. Ask each student to- intervifew one adult about city services. Develop as a 
class a list of questions, such as: 

What service do*you think the City provides that you would like 
to see expanded^ * + , _ 

What services are you having problems with? 
- \ What are these problems? 

If there are services you would like to see expanded, are there 
services you .would like to see cut back? * 
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THE VISIT 




1. JThe Alderman should introduce himself/herself,, describe his/her job, how 

how he/she was elected and what is> his/her occupation. The Alderman 
should write his/her- name, address, and phone number on the chalkboard. 

2. Then the Alderman should look at the Student's ward mcip(s) and discuss 
other examples of city services that students did no.t^Wst. The Alderman 
should discuss oni^pecific example of a service provided by the city 
dollars, e.g. s^eet4leaning. Using the chalkboard *1 i$t how much money . 
it 'costs to pm this department and what services are provided. Give an 
example: ij the streets were cleaned more o.ften, how much would it cost? 

* Have students add the cost now of cleaning the streets to the added^ cost 
of cleaning the streets more often: Reinforce that the students 1 parents 
tax__doUars pay^ftrr this and other services. 

3^ Now ask students* about their surveys of city- services. What services 
were important? What services need expanding? What .services could be 
eliminated or reduced? 

<^4. Then explain to students how they should handle a complaint about city 
services. Mere should they go? How jio they find out the* information? 



FOLLOW UP 

•IN THE CLASSROOM '• 



1.. An article about the visit might Be wrttteft up for the school newspaper 



IN THE^COM M UNITY 



$ 

Students could prepare a newsbulletin about what they have learned . 
from the Alderman and offer copies at a parent or community gathering. 

A brochure could* Be .designed; and written by the students about the 



Ward to take home to parents~or distribute at adult meetings, 




A hrodiure could b^ifesigned and written by students listing services, 
provided by the c-ity and how to handle complaints. 

Send copies of student-made materials to the Alderman who visited the 
classroom* CAlso send copies to the Urban Consumer Education Office. 
We may be able to duplicate thi materials.) , - , * 

Inform your principal that the Alderman may be mailable for a parent 
or 4 community meeting. This presentation 1 couljd b€ similar to classroom 
presentation. * Students could Share the program with posters and 
roleplays/ . , ' " ' . 



V CITY OF SAINT LOUIS 
OFFICE OF THE MAYOR . 

CONSUMERS PAY FOR CITY SERVICES THROUGH- TAXES 
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MAYOR'S OFFICE 



City Hall 

St. Louis, Missouri 



63101 



The Mayor is the City's chief executive. Elected by the -people for a term 
of four years, he 'or she may be re-elected, for an unlimited number of terms. 

*The Mayor is responsible for proposing needed legislation to the Board of 
Aldermen and apprp(Vin<j or vetoing any bills passed. .As a member of the Board 
of Estimate and Apportionment, the Mayor has responsibilities for preparation 

of the city's budget. • * 

> 

In addition, the Mayor appoints the President of the Board of Publ ic Service 
and the directors of its six departments as well as other city departments arid 
agencies. Another duty of the Mayor is to appoint 3 person to fill any vacanies 
on the Board of Education untiVthe next election is held. 

For senior citizens, the Mayor's Office provides a service known as the 
Mayor's Office, on Aging. This service adopts plans,' develops and implements 
programs and techniques designed to contribute toward the wholesome and meaningful/ 
living of these older citizens. This is supported by grant applications and / 
agreements with federal, state, and local governmental -agencies . ' I 



\ 



CONSUMER OBJECTIVES 



1. Students will'learn that they are" consumers of public services. 

2. Students will learn, that their parents 1 tax dollars pay for city services 

3. Students will be able to identify at least four city services. 

\ *" 

4. Students will learn that the more services they desire the more cost /in 
tax dollars. 



BASIC AND COMPETENCY 
SKILLS OBJECTIVES 



CAT - Reading Vocabulary and Comprehension > 
CAT - Language Mechanics and Expression 
BEST - -Reading/Language Objectives 4, 5, 13, 15, >6, 21 
CAT - Spelling 

CAT - Mathematics Computation, Conceptsand Applications 
BEST - Mathematics Objectives 1, 2. 5, 8, 12 
CAT - Reference Skills 

BEST Government/Economics Objectives 1, 2, 6, 9 



TEXT 



Young Consumers , 1st edition, lesson 20 



Young Consumers ,' 2nd "edition, 'lessons 2, 25 * 12 ( j 



PRESENTATION NEEDS 



By the Teacher: 

name tags , k . , 

chalk and chalkboard / ' 

City of -St. Louis Ward Map (if your school does not have one, call Law and 
Education Office, 531-2000.) 



WORDS TO KNOW 



1. mayor - the chief magistrate of a cit£, town, or borough * 

2. .service - work done for you by persons or organizations; labor performed by % 

others ■ - - 

,3. tax - a contribution given by persons, groups and businesses for the support 

of a government * 
4. complaint - an 'expedience of dissatisfaction whether it is written «or spokep 
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PRE- 




1 . 



2. 



3. 



Students should go on a class walk around the school. Different city " 
services should- be discussed on,t'he walk! e.g.- garbage collection, traffic 
*Hg,hts, street cleaning, law enforcement, etc. 

T)pon returning from the. walk ask the students to -draw a- large map, of the 
city of St. Louis, either as a class,' as individuals or workirfg 5n * 
teams, identify as many- different needed, services the city provides 
oh the m£p. . 

Ask each student to interview \)ne adult about city services.- Develop 
as a class a list of questions'*, such as: ; . , 

What*service do you think the city provides that you, 
would like to see expanded? 

What services are you* having problems with? f \^ 
^ * * What are tbese problems? 

s If there are services you would like to see expanded, 

are there^services you would like to see cut back? 
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THE V 




7 443rit« nd/bc of 



4^ 



Person frorrf Mayor's Office should "introduce- himsel f or* herself, describe 
his/her job, how he/she got the job and what was his/her .occupation before. 
The Mayor's representative should write his/her 'nam^,- address, and phone 
.number on the chalkboard. w - \ ' ' 

\ 

Then theJIayor's assistant should look at the student 's city tnap(s) and ♦ 
discuss other examples 'of city services thrat students did not list. 
Mayor's assistant should discuss one specific exampie>f a service provides 
by the city dollars, e.g. street cleaning.' Using the chalkboard list how 
much money it costs to run thi> department and what services are provided. 
Give an example: if the streets were cleaned more often, tiow (tjuch would it 
cost. Have students add the cost now of cleaning, the^streets. to the f added 
cost of cleaning the streets more often. Reinforce- that the ''Students' 
* parents tax dollars pay for this .and other services. * 

Now ask students about their surveys of city services.,* What* services wfere 
important? What services need expanding? - What servjce^could be* el iminated 
or'feduced.?. J * * % V 

Then explain -to studentsp+iow they should handle a complaint aboat city 
serviqes. Where they snould go? How do they find'ouf the information? 



\ 



\ . 
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FOLLOW UP 

-IN THE CLASSROOM 



1. An article about the visit might be written up for the school newspaper. 



•IN THE COMMUNITY 



1. Students could prepare a newsbulletin about what they have learned 
from' the Mayors assistant and pffer copies at a parent or " ^ 

" community ga^^ing. , ^ 

2. *A brochure could be designed and written by the students* about the 
ward to take home to parents or distribute at adult meetings. 

3. A brochure could be designed, and written by students 'listing services 
provided by the city and hp s w to handle complaints. 



1 



Send copies of student-made materials to the Mayor's assistant who 
visited the classroom., CAlsp send copies to the Urban Consumer 
Education Office. We may be able to .duplicate the materials.') 



,4. 



'5. Inform your principal tjiat the Mayor^s assistant may be available 
* for a parent c>r community meeting. This presentation could be 
• similar to classroom presentation. Students caul<J share the program 
with posters and roleplays. • 
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ST. LOUIS POLICE DEPARTMENT 

/ 



1200 Clark Street 
"St. Louis, Missouri 63101 



Shortly -after Pierre Laclede and August Chouteau landed at the foot of 

Walnut Street and founded St>Louis in 1764, the settlement was protected by 
armed soldiers. By 1808 the town of St.. Louis appointed a four-man constat- 

lary which served without pay. It was mandatory for every able bodied male 

over 18 to serve -a four*month tour of duty. By 1826,, all males between 18 

and 60 were required to serve as peace officers when -summoned. The first 
uniformed police appeared on city, streets in 1854. . 

The city is Jivided into nine police^ districts. Each district -office 
patrols a specifically assigned area. 




\ 
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CONSUMER OBJECTIVES 



1. Students will learn that shoplifting and burglary .are both crimfes that involve 
stealing. „ , * . v \ ; ; . ° 

2. Students will learn that there are" consequences of shoplifting ttiatjtrigh,t; - 
. involve legal action* # * % w 

"3. Students will recognize thaf-shopliftiag affects prices. 

" \\ - ' 1 • . ' : 
BASIC AND COMPETENCY 

SKILLS OBJECTIVES 

* ' , \ - * . • 

* CAT - Reading Vocabulary and Comprehension 

CAT - Language Mechanics and Expression * 

'"' BEST - Reading Language Objectives 4,10, 15, 

CAT - Spelling • . • * • 

f~ CAT - Mathematics Computation, Concepts and Applications 

BEST - Mathematics Objectives^ , 2, 5 ^ 

BEST -^Government/Economics Objectives 1, ? 2, 3, 4, 6, 8,11, 12, 13, 



TEXT 



Young Consumers , 1st. edition,- lesson 21 
Young Consumers ; 2nd edition, lesson, 30 
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PRESENTATION NEEDS 



By the Teacher: r 

name tags 
' chalk and chaldboard 

v films: Shoplifting, the Losing Game , (12 minutes) F274-109; and/or 
So I Took It , (10 minutes) F175-111 ! 

Jty the Resource Person: 

pamphlets % * 



WORDS TO KNOW 

4m 



, 1. stealing - taking something dishonestFy that does not belong to you 

2. burglary 1 - breaking into. a building with the i/itent to steal 

3. . shoplifting - stealing articles from a. store 

4V \accomplice - a person that is a partner in a crime 

5. ^consequences --the results of one's actions, 

6. law - a^systenTof rules made by a^Rfernment to protect society; a statute or 
act;passed By the legislature ~ . 

7. property something that a person owns 



PRE-VISIT 



, 1. The teacher should show ome or both suggested films on shoplifting. Thesfe 
are available* through the St. Louis Board^of Education Audiovisual 
Department. -I ' 

*> 

2. Have ^students read the text and discuss their feelings about various forms 
of dishonesty. In the discussion, the teacher should help students to 
differentiate between burglary and shoplifting and to understand that hey 
both are crirftes involving stealing. 

3. Have a vocabulary lesson with "WORDS TO KNOW." See front of this book for 
ideas. In addition, the supplement includes an exercise designed , 
specifically for this lesson. 

f 




2. 
3. 



Jhe officer will write his/her name, address and telephone number on- ttie 
board and give some general information about his/her particular area of 
policework. ; ' *\ 

The officer will review that shoplift'ing and bu^gulary are stealing. 

The officer may also relate from his own experiences how he views the 
progression of a" shoplifter - from an early age -(potato chips) to 
.adulthood (diamond rings). • 

The officer will now conduct a role(play to stimulate 'a discussion about 
students' attitudes about' shoplifting. 

The police officer should choose (or have the teacher choose) two students 
to participate in a role play.with him/her* The officer , shoul d take 
students aside v to explain that the. role play involves two students and a x 
store clerk. The officer should assign the parts as follows: 

Student #1 will be played by the officer. 

Student §2 will be played by a student • ' . • • • * 
Store Clerk,.wjll be* played by a student 

The officer should tell students to act out the following story: 

Student #1 ctries to persuade .student' #2 to shoplift a wallet while the 
Store clerk isn't looking. Student Jl has enough money go -buy ONE wallet, 
but wants two ofLthem. ( A table br desk should be designated as the store, 
with the clerkjptanding behind ft.) * 



5* 
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THE VISIT (continued) - 



5. After the^role play, the officer should ask students the following questions : 

a. What would we call student #3? Try to elicit the term "accomplice." 
(Refer to the bdafd.) 

. b. Is an accomplice to a shoplifting treated in the same way that a 
• -shoplifter is treated? 

c. What can happen -to an individual who is caught shoplifting? 

• <f. What are your responsibil iti-es as a good citizen when you see a 
shoplifting occurring? * * / 

e. .From a consumer's' point of view, what are some bad effects of shopl ifting? 
Try to elicit that shoplifting makes prices go up and may drive small 
neighborhood .stores out of business. 



FOLLOW UP 

tIN THE CLASSROOM 



M. The teacher can-reproduce the 'Tind-ttie-Crimes'' 1 puzzle included in the 
, supplement. Have students identify the eight crimes being committed in 
. the picture." 

J . * 

- 2. Make arrangements for the class to talk to the manager of a store about 
how shoplifting affects consumer prices. ' The stors manager can actually 
show the students these effects through the pointing out of various items . 



IN THE COMMUNITY 



K A -brochure ^ou>d be designed and written by students to take home to 
parents or distribure at adult meetings. 

2. Send copies of. student-made materials to the police officer who visited 
the classroom. (Also, send copies to the Urban Consumer Education 
Project Office. We may be able to duplicate the materials.) 

V 



BULLETIN 
BOARD 
IDEA 



Students can design and make a bulletin board. to discourage young people 
from shoplifting. - 



HOW TO BE A GOOD TELEPHONE 




Southwestern Bell 



t v. 
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SOUTHWESTERN BELL 



- 100 North Tucker Boulevard "* 
St. Louis, Missouri 63101 , . 

/ 

Southwestern §ell is the major supplier of telephone service for Missouri 
The company .provides to its customers information about billing practices, 
service complaints, emergency procedures, and how to keep telephone costs to 
a minimum. 

The company is regulated by the* Missouri Public Service Commission. * 
Customers who feel they are not fairly treated by the company may take tbe.tr 
complaint to the Missouri Public Service Commission. 



CONSUMER OBJECTIVES 



1. Students will describe the propjer courtesies of using a telephone. % 

Z. Students will apply reference skills to locate information in a telep+ion 
directory. 

• _ * 

3. Students will apply mathematic skills to the consequences of vandalism. 

4. Students wijl define illegal use of a telephone and evaluate its 
consequences. 

5 fc Students will explain ways to'minimize telephone charges. 



BASIC AND COMPETENCY 
SKILLS OBJECTIVES 



CAT - Reading Vocabulary and Comprehension 

CAT - Language" Mechanics* and Expression 

BEST'- Reading/Language Objectives 4, 5, 9, 12, 13, 14, 15, 16, 17,- 19, 21 

CAT - - Spelling 

CAT --.Mathematics Computation, Concepts and Applications i 

BEST - Mathematics Objectives 1, 2, "5, 7, 8. 

CAT - Reference Skills ' • \, . 

BEST - Government/Economics Objectives 2, 3, 4, 7, 8, 12, 13 



TEXT > 



Young Consumers , 1st edition, lessons 1, 15, 23, 24 
Young Consumers , 2nd edition,. 1 essonc 1, 2, 4* 34 



PRESENTATION NEEDS 



By the Teacher: 
« 

name tags 
• chalk and chalkboard 



By the Resource Persor 

The St. Louis Telephone Directory (both books) 
Available pamphlets or. handouts ' . * 



' tr 



WORDS TO KNOW 



r . 



1. communicate ^- to get in touch; to exchange information or ideas 

- 2. contract - an agreement between buyer and seller-honored by law 

3. courtesy - polite behavior; thoughtful ness for others- 

• 4. crime - an act forbidden by law K 

5. customer - a person who buys **~\ , \^ ^ 

6. defective - not made or operating properly ' 

7. directory - a list of names, addresses" and sometimes telephone numbers, 
usually in alphabetical order 

m 8. responsibility - obligation, trust, duty 

-9. vandal - one who deliberately destroys or mars- property 4 - 




JPRE-VISIT 



1. Have a vocabulary lesson with "WORDS TO KNOW". See front of -this book for 
ideas. • V* 

♦ • . ' • * S . 

2. Make copies of "Communicating by Telephone" (see supplement). Have students 
discuss each statement and why it is important. Students could add to the 
list by naming some other courtesies. (Example: giving a pleasant greeting ( 
when answering tihe telephone.) • 4 ^ * 

3. Students could make posters or cartoons attout telephone courtesie^ror 
'display when resource person visits. \ 

A. Since alphabetizing skillsJaref necessary for finding information in a , 

telephone directory, several stratifies could be devised for student exercises 
either at desk or from chjAkboaj?€r^ome suggestions: * # 

a) ? use <of guide words infupper earners of*pages in* telephone books 

b) ^femtl\"aj^^with style, pro per Tffmes recorded last name first' 

«* , * l "[let *>s * « t ' 

c) *Yiames soundinWthe same "but spelled differently 



e 



d) the concept of^&*flf categories in business listings in yellow pages. 

=>) verify letters by TfsBig^samfile'.wbrds^sucli as ;'!S M as in Sam, "D y a<r in 
* David, as in- Frank/ * * . . 



BULLETIN 
BOARD 
IDEA 



4 . 



*0 



Make a transparency of "Communicating by Telephone" (se$ supplement). Project 
'picture of telephone on overhead projector on^o colored paper. Cut out and 
mount onto bulletin! board. S^tiderits could. print the words on strips of colored 
paper. Suggested^litl e: " Telephone Courtesies. 1 *> * 





1. Introduce self, write name and title on board, and give brief explanation 
of job' with Southwestern Bell. 

2v Display the two telephone directories and ask a student if he/she can 
explain the different purposes of the white, yellow and blue pages. ^ 

3. Give a short overview of some of^the'information'prdvided in the 'front of 
the directories. Suggestions for inclusion are: 

a) Emergency^*)!! and the instructions on how £o repprt an emergency tfn ' 
page 1. \ . . \ 

b) the Ready Reference on page 2. , ^ t . v • 

*» • *< ^ 

c) special services for disabled people on page 6 f • 

d) consumer rights and responsibl ilties on page 7 v . t 

e) questions' aboat your bill on page IP 

4. -Point out that on page 4 they can find the monthly rates for using the ■ 
"services of Southwestern Bell and also telephone installation charges. 

Explain that the company and its customers have^n unwritten contract \n , 
which" the customer payb for services and use of equipments in return, the. 
company repairs defective equipment and lines for no charge. 

5. Have students give their thoughts about the words "vandalism" and "vandals' 
'Inform them that vandalism is a crime, not a pranks and is punishable by 

law. Give samples of main types of vandalism experienced by the telephone 
'company and costs of repairs to specific items-. Try to relate these costs 
to items the. students might buy and how, if multiplied by many tirne^ can 
raise rates to hetp make up the costs of replacement. 



4 ' 
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THE 



VISIT {Continued) 

\ ,7 



Inform students of ways consumers can min\mize*charges/ on their telephone 
bills, such as" party lines, looking up own\numbers, station-to-station 
long distance calls, and calling when ,rates\are cheapest. ^ 

Caution students that certain uses of the telephone Are illegal. Give 
examples that anonymous and/or threatening cans are punishable by a fine 
and that it is now fairly easy. to detect the phbne /from which the calls 
are being made. Alert sflldents to column on pagts 7 of the directory that 
explains whptto do if the\r home receives these types of calls. 



8. Tell about a few t>f the career opportunities for /5tudents„at Southwestern 
9. 



10. 
11. 



Be}! . 



Sometime during your preseatat'ion* t;ry to comment on any 'Student-made 
posters or cartoons about telephone courtesy, which may be on display. 



If there is time, accept student questions. 



'A- 



Leave any pamphlets or handouts with the teacher. 
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FOLLOW UP 

•IN THE CLASSROOM 



Contact Southwestern Bell Telephone Company, Resources for Educators, 24% 2864 
to request "Telezonia" audio visual tqaterrals. Wall chants, spirit masters, 
film, filmstrips, cassettes, teacher 's'guide and a teletrainer (two activated 
telephones with a loudspeaker control unit)are included lrj this kit. The 
telfetrainer .is itieal for roleplayflf not only communication skills, but as a 
supplement °ot' other subjects. 

-Page 10* of the white pages pictorially explains how to read a telephone bill. 
A' discovery activity could be devised by having students find answers to 
questions, written or> .the board or fe ditto sheet, about the sample bills. 
Suggested s things to find are: 

.a') date bill is due * ' 

b) current billing date 

c) time first long distance calj was placed 

d) total minutes of that call 



e) the code for the&business office 



/ 



3. When staying about St. Louis, pages 14-17 iri the Yellow Pages has information 
aSburt St. Louis history, its resources and points of interest. 

4. Students could make their own telephone directories containing information 
pages and frfequentLy^used and importantjiumbers following the format , of a real 
phone book. (Caution - it's best not to let class member^ put their numbers 
In directories of others. Parents have a right to their privacy.) 

5. - For a 'science project students could research and report on Alexander Graham 

Bell and the Njjyention of the telephone. Students' can also report on 
satellite communication and ways votces are carried over long-distances. 
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IN THE COM MUNITY 



Jr 



' \ 

Students could design -and produce posters or cartoons about telephone manners ) 
keeping costs down on telephone bills, vandalism of telephone company 
equipment and its results/ consequences of anonymous or threat-ervtrlg ea!ls,\ 
or. how to report emergencies on 911. These, could be displayed- in*school 
halls, in neighborhood stores, "or for presentations in other, classes or 
parent/community meetings-. C ' 

If the above activity results in a; particularly interesting poster or 
cartoon, let us know and we'll see about reproducing it for distribution. ■ 

Perhaps students could make an advertisement for the telephone^ company about 
one of the previous^ mentioned subjects to send to the resource person who 
visited them. , - tf i 



/ 




\ -145- 

* \ 



X: IPO 



•s 




How to 
read your 
electric 
meter 

and budget your 
use of electricity. 
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Uniori # ^ 
Electric 
^Company 



151 



\ 



UNION" ELECTRIC. 



P.O. Box 149 

St. Louis, Missouri -63166 



Union Electric, an investor-owned utility, is the. major supplier of 

electric service for Miss6uri. The company provides to its customers infor- 

mation^about billing practices, service, complaints, how to read the meter % 

-and how to cut costs througfeconservation. 



The company is regulated by -the. Missouri Public Service Commission, 
Customers who feel they are not fairly treated by the company may take their 
complaint to the Missouri Public Service Commission. 



/ 
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CONSUMER OBJECTIVES 

- • ♦ 

• * * 

.1.- Students will learn that purchasing* electric service is different from 
purchasing a product.. ' < 

2. Students will apply mathematical skills to learn that they have the 
ability. to*influence the cost of the service. 

3. Students will describe ways of using energy more efficiently. 

> - . • 

BASIC AND COMPETENCY 
SKILLS OBJECTIVES ' , 



CAT -. Reading Vocabulary and Comprehension 

CAT - Language Mechanics and Expression 

BEST - Reading/Language Objectives 9,12,13,15,17 ., 

CAT* - „ Spelling 

CAT - Mathematics Computation, Concepts and Application 
BEST - Mathematics Objectives 1,3,5,8 

CAT ' - «? Reference Skills 

BEST - . GoVernment/Economics Objectives 7,11,12,13 



TEXT 



Young, Consumers , 1st edition, lesson 1 
Young 'Consumers , 2nd edition, lesson 2 



— 



PRESENTATION NEEDS 

By the Teacher: 

r * 
'name tags / . 

% . chalk and chalkboard 

one low wattage appliance, such as a radio, fan or table lamp; one high 

wattage appliance, such as aihair dryer, heater or iron (to be used 

during visit) » * 



By the Resource Person: 

demonstration of electric meter 

booklets: Save Energy , How To Read Your Electric Meter , Billing Practices 

4 



WORDS TO KNOW 



»1. bill - an itemized list of fees or charges 

2. bill' payment - the act of paying a bill • 

3. conserve - to save or reduce the use of something 

4. delinquent bill - a bill that has not been paid on time 

5. disconnect - to .interrupt* or cut off (in the context of this lesson 
it invol.ves the availability of the use* of electricity, 

6. , meter - an instrument that, automatically measures the amount of Something 
being used . 

7. utility - a public service such as gas, electricity, water or 
transportation subject to governmental regulation (control) 

NOTE: Union Electric has left giant electric bills and miniature meters 

*in most schools. If your school does not have them, tell -the resource 
•'person when he/she visits and he/she will see that they are delivered 
1 , - to your school . 



PRE-VISIT 



Think and Talk; ■ " 
1. Can five students give examples to the class of services they would like 
to purchase? (Teacher could start thinking by giving an example, such 
■ as an expensive stylist's*haircut). Can each of you find out what 'this' 7 
service will approximately cost before you decide to get it? Can someone 
think of a service anyone uses, but will not know how much it will 
cost until after it has been used?* What about your electricity bill? 
This is a service from a utility company, Union Electric, direcily 
to a home*, How does Unian Electric know what to charge each month? Bring 

out that use of electricity is recorded by an electric m&ter. Does your 
home have any other kind of meters? 

2. Introduce "WORDS TO KNOW." See front of this book for ideas. 

3. The Union Electri.c resource person will present students with materials 
that involve multiplying by .05 (5(t). To prepare for this o , do some board 

s problems to review decimal points. , 

4/ Make ditto copies of Energy Resource Symbols (see supplement) and 

distribute to class for study and discussion. Use the questions on the 
back of the worksheet" as a guideline for discussion. 



1 



BULLETIN 
. BOARD , 
I DE A S 



1. Title: Energy Resource Symbols (j&ee supplement). Make a 
transparency. Using either colored construction paper, or white 

, paper for students, to color, project the individual Symbols, trace, 
cut out, and arrange on bulletin board* Label each symbol and 
arrange cut-out letters for the title. 

2. Play Safe with Electricity 

Make lightning bolts of aluminum foil or a stick-figure (large) 
simular to Redy Kilowatt, and place on bulletin board with 
warnings of safety hazards connected v/Mth electricity printed 
on separate strips of colored paper. 
• **Do not use worn electric .cords 

not disconnect appliance plugs by tugging on the cord 
not connect too many appliances to one outlet 
not touch electric appliances while in water or when wet 
notjeave heating devices, such as irons-, plugged in when 
in use. •> 
SWITCH ON AND OFF WITH ELECTRICITY 

Have students cut from , magazines pictures of items' operated 
by electricity. They can compose slogans about saving electricity 
to accompany each picture. Some samples: 
Fan - use fans on really hot days only * 
Lightbulb - use the right size lightbulb for your activity 
and turn off when not ir> use 

Washing machines - wash only full loads when doing the laundry 
These pictures and slogans will be displayed on 'a student made 
bulletin board* ; 



*Do 
*Do 
*Do 
*Do 
not 
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THE VISIT 




1. Ask students in s the class if they know what an electric meter is,, and if they 
could find it at "their homes. With the demonstration meter show how 

■ different appliances make the meter turn at different speeds. Explain o * f 
that the meter works about the same as an odometer on an automobile or* 
« bicycle. " X *. ^ 

2. , Develop the choice idea with a can of Coke, a bag of potato chips, and gum! 

Illustrate the choice. Refer bcick to. the meter demonstration to explain, 
that copsumers have the same choice in turning appliances tfn and off. 

3. Explain meter readings using the large hand^turned dials. Let students 
read a number of different dial settings. 

4. Give out booklet HOW TO READ YOUR METER. Have v the students read the dial 
settings in the sample and calculate either at desk and/or board. Go 
through additional meter readings and let students read and calculate 
additional bills. Show students the place in vMch they are to record 
their home meter readings. and bring back to pJ^ss the next day. (Remind 
them to put their names on the booklets). 

5. Ask teacher to pheck readings and send booklets home for .second reading. 
When this reading is returned, the students should then compute, with 

\ teacher's help if necessary, the cost of one week of electric service. 

6. Develop ways to reduce uses of electricity and other forms of energy,. 
Let students respond with ways they can cut the use of energy in their 
homes. Urge students to experiment* conservation of electricity at home % 
for a week after the second meter reading, and take a third meter reading,, 
compute the cost, and determine Xf they saved money. 

7. Leave ENERGY and BILLING Booklets with the teacher, ENERGY is to 1 be used ' 
fpr follow-up activities, and BILLING is to go home. • 
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FOLLOW UP 



•IN THE CLASSROOM " - 

Use HOW TO READ ELECTRIC METER books as suggested by resource person. 
Remember to gather books each week and check for names on each one.. The 
third reading should provoke interesting interaction to announcements, or 
verbal reports, as to whether or not money was saved, and why." 
A discovery activity with the GIANT. ELECTRIC BILL! § Either write on board 
or hand out individual lists of* the following questions about the information 
Available on the GIANT BILL*. Students can work in groups to see which 
qroup discovers the , correct answers first. & ~ 

ia) dates of service from and to 
b) number of days included 
c) the average daily, cost 
d) total number of kilowatt hours used 

• e) date bill is due 

f) .date bill is, delinquent 

g) / to whom the check or money order^should be paid 

* h) if mailed, where the payment should* be sent 
i) what portion of the bill must be returned with payment 
j) What amount of the bill H for the actual services used 

3. The miniature electric meter can be used for independent activity 'a ff^r you 
demonstrate to the fc|ass how to use it correctly, and provide a specific 
storage plate. 



I 

\fWr 



Think and Talk 7 What energy-using items do you want some day? Do you really ■ 
need them? Must you have them in order to live? If you need something, do 
you have to have the biggest or most, expensive? Example: We need 
refrigerators** but look in the center of your HOW TO |E7\D YOUR ELECTRIC 
METER book and compare the cost of using a frostless 20-22 cu. ft. refrigerator. 
Would the larger refrigerator cost more to buy, also? Would the size of * 
your family, or the size of ydur kitchen influence the kind of refrigerator 
you bought?_ Do 'we sometimes buy things just because we like them without 
thinking of btfier considerations? ^ 

Students gather a ^collection ofrads for cars that advertise miles per gallonj t 
Compare the claims. Which car would be the most energy-efficient that would 
suit the size and heeds of student's families? Would different kinds -of 
cars be chosen? Do people also choose cars because of options, design, 
color, and price without considering how much gasoline the car would use? 
'Write a story. Write about something you don't need to have, but really want, 
and v/hy. Or, write about why an article that saves money should -be purchased 
by your family. * . I 

Make an Energy Conservation Chart for th& students to usePtyiile inspecting J 
the school for energy wastage. Display your chart in the hall and discuss 
your conclusion with your principal and/or custodian. (See supplement for 
sample chart.) 

6. Call your local HUD offige and request energy saving publications to be ' 
sent to your class. , 

7. Have students write the Missouri Department of Natural Resources and the 
Consumer Information Center requesting.energy-saving publications. 

Missouri Department df Natural Resources . Consumer Information Center 
Post Office Box 176 . Department Y- 

' Jefferson City', Missouri 65102 / • Pueblo, Colorado 81009 
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FRAUD 



UNITED STATES ATTORNEY'S OFFICE 
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U.S. ATTORNEY'S OFFICE 



U.S. Atterney /» • 

1114 Market Street . , 

St. Louis, Mis/ouri 63101 . * 

T^he U.Sy Attorney f s Office is an organizational unit in the. U.S. Department 
of Ji^stice avid i-s concerned primarily with criminal law or investigative matters. 
Each state Itas a't least one U.S. Attorney's Offvce whjch is responsible for . • 
"prosecuting/ federal crimes which occur within its jurisdiction. Each of these 
offices is /headed by a U.S. AttQrney. x 

The O.S. Attorney's Office in St, Louis is part of a nationwide network of 
thousands of lawyers, investigators,, and agent? who workinjhe U.S. Department 
of Justice. Headed by the U.S. Attorney General, the Department plays akeyroJev. 
in protection against criminalswndsubversion", in ensuring healthy competition 
of business, in safeguarding the consumer, and in enforcing drug, immigration 
and naturalization laws. The Department also plays a significant role in 
protecting citizens through its efforts for effective law enforcement, crime 
prevention, crime detection, and prosecution and rehabilitation of offenders. 



. - 3 
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CONSUMER OBJECTIVES 



4m \ 

* * t 

.1 . Students will Team that the U.S. Attorney Office in Washington,. D.C. is ' 
the controlling fbrce behing each U.S. Attorney Office throughout the ' 
country. 1 ^ 

2. Students will learn that the U'.S. Attorney's Office handles*l«gal matters 
that are of federal concern such as stolen treasury checks, welfare cftecks, 
and^forgery . 

3. Students will learn that there are costs to the consumer as a result of 
cheat4ng f , shoplifting, and forgery. 



BASIC AND COMPETENCY 
SKILLS OBJECTIVES 

CAT - Reading Vocabulary and Comprehension 

CAT' - Language v MSchanics and Expression 

BEST - Reading/Language Objectives* 6, 15, 16 

CAT - Spelling^ * 

BEST - Government/Economics Objectives 1, 2, 3, 4, 5, 6, 12 




Young Consumers , 1st edition, lessons 2,, 15, 16, 20-, 22 
Young Consumers ,- 2nd edition, lessons 4, 25, 27, 3f - 
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PRESENTATION NEEDS 



By the Teacher: 

• name tags c t 

chalk and chalkboard 
large paper 
marker 

films Shoplifting ; The Losing Game . F274-109 
So I Took It, FT75-111 



By the Resource Person: 
pamphlets 



r 



WORDS TO KNOW 



1. embezzlement - taking money for own use 

2. attorney - a person legally appointed to act for another 

3. consumer - a person who buys or uses anything 

4. fraud - dishonest dealing or cheating ■ 
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PRE- VISIT ■ \ 

o ' 

1. Have students read tfie suggested text material. These lessons-will provide 
them with knowledge ^of their legal rights and responbilities as consumers, 0 

2. Have a vocabulary/lesson with "WORDS TO^KNOW. 1 ' See front of this book for 
ideas. "*In addition, the supplement includes an exercise designed 
specifically *for this lesson, ° 

# * 

3. Have students view one or both of the films. If students are keeping a 
journal, they can write their opinions about shoplifting and its consequences. 
The. teacher should conduct a discussion to bring. out the fact that shoplifting 
has consequences not only for the- individual, bjit for the consumer in the 
form of higher prices, security costs, etc. The teacher should mention that 

'-other forms of cheating also affect the consumer and that a representative 
'* of the- U.S. Attorney's Office. will discuss some of these. 

4. Share with students the fact that each U.S. Attorney is nominated by a 
senior Senator, The nomination goes to the President of the United States 
and then to the U.S, Senate for final approval. 




_ ., 4 / 3.Qr\Xz ndtlK of 



.The resource person will write his/Jier name, addre'ss and telephone number 
on the board and give some general* information about the U.S. Attorney's 
Office and his/her position there. 

, Mention the various types of cases that the office handles with an emphasis 
on cases concerning stol en -'treasury checks. The resource person can 
elicit from students whether they know of anyone who is*having a problem 
invqlv^ncj a stolen check. 

. The resource person can use examples to explain actions that the U.S. 
Attorney may take. -The class should be asked to figure out how these 
activities help the tonsumer. Some suggested examples are: . f" 

a. A forger is caught writing his name on checks that don't belong to 
him. What would the U.S. Attorney's Office do? How does that^hejp 
the consumer? / * 

b. A man stole $25,000 from a t),ig d£p*rtfhent store where he worked.. Hev 
was caught . What does th^J^.S / Attorney 1 s Office do? 

Mention that the U.Sl^torney's Office handles certain frauds. Ask 
students to tell you wh^t a fraud is. Ask students whether the following 
are examples of fraud: , - 

A man makes a mistake and does not have enough money in his checking 
^account. 

b. A woman 'uses her sister's social security card. 

. c. A woman signs her sister's check. 

d. A* man gets twb welfare checks. \ * % 

♦Explain to students' what the U.S. Attorney's Office would do, in the above 
cases of fraud. * * 



FOLLOW UP 

•IN .THE CLASSROOM \> 

1. Write a short paragraph explaining the most important thirtg,*you learned 
^ from the resource persons visit from the U.S. Attorney's Office. 

2. On a large 'Sheet of paper, th^class can prepare a newsletter about the 
functions ancTduties of the U.S. Attorney's Office. This can be 
displayed on the bulletin, board. 



t 



\ 



*fN THE COMMUNITY 



A .brochure could be designed and written by the students about the U.S. 
Attorney's Office to take fiome to parents or to distribute at adult 
meetings. * 14 

Send coptejs of student-made materials to the attorney who visited the 
classroom. (Also send copies to the Urban Consumer Education Project 
Office. We may be able to duplicate the materials.) 



% ■ 
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unices States consumer product safety commission 



...... -160- 



9 

ERIC 



165 



UNITED STATES CONSUMER PRODUCT SAFETY COMMISSION 



Local Office- 

1114 Market Street, Room 905 
St. Louis, Missouri 63101 



Washington Headquarters 

Consumer Product Safety Commission 

Washington, D.C. 20202 



The Consumer Product Safety Commission, a U.S. Government Agency, came into 
existence in 1973. It evaluates rsafety hazards, sets up safety standards, and 
can remove harmful, dangerous products from stores. It also produces written 
materials to inform consumers on how to use produtts safely. Items regulated by 
other agenices are excluded from its jurisdiction. 

* . 

Under .the Consumer Product Safety Act, the commission has the^auttiority to 
ban 'hazardous products, set mandatory safety standards, an.d seek court action to 
have products declared imminent hazards. The commission also administers four 
others acts - The Flammable Fabrics Act, the Federal Hazardous Substances Act, 
the Poison Prevention Packaging Act, and the Refrigerat&r Safety Act. 

Section 14 of the Consumer Product Safety Act requires that ev<*ry product 
governed by a safety standard must be certified as conforming to that standard. 
■There are penalities for false certification by^he manufacturer, the Consumer 
Product Safety Act also requires manufacturers, distributors, and retailers of 
consumer products to notify the Commission promptly if their products violate a 
consumer product safety standard or contain a defect that could create a 
substantial product hazard. After opportunity for a hearing, the commission 
has the authority to ofder recall or repair of the product ar refund of the 
purchase price, and -to require notification to the public about the substantial 
product hazard. 

The Commiss'ion has authority to enforce mandatory standards in the courts 
with civil .penalities of up to $500.00 in fines and criminal penalties of up 
to'$50,000 in fines and one year in jail. * 

. The mission of the Consumer Product Safety Commission is: 

tb protect the public against unreasonable risks of injury associated 



. r 



with consumer products 

to assist consumers to evaluate the comparative safety of consumer 
products; 

yto develop unfform safety standards for consumer products and to 
minimize conflicting state and local regulations; and , 

to* promote research and investigation in causes and prevention of 
product-related deaths, illnesses, and injuries** 
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CONSUMER OBJECTIVES 



K Students will describe the seven to^ dangers as identified by the CPSC, 

It Students will explain safety standards to be aware 'of when buying, maintaining , 
and storing toys. * 



Students Wfil learn that the CPSC evaluates safety hazards, sets up safety 
standards, and can remove harmful, dangerous products from th,e market. 



4. Students will recognize'that a government regulatory agency can influence 
private business activities. . 

15. Students will learn the procedure for submitting a complaint to the Commission 
' about a harzardous or potentially hazardous consumer product. 



BASIC AND COMPETENCY 
SKILLS OBJECTIVES 



CAT - Reading Vocabulary and Comprehension - 

BEST - Reading/Language Objectives 2, 3, 6, 15, 17 

CAT - Spelling . * 

CAT - Mathematics Computation, Concepts and Application 

BEST - Mathematics Objectives 1, 2, 5*, 11* 

BEST - Government/Economics Objectives 4, 5, 6, 11, 12 , 



TEXT 



Young Consumers r 1st edition, lesson 16 
Young Consumers , 2nd edition, lesson 4 



PRESENTATION NEElfc 



By # the teacher: 

*' » 

name tags — \ 

chal k and chal kboard . 

pencil and paper ' ' ' ' • 

film projector -16 mm % 

By the Resource Person: 

toy safety film* 
demonstration toys 7 

pamphlets from the U.S. Consumer Product Safety Cpmmission 



WORDS TO KNOW 



1.. agency - business or office of a person, Company, or* government* that act 

fop another * . • 

2. ban - to prohibit or stop, especially by legal* means 

1 3. flamtfiable - capable of catching fire very easily and, burning very quick! 

4v harzardous - marked by danger ^ 

S\ inflammable - easily able to burst into flames • ' 

6. jurisdiction - the territorial range of authority or control . 

7. label - a slip of paper or cloth which is attached to the product and 
describes or classifies in detail the materials in that product 

8. mandatory - a set of commands or instructions whicfvmust be followed 

9. potential - being possible 

10.. recall - to call back,. order to return . 

11. regulated -'contrblled or directed according to a rule J 

12. risk - the possibility of^suffering from harm or loss 

13. safety - freedom from dcynger, risk "or injury ^ 

14. standard - an established rule of measure or custom 

15. toxic - poisonous 



PRE-YISIT 



1. Have a vocabulary lesson w\ttr "WORDS TO KNOW." See front of this book for 
ideas. » 

<. 

2 *«J hink and Talk ^ some questions to stimulate understanding of cojicepts about 
which the guest will speak) . • What do the>words United States Gonsumer 
Product Safety Commission mean to^you? Why would this agency be important? 
How does the. government get the money to operate the CPSC? What krnds*of 
taxes can you name? How do private businesses obtain the, money they need 
to operate their companies? If the CPSC said a product was dangerous or 
• harmful and that it could not be sold anymore, what could the. manufacturer 
do? Would this -help or hurt the business? The consumers? The supplier 

— of the. materials needed to make the product? The advertising agency? How? 

3. Duplicate and hand out copies of "For-Kfd^s Sake" (see supplement) and use 
a-s an oral reading activity. As each toy danger is read, allow time for 
student input about similar problems they, or others they've known, have 
v had with' toys. . 

4: .Ask students to look for, and bring"in" for class inspection, toys that they 

believe to be either safe ,or hazardous. The class,will decide into which 
■•V category the toys should be classified. If classified as hazardous or 
potentially "hazardous, a reason must be given. Use the seven toy. dangers 
as -given, by the CPSC. 1) sharp edges; 2) small parts;,3) loud noises; 
t , 4) sharp points; 5) propelled objects; 6) wrong, toys for wrong age; 
. 7) electric toys. Put on display with classification labels.. If there is - 
a question about a toy, it can be brought up ^with -resource person: 




BULLETIN 
BOARD 
IDEA 



Title: Unsafe Toys >%4 
Have students make pictures of toys, or cut from magazineior coloring books 
Make sure*hey are assize to be seen from a distance. Print large labels for 
the toys~the students classify as safe, unsafe, or potentially unsafe telling 
why this is so. An^example would be a label saying, This Toy Has Sharp Edges, 
or, Jhis- Toy Makes A Very Loud Noise. This same idea could be -used around 
Christmas shopping time with the' title: Don't Buy These When Shopping For Toys 
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- i4 v acDnteoifl»of 
[(*) board 



1 . ' Introduce yourself, give title and name of agency. Ask students to define 
each word in U.S. Consumer Product Safety Commission, using questions of 
how, who, what, etc., leading into who pays to run the U.S. Government and 
leading students to the conclusion that the resource person really works, 
for them. V \ * * ^ v ^ 

2. Jnform students— about the Consumer Product Safety Act that gives the CPSC 

authority to ban hazardous products from the market, set njandatory safety 
standards for consumer products, and seek court action to have v products 
declared harzardous. , ; . 

3. Ask students to tell you something they already know about toy safety. If 
there is a display of toys or bulletin boar3 in tljis foom, refer to this 
in your comments. # ■ 'y 

^ <♦ 
4 /' Show- the film, Can You Pass the Jqy Safety Jest? ' ' 



After the film, sho^ome, of the toys mentioned and ask different students 
what they learned from the filjQ about e^ch toy. 



6. Question students to make sure they understand the meaning of Important « 
words used sych as, flammable, inflammable, toxic, and that flame-retardant 
does not mean flame-pVoof. * » 

7. Emphasize that although CPSC % is responsible for banning unsafe toys, all 
of us are responsible for protecting children from unsafe toys. DO this 
by first asking wha£ is the responsibility of the^agency, and than ' 
ask the students if they have any responsibil ities also. 
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a. Have students tell you how th£y think they .could protect Ithemsel ves and 
others by taking care of and putting away the toys they steady own. 
Broken toys, wooden edges with splinters, rusty, weak or sharp parts, 
'.heavy'lids on toy chests that can't be / opened from within, and hiryges 
that could pinch are some things the students should consider. Tell them 
that even if they do not do much of the toy buying in the family, you 
want to remind them that they can become responsible for carefully reading 
I all labels on toys. 

* * 

9. Inform students the procedure for making a complaint'to the CPSC. about 
the safety of a consumer product, 

10. If there is time, allow for questions. 



11. Leave any pamphlets with the teacher. 
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FOLLOW UP 

*■ -IN THE CLASSROOM 



Ask the students to pretend that you have just given th£m $50.00 each 
to be spent on toys for their four brothers or four s.isters,or any 
combination of four siblings. Each student should, choose a name and 
age for each of the imaginary siblings. Using the colorful Sunday 
supplement ads, the students aTe to shop for safe toys for brothers/si.sters. 
They cannot spend, more than $50.00,! Each toy and its price should be 
cut out and pasted on a larger piece of paper and name and 'age identified 
for whom the toy is purchased. When all four are \ on the paper, the 
students should add up the total cofrt, and then, average how, much was' 
spent per child. 

Put the pictures on r display in the room and have the students choose a 
panel of judges from their classmates to judge the purchases according to 
criteria decided by them. Some ideas for judging could be: safety of all 
toys on the paper, purchases kept within $50.00 limit, correctness 
of mathematical computations, suitability of toys for ages, etc. 

Have students create and practice a play about one or more of the seven 
toy hazards. The pi aft could end with a student actor explaining how 
to take care of and store toys. Include some props, arid have students 
ask teachers of lower grades if they could perform the play for their 
classes. ~ . - ' 

Assign a Saturday morning foj>i&tudent evaluation* of TV ads for at \ 
least five toys. Each student should mak£ his/her own evaluation 
chart at school: ' Dtemple 



NAME 



DATE 



• 

0 T^Y ADVERTISED 


, SAFE 


UNSAFE 


WHY? 


s 

1. 




S ■ 




2. 






0 

a 


3. 









These* charts should be brought bi0 to school on Monday for student 
comparison on what -toys were, viewed, wh.ich were considered safe, unsafe, 
and why. Class consensus about the advertised toys could be recorded on 
a large chart and displayed in the hall. ~ - ■/ 
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can request a list of these fbr the class to. .decide wHat e^se they'd lik v e to 
know about consumer product safety. Some of the publications, (for example, 
bicycles) are written at student level. Others a re t more difficult to read, but 
would make a good class project to rewrite. Poison' Prevention Packaging, 
^Poison Checklist for the Home, or Fact Sheet No. 68/ Misuse of Consumer .Products 
are some publications availably and excellent for rewriting and distributing 
in the community. If you do this activity /"let the Urban Consumer Education 
Project' Office know about it and we'll see about getting the brochures made up 
for distribution by your class. c 



a visit to the "Toyland 11 for a toy-safety inspection mission. Get permission 
from the department store, involve many parents to accompany you, and have the 
class make a plan beforehand as to what you will be looking for, Jipw you will 
do it, who records the findings, and do's and don't of behavior at this time 
o%year. 1 
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• . UNITED STATES. FOOD AND DRUG ADMINISTRATION 
808- North Collins- t 

Bogart Building i 
St. Louis, Missouri 63102 / 

\ ' . .'j 

J The purpose of the Food and Drug Administration is to prevent the illegal 
distribution of spoiled or misbranBed foods, drugs, medical devices, cosmetics, • 
veterinary products,, and products which emit radiation. 

The principle responsibility of the FDA is enforcement of the Federal Food, 
Drug, and Cosmetic Act, which requires that food- be safe and wholesome, that 
drugs fnd medical devices be safe and effective, that Cosmetics be safe, and 
that all these products be properly labeled. This act provides for three kinds 
of mandatory standards ,f or products being shipped across state lines: standards 
of identity, standards of minimum quality, and standards of fill of container. 

ATong with the Food,, Drug and Cosmetics Act, three other laws account for 
the majority of FDA activities., . They are: 

. the .Fair Packaging and Labeling Act, which'requires that labeling be 
honest and 'informative so consumers will know what they are buying and how to 
use it properly. FDA authority under this law is limited to food, drugs, 
cosmetics, and medical devices. 

.The Radiation Control for Health and Safety Act, which protects consumers 
from unnecessary exposure to radiation from electronic products such "&s X-ray 
machines, microwave ovens, and color television sets. 

. The Public* HealthService Act, which provides FDA with authority ove^ 
vaccines, serums, and other biological products. It also is the basisof FDA's 
programs on milk sanitation, shellfish sanitation, restaurant operations, and 
interstate travel facilities. 

Consumers play a major role in helping to shape -FDA regualtions* policies 
and program?. When the FDA wants to issue or change a regulation, it first, 
publishes a proposal for public comment in the Federal Register. The notice 
includes a deadline for publ ic .comment . Comments should be directed to the 
Documents Management Branch of the Food and Drug Administration, Room 4-65, 
5600 Fishers Lane, Roj^ille, Maryland -20857. • 

Any member of thBLbl ic-Mndividually or with group support - can petition 
the FDA to issue or cflHb-a 'regulation. FDA regulations are printed in two 
Government publ icatio/rs^ each of which may be found at major' libraries. This 
publication contains all new regulations, proposed regulations and other notices 



CONSUMER OBJECTIVES 



/ 



/*. . 

1. Students will beyable to locate and identify information on labels or 
/ food packaging, 

. 2. Students wtfl recognize the need for labeling informattpn for making 
/ important decisions. 

3. Students*wil-1 explain what i^s required by law on food labels. • 

4. Students will learn to register a cXJmRlainVabout % defective or deficient 
food products. , 



BASIC AND COMPETENCY 
SKILLS OBJECTIVES 



CAT - Reading Vocabulary and Comprehension 

BEST - Reading/Language Objectives 2, 3, 4, 13, 15, 20 

CAT - Spelling 

CAT - Language Mechanics and' Expression 

CAT - Mat heme! tics Computation, Concepts, and Applications 

BEST - Mathematics Objectives 1, 2, 5, 6, 8, 

CAT . - Reference Skills 

BEST - Government'/Economics Objectives 2, 9, 11, 12; 13 



TEXT 



Young -Consumer s, 1st edition, Lesson 18** 
Young Consumers , 2nd edition, Lesson 6 



PRESENTATION NEEDS 

By the Teacher: A . . * m 

name tags . . 1 

yel'TBw and white chalk 

empty chalkboard spsce • 

uriooened packages and cans of food from home ("On loan \ 

fjlmstrip: Th 6 Fqlse Package, FS 672-104- ' / 

By the Resource Person: 

"A Consumer Guide to Food -Labels" (to be used Vn follow-up) "'FDA consume\ 
infBrmation resource materia-ls - , 

"Food Marketing. Without Frills" v 
"Food Terminology" 
■ "Computerizing Supermarket Checkout" 
"Q & A About Canned Foods." ' 

"Q & A About Meat Additives" - a 
(Similar materials may be substituted) 



WORDS TO KNOW 



1. brand name - identification of products made by one company 

.2. commerce - act of selling * , 

3. drained weight - product without the liquid or container 

4. food - substances that. sustain or nourish life * 

5. food additive - something added to food / 
-"6. grade - standard in quality (in> this /lesson, food quality) 

7. informative - providing informations' 

8. ingredient - something that enters i mixture / * * * 

9. . interstate - between' staters / . ' \^ 

10. - intrastate - within one state ' „ 

11. inyestigation - to observe or inquire into in detail { (| 
* 12. label - describes or classifies in detail the materials in a prodyct, and 1 y " ^ 

% + is attached to the contaj^er 

13. labeling - written or p<inted matter accompanying k container 

14. mandatory - commands or instructions required by law 

. 15. net weight - total weight of material, excluding its container . 

16. nutrition information - information given about substances in food which • . 0 

maintain life „ 
17., v open dating - usual-ly last date of purchase j?r use - 

18. principal display panel' - part of label which shows the brand name / s 

19. product name - kind of goods insi'de container l . 

20. regulation - a governmental afder having the force of law • ■ 
] 21. spotted - to become tainted, rotten, or un for use \ 

22. voluntary - not required by "law „ < ' 

O -.. -'72- . ' 



PRE-VISIT v 



(Important teacher information in supplement. 
Outside Tells You What's Inside" )• , 



Find and read,<,"The Label 



1. Have a vocabulary lesson with the "WORDSnO KNOW." See front* of this 
b^Tok for idea^- . , • • . * . 

2. Order filmstripr Thfe'FaUfe^ackaqe ^ F3 672-1 OA*. 

3. Ask students to bring unopened food in cans or boxes for use on day of* 
visit,, it will gcfthome afterwards. 

4- Think and Talk £s;bme Questions to stimulate introduction of subject 
about 0 which i the gufest "Will "speak.) ^ 

Do you have someone in your family who cannot^eat certain foods, or must 
/nave special foods? Do you know why?. When buying groceries 'how do these* 
/ people know if the packages or cans contain or do not contain things 
for special diets? Do all packages and cans, gi ve^nformation needed for 
special diets? Do you know what; information the law requires pn labels?* 
If a package or can has more n'nfb.rmat ion on a label than is required, must 
this information be printed ofn a certain way? (yes) Why? Why would a 
manufacturer put more information on a labeV than is required? Are there 
reasons other than diet that*your family buys certain food products? Would 
size, price, taste, or brand name be important? \^ 

5. Show filmstrip, taking time at any frame for s€udent\input. 

m 

*FDA' requirements - on' all foods, the name of the product, net contents 
or net weioht (this includes any*l iquids) , and the name and place of 
J business of manufacturer, packer, or distributor -On most foods the 
ingredients must al$6 be given, in descending order ofweight. Arty, 
product with nutrition claims, or nutrient additi-ves, must also have 
a nutrition labet. 



BULLETIN V 

BOARD ' 
IDEA , . 

Display words, "HAVE YOU READ ANY GOOD LABELS LATELY?", and ask students, 
tcftcaref iilly "remove labels from empty containers at home;«with parent's^ 
permission,- for display under title. „ Have a Discovery Game, and ditto 
questions which can only be answered by h'nvesti/gating the labels.: Give 
a prize to the best investigator. Although questions will depend upon_ 
the labels, here are some sample's. -Wfiich label gives the most information? 
/Which the least? How many show the. number of servings? -C alories. per 
serving? The U.S. -Daily Recommended" Allowance? If your- doctor -said you 
could not eat a lot of sweet4Plngs, w:hidi foods should you not eat? 
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jLOMKe name tacp 



A.'lswrcelferjoi) 

?i wtrodpx to PnocipAl / 



I . 

2. 
3. 
4. 



6. 
7. 



Tell about yourself, giving title and explanation of job with FDA. 

Give brief background of history and responsibilities of FDA. • 

Review "WORDS TCI KNOttL See front of this book for ideas .* 

Examine product labels orTfood containers brought by students an^sk 
several students to identify the first ingredient they see listed. Do 
they know what that means? * -\ ^ 

describe with examples, how ingredients should be listed. Help students 
discover if what they see on a labSl is what they really get. 

Question students as to what they think should be on labels. 

Incorporate the following topics into a question and answer time with the 
class: no-frill packaging of products, computerized checkout, comparison 
pricing, open dating, difference between net weight and drained weighty 
arid positive and negative aspects of food additives. - 



Acquaint students with the information as to how and #hen a -complaint 
t should be registered with the FDA. * *■ 



9. leave resource materials with th& teacher 



FOLLOW UP 

-IN THE CLASSROOM 

K. Handout - "A CONSUMER'S GUIDE TO FOOD LABEL^* Qeft by guest). Fold 
back with only the yellow page shoeing. Distribute with paper and 
instructions to print A through I down one side of paper. Each letter, 
stands for an. area on a label. See who can correctly identify the 
most areas. Give a prize or sticker for the best detective.^ 

I. Ditto handouts of sample of cream cheese lable (see supplement) 
. * .and compare information given <?h that with information Jgiyen on above 
.* ■ ^"brochure. They both itemize nine cate^ttries. Is there anything different 

, x on -this' one? (yes) * 

m» » 
3. Request film, "READ THE LABEL AND SET A, BETTER TABLE" from the Urban v 
- ^pnsuner Education Project Office, 4130 Lexington., 631.15. (Phone: 531-2000) 

4/ Using food packages brought by students, have a "pretend shopping trip. 
Ask students to volunteer as store manager , checkout person, and shopper, 
^ave other students pose shopping ^robleqj^ such as the cheapest green 
beans, the fruit packed in water/ the food with the most protein. The .< : 
• shopper could ask the manager or checkout person for help. This vould 
be good preparation for a supermarket field trip. 

5. Math lessons ape particularly easy to devise with the food products in 
the room (the teacher may want to bWng some products for specific 
problems.) Some examples: unit pricing, the; price of one item when. 

9 it is sold -as two for a certain pricfe, and learning ^C^p*' difference 
between volume and weight measurements. If^class ha5 studied metrics, 
remember nutrients are given in metric weight. Review tbat these ,are . . 
units of weight, -the symbol for each metric word on the -label , and * 
i estimate objects having similar, weights. 

6. Hake copies of seek and find workshop of Nutrition Terms (see supplement). 



IN THE COMMUNITY 



1. Two recent innovations in food stores are plain label brands .(called "no 
frill" by FDA), and computerized checkout. 'After, reading the two brochures 
the FDA provides about these subjects, have your class make their own, 
easier to understand, brochures about one of them. 

2. Send copies of student-made materials to 'the FDA resource .personf. who . 

m visited the classroom. (Also send copies to the Urban" Consumer Education 
Privet Office. . We may be able to duplicate the-nfcter-jals>4-- . 
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Display on hall bulletin board the words, "Be A Food Detective." Have 
students make up questions and-print On large strips of colored paper. 
Intersperse questions and labels on the board. Some of the questions 
ibove, couTd be used, plus these samples^ Whichfood product has the 
most calories in a serving? "Does any label claim^the product is 
enriched? Wfoat (Joes RDA mean? .Which product would serve the most 
people? A«drawin<5' or picture of a large magnifying glass, hound dog, , * 
and/or footprints could also be on the board.. 

FIELD- - • 

trip" 

Shop for a purpose; have students examine labels to find information on one or 
more of the following topics': 

a) differences in kind§ of Information provided on br^nd name labels, 
store, bra r}d, plain labels 

b) products with, pictures., on' label s , that jdo not accurately sfiow the 
contents,' such' as" a 7 bowl of cereal with strawberries on a box that- 
contains cereal only. / - • ^ • ' ' • 

c) products that have both English and metric' weight on the labels as 
compared, to? products that print »Engl ish weight only. (Engl ish. weight 
is all that is^required by law* "with. the exception of nutrients given 
whece weight ~musjt b§ given in metric grams.) ^ * m 

d) foods that aVe lov/ in cholesterol and/or sodium for those onrestricted 
diets ^ , \ , 

\ • S < . - ■ 

' e) foods that have-been enriched, (if they have been enriched* the label 
inust g.iVe that information.) . . ' * 

* • V * : * • * " / 

f) foods low .in calories". ■ * a • 

Contact a supermarket ne§r your school and request permission from the manager 
to take your claS^ for a'vjsit. As£ the best .time of day. . Invite parents to 
go fflo'ng With-ybiK . Is tJheTe someone far whon£the c>ass could actually shop? 
Could you shop for a cla£s gSfrty, or a class, projett on f.ood tasting? Ask the 
manager in advance to* show the students some" behind-the-scenes, parts of the 
store. ■ v ' t 
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UNITED STATES POSTAL INSPECTOR'S OFFICE' 



200 South Hanley 
St* Loufs, Missouri 



63105 



The U.S.* Postal Service has been" protecting the rights of mail users since 
1872, when* Congress enacted tfre Mail Fraud Statute which provides-criminal 
penalties for using tfje mails to intentionally defraud others . Postal Inspectors, 
investigate .potential cases of mail fraud and if they conclude that the law has 
been violated, .submit their, evidence to the U.S. Attorney for prosecution in the 
federal courts. Although the statue makes no provisions for restitution; 
millions of dollars ha ye been returned to victims. 

Common fnail fraud schemes include: chain-referral plans, fake contests, 
investment schemes, home improvements, debt consolidation, lob opportunities, 
retirement homes, missing heirs, charity rackets, business franchises, 
distributorships, workl|jt-home, business directories, membership offers and 
correspondence'schools . ^ , ' ^ 1 

Aside* from security, investigative, law enforcement and 'audit functions, >He 
.Postal Inspector's Office also handles mail-order problems. The postal service 
'works\fo resolve mail-order complaints about unsatisfactory transactions when 
• postal customers fail "to receive merchandise ordered, refunds promised, ^crr find 
that the service' or product purchased is not as advertised. This program 
provides'a means of notifying majl -order firms of complaints against them. When 
,a Complaint is received by'the Postal Service, ^decision is madejvhether to a 
investigate for commercial deception or to resolve it informally under the 
consumer protection program. ' " 
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CONSUMER OBJECTIVES 

' / ' 

/ ' 

■<; 1. Students will learn that the U.S. Postal Inspector'-s Office investigates 
fraudulent advertisement through the mail,. „ t • 

2. Students will see, read and understand that advertising through the mail 
can sometimes be misleading. 

3. Students will apply reading, writing and mathematic skills to decide m 
whether shopping by mail would be to their advantage. 

BASIC AND COMPETENCY 
SKILLS OBJECTIVES 

■CAT - Reading Vocabulary and Comprehension 

BEST - Reading/Language Objectives 3, 7, 10, 15, 16, 20- . / 

CAT -. Spelling 
. CAT - Language Mechanics and Expression . 

CAT - Mathematics Computation, Concepts and Applications 
- BEST - Mathematics Objectives 1,2, 5 , . t. 

BEST - Government/Economics Objectives 2, 3, 6, 9, 11, 12, 13 



TEXT 



• Young Consumers , 1st Edition,' Lessons 4, 5-, 6," 7, 8; p'ps\ 13-25 
Y oung Consumers , 2nd Edition, Lessons- 9, '10, 11"; pjjs. 28-38 



PRESENTATION NEEDS 



. 3y the Teacher: 
'* chalk and chalkboard 

} name tags ( 
advertisement 'from newspapers, magazines 

comic books „ , £ 

By the Resource Person: 1 s *; ' 

sample mail ortier advertisements which include math problems 
sample items ordered through the mail 



WORDS TO KNOW 



stal system 



1 .^advertisement - a publ ic/ notice to attract consumer Attention or patronage 

2. chain letter - a letter instructing you to send out ascertain number of ' 
additional letters to friends "With a request that they\ send - out letters, to 
their -friends/ In this Way, the, information in the letter passes through a 
series (or chain) of recipients 

3. COD parcels - packages delivered to yflur home^that must ,bk paid for 

4. inspector - a person, especially an 'official , who exanjines\hings critically 

5. mail - letters, packages, and otl.er materials handled in a-| 

6. scheme - an underhanded plan or plot 

7. fraud - to cheat or deceive *■ 

8. void - invalid or illegal; not available for use 

9. refund - money returned 

10. prohibited - forbidden; not allowed " \ x 

11. proof of purchase - label, receipt, or other item to in'dica^e a produ- 
bought * 1 

12. coupon - certificate which makes available to the customer specific privi 
y or gifts 

13. complain - to find fault and voice dissatisfaction. 

14! unordered merchandise - any item you receive in the mail which Vyou did not 
order. • • 




PRE-VISIT 



Have a vocabulary lesson with, the "WORDS TO KNOW." See front of this book 
for ideas'. 

2* ft&ve students- conduct a survey at home or at schqol about mail-order 

advertising. See supplement for a survey to use or modify. Help students- 
tally\their- surveys and draw the following conclusions. 

(a) How many have ordered by mail 

(b) How many sent money wit ft order 

(c) how many needed "proof of purchasje" ■* 

(d) how many never received order v 

(e) how many were pleased with item? displeased? 

(f) how many followed up on missing orders ♦ / 

(g) how many followed up on displeasure with order 

in a class discussion, give students an opportunity to share personal 
experience's with mail-order advertising. 

Hav<e students £ring in advertisements frtrni ceupl boxes, magazines or comic 
books and look for items that have to be sent for by mail. Tarke class as a 
^group (or student may go with .parents) to a department store and compare 
prices on a few items to see if th^'pric'es are higher, .lower or the same. 
Students may find that in some cases it is better to order by^mail; in other 
cases, it is better x to shop in a local store. 
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■*V7V KEd I ,4 / n<vne of 

'1. Greet ^orce^oo)^' bo4ri . 



The resource person will write his/her na*me, address, telephone number on 
the board -and give a brief description of his/her responbil ities, fn the 
Postal Inspector's Office and functions of tjffe..office. 



Talk with students* about advertising ijri«genera} and why we need*it, 
we need it?- ^ % , - \ 



Or do * 



3. Hand out sam'pla mail order advertisements and review with students whether: , 
the^ads are effective and whether they save money by ordering by mail oy 
buying in the store. The math problems, are listed with eacti ad and should 
be done v/ith the resource person. The resource' person shouldlttll students 
to the board, to do each individual problem. Other students will work at 
their des.ks. " ' ; 

4. The resource person will have with him/her samples of items that iie/she has 
, actually sent away for from the advertisements in newspapers, magazine ads, 

and comit books. *Th£ resource pofson also wi*Jl have the advertisement that 
the item was ordered from so that class may examine the ad and compare it 
. with the item ordered. Students will see that some of the items are worth 
*the money and effort involved" fn mail ordering whereas some *are not. Also, 
they will see that" opinions as to the worth of mail ordering may vary. , 

5. After the sample items have been shown a.nd discussed with the class, tftte ' 
resource person will then tell the class what to do if they think they have 
been ripped .off by ordering through the mail". The complete process will 4)e 
gone over with the class. • ~ v * 

* 

6.. Wfiei) the process of complaints about ordering through the mail is completed, 
the resource person will give the teacher some pamphlets about hi s/fter office 
to be. distributed to the class after the visit. ' < 



f 
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FOLLOW UP 

9 , 

• -IN. THE CLASSROOM 



ERIC 



1. the teaser can conduct a writing lesson which involves students 
individually or as* a class sending for something in. /the mail. The V 
teacher should select an ad to use on an overhead projector. Have 
the class examine the ad and identify specific i nf ormat iorr requested 
such as^: 

(a) name o'f sender * ^ < 

(b) address 

(c) amount of money enclosed 

^Students should identify the information suppl ied in the a d, suc h as : 

(a) name'of supplier " * * 

(b) address where request is to be sent 
• • (c) expected delivery date 

2. The .teacher should ask the class* to generate a list of procedures to 
% be followed when ordering by mail. 'These include: * 

(a) supplying information requested in ad name, address, 
amount enclosed, color, size, etc. 

(b) preparing the envelope name, address' of sender, return 
address, sufficient postage, enclosures 

(c) making a written record* of -thel transaction writing down 

♦ "" 'the name and address of the coijpany, item requested, amount 
enclosed, date letter was mailed, expected date of delivery. 

Students should know it is important to follow the correct procedures 
when orctering by mail. Sometimes the item does not arrive. In that case., 
students should write a letter of complaint. Theteacher nfty wish \o 
conduct a second writing;Jesson on complaint letters. A sample compl'aint 
latter appears on the following page. 



- IN THE COMMUNITY 

* " a 

1. A brochure* could *be designed and written by the students about the 
Postal Inspector's Office to distribute to students in other classes, 
take *home to parents, or distribute at adult meetings.. , 

2. Send copies of student-mad'e materials to the postal inspector, who 
'visited the classroom. {Als : o send copies. to the Urban Consumer 

Ecfucation Project Office. We may be able to duplicate the materials 
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Sample Letter 

Always fceep a copyjDf what^ou write. 8end copies of receipts or contracts 
only If you believe that they are necessary In explaining your problem. Never 
send the originals!! A good format for a complaint letter ifl: 



Your Name 
Address 

Bt. Louis, MO. 63100 

Your Pbone Number 

' Date 
Name of Company 
Customer Relations 
Address 

Anywhere, 00000 M 

Dear Sir or Madam, _ 

I am writing about (name the product or prot^eth that you are complain- 
ing about). I purchased this product on (date) from (name merchant). 



My complaint is (tell your story). 

I believe that (state your solution to your complaint). 

I look forward to your reply. 



Sincerely, 
(Your l^tme) 



The sample letter is taken from' The Consumer Complaint Guide a publication 
of MoPIRG, P.O. Bo^( 8276, St. LouiS, Missouri 63156. The letter is used 
with permission. 
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URBAN LEAGUE 



3701 Grandel Square 

*St. Louis, Missouri 63108- 



T 



Thisinter-racial , not-for-profit community service organization uses its 
tool s and .methods of social work, economics, law, business management and 
other disciplines to secure eqtjal opportunities in all sectors of our society 
for Black Americans and other minorities. Its mission is one based on elimi- 
nating racial discrimination and segregation in. the United , States , increasing 
th£ economic and political ^empowerment of blacks and other minorities, and in 
short, helping to share equally in the responsibilities and rewards "of full 
citizejj^bdp. 7 %m 

t 

The Urban League* thrpugh its affiliates annually provides direct services 
to more than one million individuals in such vital areas as jobt placement, job 
traihinff, housing assistance, educational help, health care, etc. In addition, 
the League provides such .community units as-, the Family Planning Program, 
Educational afid School program, Clerical Training School and Pre^Employment 
Counseling and Training Program. ^ " 
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CONSUMER OBJECTIVES 



\ m Students will learn how to distingui^between assertive, noh-assertive and 
%ggr^ssive" behavior when dealing with a consumer complaint. 

2. Students will be introduced to the slcill s needed in positive communication^ 
in consumer situations. ^ • .< 



BASIC: AND COMPETENCY 
SKILLS OBJECTIVES 



CAT -:Re|9»g Vocabulary an^<£pmprehension 
CAT'-'- Language Mechanics. a# Expression 
BESJ. t Reading/Language ObjWves 1-4, 15, T6, 17, 19 
BEST - 6overnment/EconomicsP>jectives 3,- 5? 11, 12 




Young Consumers , 1st edition, lesson 20* ' 
Young Consumers ,: 2nd edition, lesson 25' 



* 0 



PRESENTATION NEEDS 



By the Jeacber : 

chalk ^and chalkboard 

name tags 

t&xt 

•By the Resource Person: 

role-play situations 
pamphlets N u 



WORDS TO KNOW 



1. assertive* - to be positive; to put fcurward positively 

2. aggressive *- offensive, mean p > * 

3. non-assertive - to be passive 

JL positive communi cation - yes, open 'to discussion 

5» ne g ative communication' - no, closed to discussion 



BULLETIN ^ 
BOARD • / 

• IDEAS ' 

See Supplemeht for suggested picture and directions. 



PRE-VISJT 



1. Have students -act out the role-plays in the text and answer the questions /<\ 
tirat follow each skit. This will be excellent practice for the skits that'- *\ 
the'* resource preson will .bring for' the lesson. - 

• J ■ ♦ 

Z. Have a' vocabulary lesson with "WORDS TO KNOW". See front of this book for 
ideas. 



, 3. Conduct a discussion with students about verbal communication and body 
language. Ask student?, to give examples of ways they express themselves 
* verbally and physically. These can include enger, surprise, friendship, 
'etc. * , 



\ 
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THE VISIT 




0 ; The resource person 'tfi1..1 write his/her name, address rtelephcrne number, on, 
the bSarcfand give*a -brief description of his/her responsibility at the 
llrban *League and- the functions' of. the officer/ 

2.' WiHte the five, vocabulary words oVthe board, and review them to be sure 
students understand the concepts-! Ask. students to give examples of words 
that describe each condept. , ■" ~ ' . 

3- Conduct a series* o°f four rolsplay situations that will demonstrate • 
communication techniques. > These*will -involve: / 

1. resource person and teacher 

2. teacher and. student * 
• 3'. resource person and student • < " " V 

4. student and student ' • \ 

. r * 

Directions fqr rol^eplay: The situations q'fwslving rolepla 
- J ^eneour^e-^Hjdents-to^ta^k--aboat--t ha topic at hand. The re 
.„ should ask the teacher to choos6"students. for the parts avatl 
take the student asitie. to explain'ttie role he/she' is to' play! 
class discussion regarding the "feelings" of tbose involved in t 
situations. 



FOLLOW UP 

•IN THE CLASSROOM 



1. Encourage students to &pply skills learned during the presentation .to' their 
own consumer situations. " ' l.y , -> '•, . f 



\ 
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PETTEft'BUSINESS BUREAU 
i an\i 



BBB of Eastern Missouri ana Southern Illinois 
915 Olive Street 

St. Louis, MissourV 631 01 • 



f The Better Business Bureau is a not-for-profit organization supported by 
membership dues j3f local businesses*. The BBB exist across the country for the 
purpose of correcting abuses in advertising, helping consumers resolve complaints 
and providing information tb consumers on local business reputations. 
Approximately 2500 companies in.tbe St. Louis area are dues-piying members'. 
These businesses are pledged to respond quickly to* cpmplaints filed against them. 

* 4 O 

The local BBB can provide consumers with background information .on local 
firms and organizations. Information available to consumers include: how long 
the company has been in business, its record for reliability, and how it handles 
complaints. This information helps' the consumer check on a fijrm or offer before 
purchasing goods or contracting services. , " 

•The BBB does' not handle cpmplaints about the price of goods or services. • 
This is viewed as a matter; strictly between the. seller and the buyer. Only in 
instances of fraud or deception v/ill the BBB consider, entering the picture. 
Additionally, the BBB does^not 'judge individual products or brands. On the % 
other hand, the "BBB does offer information of a general nature (for instance; 
the comparative advantages and disadvantages of central versus room aiY 
conditioners) without specifying brand names. This information about general 
types of products is offered as part of the BBB's consumer. education, activities. 
The BBB doeif not handle complaints against professionals such as doctors or 
Taftyers^nor gre they able to help you witlp welfare or employment problems. 
^Finally, the BBB cannot* provide the consumer with 1 egal. advice/ N 

One of the significant new programs, introduced by the Council of the BBB 
is. the use of arbitration its a way of settling consumer disputes. Arbitration" 
is a way by which two parties authorize an. impartial per-son to resolve their 
dispute after all other methods haVe failed. , * 

• The BBB also 'checks the advertising- media for false or misleading 
advertising. Where such advertising. i\ uncovered, the BBB exerts pressure to 
have the practice curbed. . % . 

The Better Business Bureau publishes several* informational pamphlets on a 
variety of' topics of interest to consumers. -Below is a sample listing of 
pamphlets available from the St. Louis BBB Office. To receive 3 free pamphlet, 
.call or write the St? lou is. Better Business Bureau,, 915 Olive Street, St. Louis, 
Missouri 63101; Telephone:. -231-04,70^ /Please spepify pamphlet title and number 
when ordering. - / / ^ . 



BETTER BUSINESS BUREAU SAMPLE LISTING 

« L 

Tips.'oi* SaW, Contrasts . ^ , - #311-02208 

This pamphlet-'emphasifes that a contract is a legal . document that must *be" 
read and understood before signing. . 
'»'%•*.••* 
Tips On Pest Control - * ^ #24-161 

A description of' each of the worst pest offenders indoors, how to. select 
and use pesticides wisely and f how to get professional assistance to 
control them is included in this brochure. 

Auto Repairs * . . m (no number) 

GoocT repair work require well trained, reputable mechanics and informed 
consumers. . This pamphlet contains guidelines both for. the consumer and 
the automobile repairman. * * 

Tips on Tires. . " * ^ #02-236 

Tips on how to check you?|*tires for. wear and how to choose replacemerlt 
( ' tires are^incTuded in thfs^ pamphlet . 

- Tips On Carpet atnd'Rugs m ' ' m #311-02230 

Shopping for carpeting requires preparation. Tips on the how-to are given 
in this pamphlet* - , - 

Tips on Buying Furniture m #24-153 

The purpose of this booklet is to provide the consumer with'basic . 
information ancfguidelines ^to obtain the most value in-buying furniture. 

Tips on Saving Energy • 1 * t #311-0221J 

* This booklet he! ps. the, consumer save money and ^energy through conservation 
• in the home. ' * • * - * ' * ' * 

■ ' . ' - : ' 
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MISSOURI PUBLIC INTEREST RESEARCH GROUP 



Mailing Address: 
P..O. Box 8276 

St. Louis, Missouri 63156 • 

Office Address: 
8 North Euclid . 

St. Louis, Missouri 63108 • ' 

* * * 

The Missouri Public Interest Research Group (MoPIRG) is funded primarily, 
through student fees collected at Washington University and St. Louis University 
Since i^cs inception- in" 1971 , the organization has been involved in lobbying and 
public information activities "to benefit, the consumer. The bulk of MoPIRG s 
activities are focused in the following areas: 

. consumer task force 

. democracy task force - developing of legislature 

economic justice task force - studies and research of inflation of goods 
- in the marketplace. 

' . housing task force , . 

mSdia task force - development of newsletters and pamphlets to inform 
people of upcoming considerations before issues are voted on 

. public interest organizing - expanding ranks 

•MoPIRG has available the following publications which focus specifically 
on consumer issues in Missouri. ♦ 

j : • 




$1 .00 



Walk-in 
Office 
Price 



A HANDBOOK ON WOMEN AND THE -LAW IN MISSOURI $1,25 
Comprehensive study of state a'nd federal laws that 
, affect women. Includes list : of referral agencies 
in St. Louis, Kansas City, Columbia and Jefferson 
City. 64- pages 3/77 (revised^. 

THE TENANTS RIGHTS HANDBOOK * '1 $1.00 

Comprehensive gilide to MISSOURI land-lord tenant law. 
64 pages. 4/76 

TENANTS COMPLAINT GUIDE TO MISSOURI REAL ESTATf COMMISSION 
"Tells how-tenants can effectively pursue complaints 
against realtors under Missouri Realtor Licensing Law. 
1/80 

THE CONSUMER COMPLAINT GUIDE 

Comprehensive handbook for resolving consumer complaints. 
•Offers practical advice, summarizes law, and lists , 
organizations offering assistance to consumers'. 
40 pages 7/76 

• 

GIVING CREDIT WHERE CREDIT IS DUE - .40 

A-citizen's guide to the Equal Credit Opportunity Act. 
8 pages 11/77 ■ • 

OPENING YOUR FILE ~ .40 

A citizens. guide-to the FAIR CREDIT REPORTING ACT and 
the FEDERAL PRIVACY ACT. 3 pages 3/76. 
\ 

HOW TO SUE IN SMALL CLAIMS COURT .10 
A citizens guide to using the small claims court 
2 pages 3/77 ► • 

ST. LOUIS EMPLOYMENT AGENCIES AND UNLAWFUL EMPLOYMENT^ $1-50 
PRACTICES 

An original survey of area employment agencies. ^ 
Diseue-sfton of equal employment opportunity law as 'it 
applies to employment agencies. 35 pages 8/77 

PRESCRIPTION DRUG PRICING: THE POLITICS OF PILLS AND ' $1.50 

PROFIT • m 

A study of prescription drug pricing practices from 
drug companies >to s pharmacies-includes survey results 
from St. Louis, Kansas^City and Columbia. 69 pages 
5/7& ' . • 



PUBLIC INTEREST REPORT CARD 

* Rates T978 Missouri General Assembly on over 30 
selected issues. 30 pages 7^78 



.Price by Mail 
(4th class 
postage- is now 

$1.90 



$1.50 



$1 .65 



$1.65 



.75 



.75 



.30 



$2.15 



$2.15 



$2.15 



MoPIRGtalso has research "reports on misleading advertising and Worker's Compensation 
in Missouri. Please inquire. • 

< 

SEND CASH OR CHECK TO: MoPIRG, Box 8276; St. Louis, Missouri 63] [56. MoPIRG is 
Vacated at 8 North -Eucl id. Please call for pick-up orders: (314) 361-5200. 
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ST. LOUIS PUBLIC SCHOOLS'. 
(AUDIOVISUAL SERVICES) * 



1517 South Theresa • 

St. Louis, Missouri 63104 - * „ ., 

St. Louis Public Schools' Audio-Visual Services include in their catalog 
the following silent film-strip's' which suppl ement/the Young Consumers Text: • 



TITLE , 

i 

Big Salds 
Buy Now> Pay Later 
Come On * 
False Package 
Street Vendor 
What Did You Pay? 



" CATALOG- NO. 
' FS 572-101 '• 

FS 672-102 

FS 672-103, , 

FS 672-104' 
• FS 672-105 , 

FS 672*106 "> 



Tq order, 'use the Audio-Visual ordering forms or cal 1 Audio-Visual Services^ 
at 865-4550. ' . ' . . 



$0$ CONSUMER E^UCAWON ON WHEELS 
/" • 

St. Loufjs Community Col-lege at Florissant Valley* 
Community Services/Home EcorfOmics \ 
3400 Pershall Road . ' 
St. Lou-iss Missouri 631S5- 



The $0$ Mobile Unit serves as a traveling classroom and consumer resource 
information center. It is completely -self-contained and is equipped with, audio- 
visual materials, consumer publ ications .and~handouts, and kitchenette facilities' 
for foo'd buying demonstrations. Groups of 10- W persons can be accommodated 
on the" mobije" unit. When larger groups are served, the-mobfle unit is utiTized 
in conjunction with a community meeting place. \* 

' % ■ . * ' * 

•Free workshop-type programs have been developed for SOS educational 
presentations. New programs are continually being developed and special 
requests for specific consumer topics are welcomed. The wide and varied range' 
.6f subjects/is geared toward developing effective consumer decision-making, for • 
purchasing- goods and services and for, managing family income. ^ 

The program was developed for^ the "purpose of assisting groups and individuals 
•toward attainment of consumer competencies for^upgrading personal and family 
living, career endeavors, homeland community environments, and quality 6f life« • 
The program's main focus is adult education- and is available to serve parent 
and/or teacher groups. The program staff can help teachers by providing or 
locating sources of information to use in the classroom. 

°Far a list of current programs or, requests for specific assistance, 
call' 595-4391. • ; 
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"V ? * ; . ' SOUTHWESTERN BELL \ 

"100. North Tucker Boulevard , - . ** .... 

St. Louis, Missouri 63101 .«»►.- 

*** * * « 

c 

The Sell System's Tel ez'oni a Program is available throughUhe educational 
. representative from Missouri Southwestern Bell. Telezon'ia. is an elementary- 
grade program on telephone communications consisting of audio-visual 
. presentations, wall charts} and spirit duplication mast.ers from which student 
activity sheets are made. The materials are made, to be used with the . 
Teletrainer--two activated telephones with a loudspeaker control unit— which 

is supplied on loa/i witff the materials. 

. ♦ i v 

~ While Telezonia concerrtrates on. the, tel ephone, it reinforce* concepts 
taught in many traditional curricular areas,. To'find out" more about the 
'.Telezonia Vograi. contact: Bea Stevens, Si/pervisor-£ducational Relations 
.. Southwestern Bell 7 l60 N. Tucker Boulevard, 'Room T141 , St. Louis, Missouri . 
63101 , (314) 247-2864. . , ; ■ ^ 
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The' purpos'e of th.is supplement's to provide" classroom materials . 
whichx e J-QfP-!: ce thej>bject1yes of the lessons included in the guide, 
Classrooms- &, Community:* Using Community Resources in the Consu mer Education 
Curriculum- , The supplement contains materials for each lesson which can 
"be -reproduced to use in the classroom as worksheets, discussion aids, 
bulletin boards, and overhead transparencies., Material can also be' used 
for homework. 

/ To make duplication easier, we have "hot bound these-^naterial s with the 

I to 

lessens. It is suggested that you keep them in a notebook, . ' 

These- materials were developed by teachers as a way to maximize the 
■impact of resource persons' visits to the classroom. If you develop 
additional materials that you would like to share, send' them to the Urban 
Consumer Education Project Office, 4130 Lexington, St. .Louis, MO 63115,- and 
we will circulate. them to all who have received the supplement. Also, from 
time to time, we will send you items of interest about consumer education 
which you may wish to Keep in your notebook. N 

A special note of thanks to Leon Smith,- teacher , Walnut Park Branch, 
who supplied much of the artwork in this Supplement. ^ 

Calla Sirtprodin, Coordinator, Urban Consumer £ducation Project 
Verona Bowers, Assistant Coordinator, Urban Consumer Education Project 
and Attorney General's Liaison to the St. Louis Public Schools , 

Patricia Burnett," Teacher, Sherman School 

Linda Riekes, Divisional Assistant, Law and Education Project 



January, 1981 
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. .. - / ADVERTISING- 



~:~ "7^ pubutc ^piNrON-pocir- - - 

e 



__"Pj0?_A CHECK PN THE* "CORRECT BOX 


YES * 


NO 


USUACLY 


1. ADVERTISING CAN HELP-PEOPLE MAKE 

. wise .choices. 




\ t 

.. 


— 7 • v 


2. WHEN STUDENTS SEE A TOY ADVERTISED ON 
TV-. THEY USUALLY WANT IT. ' ' 


. 


' • k" 

3- ADVERTISING. MAKES PEOPLE BUY THINGS 
THEY DON'T WANT OR NEED'. 




4 . ' FOOD COMMERCIALS ON TV ENCOURAGE 

STUDENTS TO ASK FOR FO'ODS WHICH ARE 
NOT GOOD FOR THEM, 




s. Advertising. helps lower prices. 








. b- ADVERTISING IS BASED ON FACTS 
ABOUT A PRODUCT. 






' 7. ADS USING CHILDREN IN THEM MAKES 
THE PRODUCT ADVERTISED MORE IN- 
TERESTING TO STUDENTS. . ' - 




• 


8. IF "A WELL-KNOWN PERSON." IS ADVERTISING 
: ; A PRODUCT-. IT IS PROBABLY A GOOD 
.PRODUCT- 




• *■ • / 

0 


THERE IS TOO MUCH ADVERTISING ON 
.TV WHICH IS AIMED AT CHILDREN- 


't 




10. EVEN IF A TOY IS ADVERTISED A 
LOT-, THE BUYER SHOULD MAKE 
SURE IT'S A SAFE T^Y. 





r 



ft 
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TVlfoMMERCIAL EVALUATION PORft- 



DATE: 



TIME SEEN ON TV 



WHAT IS THE. PRODUCT BEING ADVERTISED? 



) 



TO WHAT AUDIENCE IS THE COMMERCIAL AIMED? 



DO YOU THINK THE COMMERCIAL WOULD PERSUADE YOU OR YOUR PARENTS TO BUY THE PRODUCT? 



UHY*- 



lilHY NOT? 



CHECK THE tYPE OF APPEAL THE COMMERCIAL USED: 

BANDWAGON 

— . TESTIMONIAL , 



SEX • 

BARGAIN - 

HEALTH 

IF OTHER WAS CHECKED i EXPLAIN WHAT APPEAL YOU THOUGHT WAS USED 



-CATCHY SLOGAN 
-EGO- 

-INTELLIGENCE 
-SUPERLATIVE 
-OTHER 



OPTIONAL : COULD' YOU IMPROVE THE AUDIENCE APPEAL OF THE AD? IF YOU^THINK YOU COULD. 

/ _•_ _L _^ . , " 



TELL HOW: 



air \ riiTTii nia^a 



AOS 



210 



ADVERTISING 



.PRIVATE AND GOVERNMENTAL .[AGENCIES THAT REGULATE ADVERTISING 



Advertising Division -of the Council of Better Business Bureaus 
845 Third Avenue • ' 
NeW York, New York 10022 



Consumer Assistance Office 
Federal Communi cations Commission - 
Washington, D.C. 20554 



DirectfMail/Marketing Association 
Consumer Relations Department 
6 East 43rd Street 
New York, New York 10017 



Consumer Advocate 
\}JS. Postal Service 
Washington, D.C. 20260 



* 
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READING A TIMETABLE 



Below isa very pimple timetable that lists the times buses leave 
, St. .Louis 'and arrive inPaciucah, Ky. Look at * the timetable to find the 
' answers to the questions below. Frequency df departure means how 
of teij' during, the! week the buses run. The a after time stands for 
a.m., the £ stands for # p.m.\ and the n stancfs for noon. Daily 
^means^ every day of the* week 



Read- Across 



ST, LOUIS TO PADUCAH 



Lv St. Louis 



Arr Paducah 



Frequency of Departure 

JS 



S.li 
6:30 
8:00 
8:30 
9:00 
9:30 
10:30 
11:00 
11:30 
12:30 
1:00 
1:30 
2:00 
2:30 
3:30 
4:00 



a 
a 
a 
a 
a 
a 
a 
a 
a 

P 
P 
P 
P 
P 
P 
P 



9:30 a 
10:35 a 
12:00 n 
11:35 a 
1:00 p 
12:45 p 
1:30 p 
3:00 ,p 



2 :30 
3:30 



10 
45 
0 



5 : 
4: 
o : 
5: 
6: 
7: 59 p 



30, p 



Mo 



Mo 



Daily 
thru Fri 
Daily 
thru Fri 
Daily 
Daily 
Daily 
Daily* 
Daily * 
thru Sa 
Daily 
Daily 
Daily 
Daily 
Su thru Fri 
Daily 



Mo 



* 1. How many buses leave from St. Louis for Paducah? 
before noon every Tuesday? 

2. The second bus listed leaves St. Louis at what 
time? - 

3. What, time does it get to Paducah? 

4. * How many days of the week does it run? 

5. One 1?us leaves St. Louis at 8:0Q a.m. *How long^ 
does it take to reach Paducah? 

6. Another bus leaves at 8:30 a.m.* How long does, 
it take to reach Paducah? % , . 

7. Do both of these buses take the same ^length of 
time to jreach Paducah? * * § . % 

8. How do you think this fould happen? * 

9. One bus leaves St. Louis at 3:30-p.m.* Carf you 
get that bus on Saturtiay?^-^ * 

10. If you must get to Paducah in a. hurry ,* which 

bus or b.uses would take the least amount of r 
time to" make the tri£? , ' 
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Answer Key - Bi-State Development^ Agency 
Reading A Timetable ^ • 



4 > * 



i. 9 ~ • 

. 2 6 1 30 a ' * . . 

3* 10O5 a 

4. 5 - Mo thru Fri t 

5 # ^ hours 



6. 3 houss £nd 5 minutes . 
?. no ' • 

8. The 8t00 a bus makes "stops 
on the way-. - 

9. no • 
10. 8:30 . 'a 

- 10*30 a 
11:30 a ^ ' 

" 3*30 p . , . 



All * uses .above take 3 hours 
to make the trip". 



BI-STAT£' l fiEVBteENT A 



BUYING STOLEN GOODS SKI LLBU I LDER- ' 

1 . Many words have more than one meaning. Look at the words below. Write a sentence 
using the word in a different way thaty t was used in the information article. 



1) outlet, 
w 

2) traffic. 



3) practice. 



4) /ence 



5) receive r_ 



"2. Fill Jo each blank" with the word that fits the definition below. Some of the letters have 
already been filled in. 

\) i j J X 

• 2)_1 

3) _L 




<4). 
5) 



h 



♦ r 



6) 



* t 

■ s>- — 



1. one who steals 



2. ' /using high standards of condu 

; * 4 '. ' 

3. / a market * 

s ' . ' . " 

4.. a pe.rsbn who daes something Without being an. expert 




5. reiftyor lawful* 

6. a rival" 



0 
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CRUSADE AGAINST CRIME 



-. ) ■ 

BUYING STOLEN GOODS SKILLBUILOER ~ Page 3 



3. Read the following sentences. Mark T if it is true and F if it is faHe. Rewrite all the f 7 
sentences so they are true. You may use the information article. ' 

. Most thieved steal things they can sell for cash. 

N 

• ■ A receiver-is a person who steals things. 

. Receiving stolen property does ntot cause business to lose very much. 
A fence is a person who is involved in the buying and, selling of stolen property. 



1 Marking item's with some identification helps police return stolen property. 



4. Find the words beldw in a dictionary. Write down the two guide words from the page. 



Guide Words 



1) merchandise 

2) practice 

3) traffic 
M) amateur 

5) consumer 



5. Read the last paragraph of the information article. Put an x in front of the sentence 
befow which describes the paragraph best. MT 

- Buying and selling stolen goods fra big business. 



Many legitimate buisness^men are involved in receiving stqJerLgopdi. ^ ~VJ 

Stplea iterns are more easily recovered^ByTfie owners if they have identifica- 
tion marks. , • - • * * 
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CRUSADE AGAINST CRIME 



BUYING STOLEN GOODS - ANSWER KEY 

V 



teacher judgment 

thief 

ethical 

outl et , * ' 

amateur * 

legitimate 

competitor 

T\ 

F - a receiver buys and sells stolen property 
F - receiving st'ol en ? property is estimated to cost 
* business $3,5 million 

T 

T / 
""teacher- judgment 

varies accordingvto dictionary used 
-stelen* items are more easily recovered by the owners if 
they _have_ identification marks 
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SKIT 



2 



BUYING STOLEN GOODS (6 characters) . 



FOR EIGHT BUCKS - HOW CAN YOU GO WRONG? 



Characters: Narrator (boy. or girl) 

Betty#Milgrom (mother) 
* Art Milgrom (father) 
Charlie (son, 12 years old) 
Dory (daughter, 5 years old)* 
Office* Carey (boy or girl) 

Suggestions 

for Costumes: Mr. Milgrom: glasses, casual 
clothes 

„Mrs. Milgrom: skirt or dress 
^ Officer: hat and badge 

Dory and Charlie: casual clothes 



Props: 



Optional 
Props: 



Newspaper 

Small transistor-radio 

• 4 

3 orM chairs • 

4 or 5 books 

Plant and glass of water 

Paper and crayons or 

• marking pons 

Two brown paper bags 
filled to appear to con- 
tain groceries 



NARRATOR: t Scene I takes place before dinner in the Milgrom's family room, which ad- 
joins their kitchen, separated only by a table and chairs. Mr. Milgrom is sit- 
ting in an easy chair reading the evening paper. Mrs. Milgrom is watering a 
plant at the table. Dory is sitting on the floor near her father, drawing. 
Charlie entfers. 

MR. Ml LGfeOM: (looks up over his paper) Hi, Charlie. t , 

» * * • *> 

CHARLIE: (walks in carrying two bags of groceries) Hi, Pad. 

MR. MILGROM: Just been to the store for your mother? 

r 

CHARLIE: Yeah, these groteries weigh a ton. 



/ Mrs. Milgrom gets up and takes a bag from him and together they walk over to 
the table. 

MR. MILGROM&gqod exercise! (slight paujse) Tftat reminds me - you know that radio 

- ^cf've been talking about wanting - a small one you can use to go running 



CHARLIE*. Yeah-what about it? 

MR. Ml LGROM: Well, I got one for you. (starts to reach into his pocket) r~ 
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BUYiNG STOJ-^f^GOODS SKIT - Page 2 - 



CHARLIE: (excited) Really Dad! Let's see it! 

Mr. Milgrom pulls out a small transistor radio and hands it to Charlie. 

MRS. MILGROM: There goes this month's budget! Art. . . those radios cost at least $20: 
Do ypu really think you should have? . 

MR. MILGROM: Relax, Betty. I bought it from this guy I know. It only cost me $8, 

MRS. Ml LGROM: $8 - - that is a good price*. Lately, you've been getting a lot of stuff really 
ch^ap. (suspiciously) Who is this guy anyway? Are you sure that- 

♦o ' 
MR. MILGROM: (cutting her oft? Sure, sure honey. Don't worry. Besides. . . foreight bucks- 
. how can you go wrong? Right, Charlie? - 

GIRLIE: Right ,*Dad - it's great. Thanks a lot. (exits pfayingradio) \ 

NARRATOR: Scene II takes place around 3:30 in the afternoonjn the Milgrom's family 
room. The scene opens asICharlie enters playing his radio. Suddenly he 
notices the room is topsy turvy, chairs are knqcked over, books ar^thrown 
. about. He quickly turns off his radio and, as he does so, he overh^prs his 
mother in the. next room speaking to his father on the telephone. 

0 - ' 



MRS. MILGROM: (very upset) . . they must have gotten in the back way because the glass 
1 panel on the dboj>i^smashed. They probably just reached in and opened 
the door. The^olice? Yes I called them.' What? Ldon't know what's 
missing yet! /Everything's turned upside down. Just come home, (pause) 
Okay, but h^rry. (hangs up) t 

CHARLIE: (calls out) Mom, what happened? 

* * 

MRS.vMILGRDM: (enters)Oh t Charlie . . . someone broke in while we'were shopping. 

• * * 0 

DORY: (runs in from offstage) They took our bikes from the garage- Charlie's and mine! 

CHARLIE: Oh. no! • 



DORY: (pointing) And look, the stereo and TV are gone, too. 

• p 

MrS. MILGROM: My God! I'd better check the silver, (doorbell rings) Charlie, see who it is. 

- • I 
CHARLIE: (goes offstage and calls) Mom, it's an officer. 



^ 
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BUYING STOLEN GOODS SKIT - Page 3 

.-MRS. f MI LGROM: Let htm in, Charlie. / * 

Charlie s and Officer Carey walk, in together, Offjjgr Carey is carrying' a 
• "small notebook he or she takes notes in during the rest of the scene. < * 

OFFICER CAREY: Good afternoon, ma'am. I'm Officer Carey. How much did they take? 

MRS. Ml LGROM: Uh. . . the TV and stereo and'some bikes. We haven't really bad a chance 
to lopk yet. #>• 

OFFICER CAREY: When do you think' this happened? 

MRS. Ml LGROM: W hen we^y^rejout^. . uh. . . between 12 and 3. Yes, because that's when I 
left to pick Dory up from kindergarten. 

,OFFICERCAREY: I see;. "Do you go out every Wednesday at the same time, ma'am? 

MRS. MI LGROM: (thinking for a moment) Yes, I guess I do. I pick up Dory and then we go 
over to the Mall with a friend of mine and her daughter. We shop and theo 
we* sometimes stop for ice cream or coffee. 

OFFICER CAREY: Yeah . . . they probably knew your schedule. 

MRS. MILGROM: They? Who do you mean? Do you know who did this? 

- i 
* OFFICER CAREY: Not exactly. But it's probably the same ring of kids who've been break- * 
9 • ing into other homes in this neighborhood lately. It looks like their work. 

MRS, Ml LGROM: Kids...what do kids do with all this stuff? 

OFFICER CAREY: They sell it to a fence.Jt's usually an older guy who gets them to do it 
and then sells the stuff really cheap. A little here, a little ther^e. Do you 
have any/ serial numbers- 

CHARLIE: (suddenly interrupting the officer without thinking) I wonder if that's 
who's been selling Dad all that - (stops short Because he sees his mother 
— —make^a motion f or him to be^ quiet) - 



. OFFICER CAREY: (turning to Charlie) What's,that ..,what*did you say? 
CHARLIE: Oh nothing - I~was just ^irwasn't anything. - r ~ 
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^LITER. PRICING 
price $ .35 per liter 
price $1.32 per gallon 
3.785 liters = 1 gallon 




*. Divide the price „f „ 
g«*«5lf« J C by °? he ° ne ■ 

—olin? cos" ^_ qaart °^ 
s^e'es'lhe^T* aln,ost ^ 
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'.MEASURING qiJIZ - 



5 points for. each correct answer 



1 
a 
b 

c 
d 
e 



Which is greater? 

a liter or a quart? 

a gram or^ aji ounce*? 

a meteri or a yard? 

a 'cejitimetter or an inch? 

a kilometer 'or a mile? 



Write tne equivalent of these metric prefixes, 
kilo means 



deka means 
deci, means 
centi means 
jffillli means 



Write the English and metric units used to measure these : 

English 



a)* 


the 


weight 


of a 


candy bar 


b). 


the 


weight 


of an elephant 


c) 


the 


length 


of & 


room 


d) 


the 


height 


of a 


person 


e) 


the 


volume^ 


of a 


can of soda pop 



Metric 



rkth 
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ANSWER KEYS - DIVISION OF WEIGHTS AND MEASURES 
GASOLINE PUMP - 

!• $1.40' ' ^*'r.33 

2. $.5.28 * 5- yes 

3» four 6. a quart 

* ■ * 

MEASURING vJUIZ - * 

1. a) quart * 2. a) one thousand 

b) gram ' b) ten 

c) meter. * c) one tenth 

d) inch d) one hundredth 

[ 

e) mile e) one, thousandtK 

a 

' * \3. v English - Metric 

a) ounces ^ errams 

b) ton metric ton 

c) yards meters 

d) .feet * centimeters 
■ e) fluid ounces. milliliters 



0 . . " .. DIVISION OF WEIGHTS AND MEASURES 
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CALL 



-aoes 



K M 0 X 




FOR 




iOPEtf BETWEEN* 11: 00 A.M. and 1:00 P.M. MONDAY through FRIDAY 



yzi "19 is 




at 
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Suggestions for Use of ENERGY ^RESOURCE SYMBOLS 

Can be used with Laclede Gas Co. and/or Union Electric 

1. Make a transparency, project and trace onto bulletin board or 
onto colored paper to cut out and mount on bulletin boatd. . 

2. For a class^ program,, each student could make his/her own * Jf 
individual symbol to display while explaining its impor- **** 
tance • 

3. Make ditto copies to distribute for class discussion. 

« 

Concepts to emphasize. 

Energy means able to do work. How do these things work for us? 

tflND - pumping Water on a farm and propelling a ship. Some ocean 
freighters are experimenting with sails in addition to 
motors. Why? . 

WATER - dams are built where water can» collect. Why? Long ' ■ .* 

ago farmers took grain to a mill. Water was used there. 
How? ; 

. . «T\ ' 

PEOPLE - what kincls of things did people do before machines 
were Invented^to jio these jobs? 

SUN - provides heat arid li£ht? Plants need it to grow and produce. Does 

anyone know what solar heating is? 

• * 

TflEES - provides heat and .light by burning. Cools through shading. , 
What things were W£de of wood in the past that did 
work for us? v Is it better now that plastics or 'other - ^ 
• substances do these same jobs? • Why? 



OIL - name the many utfes we have for oil. What oil product Is 
consumed in the IKS* more than any other oil- product? 
.TeTl about the prpblems Iwe are having now about this 
product and what you thlWc we should do sbout them. 

GAS - some of our natural gas comes from oil wells,' and Che rest * 
is in pockets between the rocks wherefthere 'is no oil. 
What' is natural gas use 4 d for? Why are we asked to keep 
. our thermostats lower in the winter? 

COAL - where do We get it? What d9 we use it for? Its been 
used for thousands of years I ^ 

c ATOMS.- & new source we?ve not quite learned all ttf£ 'ways in , ^ 

Which we can use as energy* Does anyone know some 
' , (Ways -we are using it? (If no replies are received a 
-good example Is nuclear-powered submarines.) 

>. OIL, NATURAL GAS, TREES, COAL AND WATER ARE CALLED ON-RENEWABLE 
^"HESOURCES IfCAUSE WHEN THEY HAVE ' BEEN USED UP WE WILL HAVE NO MORE 

' ' • < . • ■./•' - . ■ 

0 , ' ' « / LACLEDE GAS/UNION 'ELECTRIC 

eric - m ;• . *3o 



SOURCES OF ENERGY 



Find and circle nine sources of energy.- Ttien circle *the non-renewable 
sources in red. N J 



) 

/ 



* 



.NRBLUCIXFMOTC . ATOMS 

DASRVOBWDLEFR ' COAL • 
t T M T -.L KR S I J"C (LA L v NATURAL GAS 

A'JC S'UH VTN AQ.PRZ OIL * ' 

■CFDNRWCDA'HLEK PEOPLE 

'XObhfajzt-re.es ) SUN 

OILYOTLBXCATZ . TREES 

BZENREYGLDMSP; WATER 
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- BEST COPY AVAILABLE 

SIMPLE ENGLISH C&NTRACT 



I RANCH COOt STREET ADDRESS. CI1Y AND SlAlt 



ACCOUNT NUMBER 



QUE 



LOAN OATE 



| BORROWER (NAME MO AOORESS)^ 



COMAKER 


4 IS 








CAST PAYMENT OATE , 



ANNUAL PERCENTAGE 
RATE 

FINANCE CHARGE 



% 



AMOUNT FINANCED {2} 



TOTAL Of PAYMENTS (1) +(2) 



SCHEOULE Of PAYMENTS 
PAYMENTS ONE AT fOUOWEO BY Af 



The words, I, my and me, used in this Agreement mean each person who signed as a Borrower. The words, you and 
your, mean the Lender. 



REPAYMENT 
OF LOAN 



I promise to pay you the total of payments stated above. 



\ will repay my loan by making the monthly payments set forth in the Schedule of Payments. Payments 
will be made every month beginning on the first payment date stated above until the loan is fully paid. If 
there is no such date in any month that follows, paymerjt will be made on the last day of that month. I 
will pay interest of 1 2% per year o n any balance remaining qn my loan after the last scheduled payment 
date. 

\ 

LATE CHARGES If any payment is more than 10 days past due, I agree to pay a late charge of 5% of the past due 
payment or-$5.00, whichever is iess. 

1 • ' 

DEFAULT I will be ip default. (1) if I fail to pay any payment or part of a payment on time, or (2) if I do not keep any 

promises I mads'in this Agreement. * 



PREPAYMENT 
IN FULL 
REBATE 



If I defaul 
without g 



, you have the right to declare the unpaid amount of my loan immediately due and payable 
iving me notice of the default or asking me to pay. If this occurs, I shall be allowed a refund 



credit of unearned finance charge figured as set forth in the "Prepayment In Full Rebate" section. 

I can prepay any part of my loan balance anytime. If 1 prepay in full, you shall allow a rebate of the 
unearned finance charge, figured by trie "Rule of 78's" method. However, if my loaawas originally 
repay able in more than 48 mqnths and 1 5 days, the rebate shall be figured by the actuarial method. No 
refund less than $1 00 will be made. 



SECURITY 
FOR THIS 
LOAN 



I give you a security interest in the property described below to assure payment of my loan. This 
security interest is subject to the provisions in. the sections which follow.. 



□ Vehicle t Yea Ma/ce_J 

together with all parts» equipment and accessories. 

□ Other (Specify) \ - 



Ident. No. 



INSURANCE - I will provide insurance' against loss of or damage to the property as you may 
^ reasonably require. 

' REPOSSESSION -llf I fail to pay my loan as promised or do,not perform any of the terms of this 
I Agreement, you shall have all the rights of a secured party under the Uniform Commercial'Code. 

These rights include, but are not limited tojhe right to repossess the property, sell the property 

and require me to pay a deficiency. • 



Signature 
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standard contract 



NOTE & CREDIT DISCLOSURE STATEMENT 
NOTE: FOR VALUE RECEIVED, the undersigned, jointly and severally, promise to pay to the order of the herein named Lender at its office the Total of 
Payments in consecutive monthly installments as below indicated. The Total of Payments includes the Amount Financed and the Finance Charge. For loans 
originally scheduled to be repaid over, a period of forty-eight (48) months and fifteen (151 days or less, the portion of the .Finance Charge applicable to any par- 
ticular monthly installment period, as originally scheduled or following a deferment, shall bear the same ratio to the total Finance Charge, excluding any adjust 



YOUR ACCOUNT IS PAYABLE IN THE OFFICE OF THE LENDER. SECURED PARTY INDICaIeD 6ELOW 



DATE FINANCE CHARGE BEGINS TO ACCRUE (LOANS SEfUREp BY REAL ESTATE ONLY) 



IOIIOWEIS (MAME AND ADDRESS) 







RESIDENCE ADDRESS 
(IF NOT SAME) 


DATE Of LOAN 

i 


f ItST INSTALMENT 
DUf DATE _ 


OTHEIS 

Same day 

OF EACH 
MONTH 


FINAL INSTALMENT 
DUE DATE 


* FltST 
(INSTALMENT 

s 


OTHEt Hg^J , 
INSTALMENTS fiffl 


TOTAL OF PAYMENTS 
PAYAILE in 

MONTHLY 
INSTALMENTS 



. i Cash advance 

2 NET BALANCE ON PRIOR ACCOUNT ^ 
. 3 LIFE INSURANCE PREMIUM ~* 
.4 AMOUNT- FINANCED 

.5 FINANCE CHARGE 

.6 "TOTAL OF PAYMENTS 

. % ANNUAL PERCENTAGE RATE 



PRIOR ACCOUNT 



. GR OSS BAL QN PRIOR ACCT 
. FINANCE CHARGE 

- SALES CONTRACT CHARGE 

. OTHER 

. DISABILITY INSURANCE 

. LIFE INSURANCE 

- HOUSEHOLD GOODS »NS „ 
. NET BAL ON PRIOR ACCT 



REFUNDS 




ment of Finance Charge for a first installment per- 
iod of more than one month, as the balance sched- 
uled to be outstanding (luring that monthly period 
bears to the sum of all the monthly balances sched- 
uled originally by the contract of loan. For loans 
originally scheduled to be repaid over a period in 
excess of forty-eight (48) months and fifteen (15) 
days, the portion of the charges applicable to any 
particular monthly installment period, as originally 
scheduled or following a deferment, should be the 
charges which will be incurred for that monthly in- 
stallment period of the Annual Percentage Rate dis- 
closed to the Borrower pursuant to fhe Connecticut 
Xruth-in-Lending/Act were charged, by the actuarial 
method, on the disclosed Amount Financed and all 
payments were made according to the schedule. 

REBATE FOR PREPAYMENT IN FULL: For 
prepayment in. full of the unpaid balance hereof 
prior to maturity, the portion of the Finance 
Charge applicable to the full installment periods 
scheduled to follow the due date nearest the date 
of prepayment, as scheduled originally in the loan 
contract or as rescheduled by reason of any de- 
ferment, shall be refunded or credited to the Bor- 
rower (Rule of 78). Where prepayment occurs on 
a date midpoint between the preceding and suc- 
ceeding monthly installment dire dates, it shall be 
deemed to have occurred on the preceding monthly 
due "date. In all "cases where prepayment occurs 
before the first monthly installment due date, it 
.shall be deemed to have occurred on the first 
'monthly installment due date. No refund of less 
than. $1.00 nor for partial payments need be made. 
Notwithstanding the above, if the original tejrm of 
this loan was more than forty-eight (48) months 
and fifteen (15) days, the Lender shall rebate to 
the Borrower the difference between tfoe original 
Finance Charge and finance charge^ re- 
compute^ by applying the Annual 
Percentage Rate to the actual unpaid 
balances of the Amount Financed for 





INTERFACE 
NO 







# The amount, if any by which the first scheduled installment payment exceeds the other scheduled, 
installment payments reflects the charge for«extending the first installment period beyond one month. 



DISBURSEMENT OF CASH ADVANCE 



a._ 
b_ 

c. _ 

d. _ 
e . 
f._ 



DEFERMENT CHARGES With the consent of the 
Borrower, the payment date of all wholly unpaid 
installments may be deferred one (1) or more full 
months but not more than three (3) full monthsand 
the maturity of the contract extended for a corres- 
ponding period, and the bender may charge a 
deferment charge therefor which shall be equal to 
the portion of the Finance Charge applicable to 
the first of the installments deferred, multiplied 
by the number of months in the defermenfperiod., 

DEFAULT ' CHARGE: If any scheduled install 5 
ment is in default for ten (1J) days or more, the 
Lender may charge a default charge of $ .05. per v 
$1.00, or fraction thereof, of such scheduled 
installments. Any portion of this Note remaining 
unpaid at maturity shall bear interest at the rate 
o , 3 . ■ of 12% per annum. 

DEFAULT: Any default in the observance of the terms of this promissory note shall, at the option of the holder, make the entire unpaid balance hereof at 
once due and payable, subject to the rebate provisions of this contract and applicable law. The undersigned severally waive" demand for payment, notice of 
non-payment, protest and notice of protest of this Note and consent to extensions of time of payment without notice The construction, validity and effect 
hereof shall be governed by the laws of Connecticut. ; ' 

CREDIT INSURANCE. Credit life insurance ik not required in connection with this loan and was not a factor in the approval of this extension of credit If 
Borrower chose to obtain credit insurance through Lender for the term of the,loan, as indicated on the separately signed and dated Insurance Option, the cost(s) 
thereof are shown in the appropriate space above and are included in the Amount Financed. * . 

REAL PROPERTY INSURANCE. If this transaction is real estate secured, Borrower is required to provide fire and hazard insurance coverage, tu be approved. 
t,r LA-ljj | os ^ ,f any# payable to the Lender. This coverage is required in connection with*this loan but is not available from Lender. % 



^ET CHECK TO BORROWER 
(Line 1 less the sum of lines a through f) 
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STANDARD CONTRACT (CONTINUED) 



DESCRIPTION OF SECURITY 

L SECURITY AGREEMENT: This loin is secured by a Security Agreement beering the ebove date of loan covering the collateral described below, which 
secure* future and other indebtedness. 
AIL □ NONE □ Certain motor 



MAKE 


SERIAL NUMBER 


BODY TYPE 


MODEL 


YEAR 


, OTHER IDENTIFICATION . 












1 

0 



ythide(s) complete with all attach- 
ments, .equipment, accessions, and 
proceeds, (if "ALL" is checked, 
fill in description. 

I OTHER SECURITY: If the Amount Financed exceeds $1,800.00, this loan may be secured by a mortgage on Real Property (if address filled in), which' 



(ISH&NOT) the principal residence of the Borrowet, located at. 
This loan will be secured by credit life insurance if a charge for such insurance is indicated above. 

I 



Co-maker ($), if any are indicated below. 



Signature 



Used with permission by 
Form Systems, Inc. 
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SEEK AND FIND 

DIRECTIONS: 

Find the following words that are usedj in the area of consumer 
protection: * . 

attorney ^ merchandise 

complaint v merchant • . 
consumer - - protection 
2 fraud , statute 

CDEQM NC ST UR BAN 

Q A C D B N A E B J A S 0 N 

v Xt C 0' - N S U M E R R I 1ST 

h' <i M 0 T C S U A O T P H E 

s / o P A A N ^0 Y U C J A C H 

f M L ' I 0 "TY* P H R'E-D 0 R.O T 

Y e A R ' U A - C T H E L M E L 

,1 r I A T T 0 R, N E Y N C 0 

E c • N M E R C H A N • T Y Z W 

. c H T D o P E F G I H K L M. 0 

U «D P V E S A J A C . H 

L 0 Q . S "W N M L 0 S T U 

J U D D D A L * J K W C fH 

A E ,0. A A N I 0 A E 0 IE 
•RSSR RVMDSATSR N 

i" E 0 0 0 *1 0 R. A" N H . L E R 

• ° i 

After 'you; find the words,* look 5 them up in the dictionary and write 

their meanings on the back of this page. , ' 



R A 

N n' 
C D 



H 



t 
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UNIT PRICING . 

Products we buy are usually sol'd # and labeled according to a certain unit of measure. 
For example, we do not buy milk by the inch or foot^but by the unit of pint, quart 
or gallon. "However, we must bUy a window shade according to the units of inches or 
fc feet required. Below are names of some items alV.of us buy. Next to the name of 
• the item write the' name of the urtit of measurement by which it is sold. 

1. coffee : 6. apples x 

2* -soda pop - - 7. doughnuts % _ 

3. oranges 8. ice cream { \ 

4. bread 9. can of corn »' . 

•5. radishes ' 10. potato chips 



When we want to compare prices on a' product, We»should find out the cost of each 
,wnit • Unit prices help shoppers decide whfch is the best product for the money 
spent. Here is how to do unit pricing. 

The price of an 8 ounce *can of Mrs.* Sweetie's corn is 64 ( cents. Divide the price by 
the, number of ounces to find out how much a one ounce costs. * 

$.08 r price for one ounce unit 
number of ounces )$.64 price for 8 ounces 

64 

Here are^some problems for you to try. Remember, sometimes you will Hctve a remainder , 
so that will become a .fraction. All of these products are priced in units of ounces . 
Find out hotf much each p^duct's unit price is and compare unit prices to see which 
product is the better buy I (Use scratch paper to do your division^) 

t» > * 

1. 12 oz. Little Piggy Ba'con for $1.20 ° price per .or. 

. 1 lb. Little Piggy Bacon for $1.60 . price per oz. 

2. 14 oz. Soft Hands Detergent for $.56 { * price per 52*.*. 

16 oz. Miracle Detergent 1'or $.85 ^ m» j price per oz. 

3. 12 oz. can Bozo Dog Food for $.48 0 , price. per oz. 

12 oz. can Mutt Dog Food for $.60 : price per oz. 

4. 10 oz. Tillie's Tomato Juice for $ .90 . , price per oz*. 

k 14 oz. Tillie's Tomato Juice for $1.12 price per oz. 

Which is the better buy for the money llfecording to unit 'prices? 

1) ; ; ■ 3) ■ : 

2) , 4) 



Is the larger size of the same brand always the better buy? 
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Unit Pricing 



Answer Key - 

1. pound or Ounces 

2? ouncps, quarts v or liters 

3 # dozen 

. pound or ouhces 
5 # , bunch 



6. pound 

?. dozen . 4 r 

8. scoop, pint or-quaft 

9. ounces 



l'O. ounces 



( or any other answer that is logical) 



1) $ '.10 
* .10 

2) if .04 - 
4 .05 

3) % 

4 s :oa 




a. 



0 c ,5 • 



Which Is better hi 

1) either one or samJ^I V 

2) 'Soft Hands Detergent; ; ' •> 

3) Bozo Dog Food 

4) 14 oz: size of Tlllie's TomatQ^J^fc%, ., 

Is the larger 'size of . the same brand 1 always *the better buy? No 

». ' 



• 1 
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Words To Know Exercise 



Match the words in Column A with the words in Column "B that are 
best associated with each other. 



Column A 

1. accomplice 

2> stealing * 

f 0 » 

3. consequences 



Column B 



' the act of breaking into a 
.building witli^the intent to 
steal 



B. something a penson owns' 



stealing articles on. display 
at a store , ■ 



4. shoplifting 

5. property 

6. burglary 



D. a partner in a crime 

E. the results of one's actions 



F. a. system of rules made by a 
. government to protect society 



7„ law 



G. taking something dishonestly 
that does not belong to you 



\ ANSWERS 



v. 



FIND-THE-CRIMES PUZZLE . 

WHAT AR'E THE EIGHT CRIMES BEING COMMITTED IN THIS PICTURE? 




jluUnq spin '€ (uisqcpucA) aan o*ui sjBnjui auuiSD p*H *z iBO^sunB'ns^^ldiuH t 



n or^ voice. 



Speak **** 




plenty 
use yotf 

Speak 
Say V our 



c \eatWv 



ca 



^ X ( 
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ENERGY CONSERVATION CHECKLIST 



— - 1 • — : 

Find the answers to these questions 


YES . 




USUALLY 


0 

!• .Do the classrooms have fluor- 
* escent ligl^t fixtures? 






• 


Z. Are the lights in' the class- 
room turned off when, it is not 
in use? 0 i # 




*• 




3# Do the rest rooms have fau- 
cets which shut off auto- . 
matically? 








. Are there any dripping faucets 
, in the building? 








. . : f , 

5» Is the hot water too hot? 








6* Are the thermostats set at 68 
to ?2 degrees? 


\ 




• 


?♦ Is there a night setback therm- 
ostat ,in the building? 








*> 

8. Are windows kept closed when 
the he^t is on? : 








x v 9* • Do the windows have shades or 
blinds? m 








10* When coming indoors , do the stu- • 
, .dents make sure they close doors? 









How can you find the answer: to #6 and #10? 

, HOW ELSE CAN YOU CHECK? 



9 
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WORDS TO KNOW 



Directions : Match each word in Column A with its meaning in Column B 
Column A ' Column B 



1. embezzlement 

2 . attorney 

3. consumer 

4. fraud 



Answer Key 



1 
2 
3 
4 



C 
A 
D 
B 



a', a person legally appointed to act for another 

.b. dishonest dealing or cheating 

c. taking money for own use 

d. a person who buys or uses anything ! 



/ 
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READING LESSON 



THE CONSUMER PRODUCT SAFETY COMMISSION SAYS: 
"For Kid's Sake, Think Toy Safety By Knowing The Seven Toy Dangers" 



'J 






1 . Sharp Edges - Toys of brittle plastic or glass can easily 
be broken, and leave dangerous sharp cutting edges. 
Wooden, meta<l, and plastic toys sometimes haVe sharp 
,edges because they are not made correctly. 

2. Small Parts - Tiny toys and toys with small removable 
parts can tje swallowed or stuck in a child's windpipe, 
ears or nose. The squeekers income squeeze toys can 
be removed and possibly swallowed. The seams of poorly 
made stuffed toys can break open, a'nd the stuffing can 

.be swallowed or inhaled. 

3. Loud Noises - Toy caps and some noise-making guns and 
other toys can make sounds that can damage hearing. The 
law, requires tliis label on boxes of caps producing noise 
above a certain level: "WARNING- Do not fire .closer than 
one foot to the ear. J)o not use indoors." 

4. Sharp Points - Broken toys can expose dangerous prongs 
and knife-sharp points^.. Pins and staples on doll's 
clothes, hair and accessories, can easily pierce the 
skin of an .unsuspecting child. 'Even a /teddy bear or 
stuffed toy can have barbred eyes or wires whifch can cut 
or stab. / % 

5. Propelled Objects - Guided missies and other flying toys 
can become weapons and injure the'eys' in particular. 
Children should never be permitted to play with adult 
hobby oi sporting equipment that has sharp points. 
Children's arrows or "darts should have protective tips. 

6. Wrong Toy For Wrong Age - Toys that may be safe for 
older children can be extremely dangerous fn the hands 
of- little ones. 

7. . 'Electric Toys - Electric toys poorly made, wired or ; 

misused can shock qr burn. Electric toys must be made 
■according to laws for .control ling temperatures, and 
must display warning labels. They are recommended for 
children over eight years old,^and th£ children should 
be taught to use them carefully and with adult 
supervision. 



UNITED STATES CONSUMER PRODUCT SAFETY 
~ A3Sf ' COMMISSION 
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THE LABEL OUTSIDE TELL'S YOU WHAT'S INSIDE 



The Food and Drug Administration lias 
developed a "labeling program so con- 
sumers can identify the nutrient con- 
tent of foods before they are pur-' 
chased. All labels with nutritign 
claims must follow the same forma}; 
for presenting' information. -Any food 
to which a nutrient is added must also 
have a Jiutrltion 1abe7V 'Nutrition 
label i rib for other foods 1s optional . 

Read the label on" food packages. Keep 
a. record and add the percentages for ' 
each nutrient consumed throughout the 
day. When, the daily total for each 
approaches 1 00%, an 'ample supply of 
that nutrient is indicated. 



The upper portion of the nutrition 
panel must show the suggested size for 
one serving of food, the number of 
servings in the container, and the 
number of calories in one sferving. 
Grams arejlisted for the amounts of the 
three major nutrients: protein, carbo- 
hydrates, and fat.* Cholesterol and> 
sodium may also be listed in the upper* 
portion of the panel. 

The lower portion of the nutrition infor- 
mation panel requires that the percent- p 
age of United States Recommended Daily 
Allowance (U.S.RDA) for protein, five • 
vitamios, and two minerals in the one 
suggested serving be listed. " 



Nutrients listed 



^Size of one serving 
Number of servings 
per container. 

Labels may show amounts 
of cholesterol & sodium 
in 100 grams of food 
and in a serving. 




4 



. NUTRITION INFORMATION 
(oer serving) 

— » Serving Size * 1 cup 
* Servings per Container =2 
Calories, « no ^ 

Protein iGramT-**H 
Carbohydrate 25 Grams | , 

£ at -1 Gram I 

. Sodium t970mgvi00gro} t 275 Mifhgrams X 



Percentage of US Recommended Daily 
•Allowances (US ROA) 



21 

25 
25 
25 
25 
25 

4 

4 



Nutrients are given in 
etric weight as grams. 
| {1 ounce * 28 grams). 

Percentage of U.S. 
•Recommended Daily 
Allowances for one 
serving. 



v'4 



1 ; 
2. 

3. 
4. 
5. 
6. 
7. 
8." 



- HOW CONSUMERS USE NUTRITION LABELING ' 

Count calories per serving;. 

Compare value of -nutrients per'serving. 

Identify best food sources for each major nutrient. 

Learn for special diet? amounts of. cholesterol, sodium, etc 

Avoid food containing nutrients restricted by doctor. 

Purchase new foods after reading" nutrients listed. 

Recognize foods which have been enriched or fortified 

Evaluate percentage of U.S. recommended allowances co/isumed each day 



, ERIC 
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NUTRITION SEEK- A- WORD 



The hidden* &erms 4 listed appear 'forward, backward, up, down, or diagonally. 4 
Find each term and identify the coordinates for the first and last letter. 





1 


2 


3 . 


4 


5 


6 


7' 


8 


9 " 


10 1] 12 13 14 


24° 


V 


I.. 


T 


A 


M 


I 


N 


A 


C 


P 


L S 


Z N 


23 


K 


L 
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0 
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> 


Q 


0 


R^ E 


T U 


22 


Z 


U " 


V 


S 
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D" 


H 


G. 


L 
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D 
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0 1 


9 
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0 
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A 


V 
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N 
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18 


P 


Q 


S 


R 


S 


R 


T 
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V 


S 
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E N 


17 


X 


C 


0 


Y - 


E-. 


Z 


B 


A 


N 


A 


R C 
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16 


D 


N 


D 


N 
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U 


T 


R 
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T 


I 0 
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15 


F 


I 
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U 


G 
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B 


A 


u 


C 0 
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14 


L- 


M 


U 


m. 


N 


P 


Q 


0 


C 


R 
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13 


V* 


A 


M 


i 


R 


0 


N 




I 


A 
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B 


T 


C 


D 


H 


L 


N 


Y 


N 


J 
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11 


P 
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T 
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C 


D 


R 


E 
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•10 


B 


V 


D 


C 


M 


C 


G 


R 


F 


D 
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S 


P 


A 


M 


•P 
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M 
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L 
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L 


G 
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L 


M 


A 


P 


R 


S 
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E S 
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K 


B 


C 


G 


H 
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M 


G 


c 
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D 


S 
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B 
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K L 
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2 


3 


4 


5 


6 


7 


8 


9 


10 11 12 13 14 
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NUTRITION TERMS 

General 

enriched 
fortified 

cholesterol 

polyunsaturated 

saturated 

label* 

nutrition 



minerals 
U.S. RDA 
vitami ns 




gram 

meg 

mg 

Major Nutrients 

carbohydrates , 
fat 

protein 

Vitamins 

Vitamin A ' 
Vitamin C 
Niacin 
.Thiamine 
Riboflavin 



* 



V 



Other Essential Elements 

calcium- 
iron, 
sodi urn 
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Illustrated— 192 Paget . 

n . * ORDC& YOURS NOW! Print your ntme, address, city, state and zip code 
, 0n, y on the back of this panel. Enclose Mty in cash, check or money order 
v ' (no stamps, please) and mail to: 

KRAFT CHCC9C COOKBOOK OFFER, PQ 601 9300 (Oept IP). Chkap. * (067?. 
(Thts offer food k U iA. only. Vwd «hcu prohibited, kerned or otherws* rest/fclrtJ. 



"PHILLY" CHEESE BELL 

1 1 oi ptif Ciackef Barrel Brand 2 teaspoons chopped pimiento 

Cheddar 'old pack cheese food 
I l-oj pkf Philadelphia Brand 

cream cheese 
Par by margarine 



2 teaspoons chopped free n pepper 
2 teaspoons chopped onion 
1 teaspoon Worcestershire sauce 
14 teaspoon lemon juice 



J6-9437 



.Printed In UsS.A 



ERLC 



Combine cheese food, softened cream cheese and 2 tablespoons mar- 
garine, mu unit) well blended Addiemaimn|in|ied>ents,mtiwett Mold 
into belt shapes, usmf the Ciacker Barret container coated wttrYmar|arine 
Chitl until turn Remove Yield 2 belts 
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SERVING SIZE 
SERVINGS PER PKG 

CALORIES 
PROTEIN 
CARBOHYORATC 
FAT ' 



NUTRITION INFORMATION 

1 0/ PERCENTAGE OF U S REC0MMEKOEO 0A1LY AUOWANCE (U S ROA): 
t PROTEIN 4. VITAMIN A 8. RIBOFLAVIN I CALCIUM 2; LESS THAN 2% 
„fl SERVING OF VITAMIN C, THIAMINE. NIACIN AN0 IRON 

X f INGREDIENTS- PASTEURIZE0 MILK AN0 CREAM, CHEC$E tULTURC, 
SALT, CAR0B BEAN GUM. 

Kraft INC, CHICAGO, IL 60690 




SECTION IV . 

(Refer to 
corresponding 
Teacher Guide 
for discussion of 
label information) 



} 




HOWTO 
READ' 
A LABEL 

( 1 J Product Name 
Brand Hame 
Origin of Product 

Ingredients 

® Nutrition \ 
Information 

^^Open Dating 



Universal Product 
Code (UPC) 

Additional 
Information 



£9 

-i 



3S» 
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Kraft, Inc. •Educational Department 
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MAIL ORDER ADVERTISING' S.URVEY 

Directions: Please read the questions below and put a check mark in the proper 
box. * There is no right or'wrong answer. DO NOT WRITE YOUR NAME. . " 



t 


YES 


NO 


I DON'T KNOW 


4 

1. Have you ever ordered anything by mail? 


9 


»- 




2. Have you always received what you 
. ordered? 


a 


6 


-300 


s ~~ 

3. Did you always receive^ what' you 
expected? 




) 


• 


4. Have you ordered with order blanks or 
coupons? 








5. Have.you ever sent money with orders? 








k — * '~ 

6. K Did you have to include a label* receipt 
or 1 proof of purchase 1 ? 




• 


— ■ 


7. If you did not receive your order, &\y 
you do something about it? £ . 

4* 


- 






— ; - *m 

8. Do you think you can do something about 
an order you don'J receive? 








5. Do you think there are. a lot of good 
* thing* students can order. by mail? 








• 

10. Do #ou think companies you order from 
try to cheat you? 









If you have ever sent away for something, was it because the item was free, a. 
bangaln* something neat, something different, or for another reason? Name the 
item and give the reason, for ordering it. 



o *~ 



U.S. POSTAL INSPECTOR'S OFFICE 



ERIC 



Directions: Make a transparency. 
Project onto bulletin board a*nd 
trace. . 

SUGGESTED TITLE: ASSERTIVE OR 

AGGRESSIVE? 
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